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Most any human endeavor celebrating its 50th anniversary deserves its moment of celebration and contemplation be­cause that time span necessarily invokes often startling 
comparisons between then and now. A little more than 50 years ago, 
as MJR founder Nathaniel Blumberg notes in his article, “a Sputnik 
no larger than the span of a man’s arms” jolted a lot of people out of 
their mid-century reverie, and rudely challenged our earthbound 
paradigm with the promise of another dimension — space. Since 
then, change has done nothing but accelerate, particularly since the 
development of another kind of space -  cyberspace (which strangely 
enough exists more in undersea and underground cables than in the 
ether above us).
Of course the news business is in the midst of trying to figure 
out what its place is in this new and ever-changing universe. Gone 
forever are the machinery of the press from a half-century ago — the 
linotype and the Speed-Graphic camera (except in the Newseum).
Gone forever are the clacking of the typewriter, the insistent 
bells of the wire machine, the ink smells of the composing room, the 
massive cameras used for television, the click-click-click of the dial 
telephone. They’ve been replaced, at least for the moment, by 24- 
inch Mac screens, incredibly complex software programs, digital 
cameras, IID video, PDAs and the ubiquitous cell phone.
Radically different equipment has led to yet another paradigm 
shift, making it possible for practically anyone to record, shape and 
publish their “news” to anyone else in the world. And uncounted 
millions are doing just that, on blogs, on social networking sites, on 
YouTube, and a myriad of other outlets. The newsroom has lost its 
walls -  but has it lost its puipose? Some latter-day imaginists pro-
claim that this is so. But tell that to journalism students and recent 
graduates, who may privately admit to some fears about the future 
but who are also determined to find their way or to create a path 
where none had existed before. Katherine Sather, for example, who 
graduated from UM with a degree in print journalism in 2005, is 
now working at a major television station in Seattle as a Web pro­
ducer, helping beef up the station’s Web presence with multimedia 
news and features.
This special issue of MJR looks back to the days when Blumberg 
ruled thej-school roost. We profile several of his students and look 
at some hot issues of the day. We also profile the Roundup Record- 
Tribune, continuously published under a single family’s ownership 
for 100 years. And we have an exclusive interview with author and 
journalist Gay Talese, a man who proudly eschews e-mail and the 
World Wide Web. We also examine today’s and tomorrow’s chal­
lenges for journalists -  using Facebook to attract Web site readers 
and viewers, Podcasting as a challenge to radio, how photographers 
are adapting to the multimedia world, publishing online instead of 
on paper and how to teach yourself software and Web tools — be­
cause that’s how you do it these days.
Our online magazine has lots of Web-only features. Emeritus 
professor Bob McGiffert explains old printing terms. Former NBC 
newsman Don Oliver discusses the heyday of network news. Talese 
talks about the importance of being there.
Every teacher knows that there is a mysterious, magic dynamic 
that some classes have, and some don’t. This year’s MJR class had 
it. We brainstormed, we solved problems, we worked into the night — 
and we had a heckuva lot of fun. My hat’s off to this awesome crew.
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| B y  N a t h a n i e l  B l u m b e r g
Dean and  P r o f e s s o r , S c h o o l  o f  J o u r n a l i s m , I 9 5 6 - 1 9 6 8  
P r o f e s s o r , S c h o o l  o f  J o u r n a l i s m , I 9 6 8 - 1 9 9  I 
P r o f e s s o r  E m e r i t u s , S c h o o l  o f  J o u r n a lis m
A Northwest Airlines DC-3 brought me to Montana fromWashington, D.C., over the Fourth of July weekend in 1956 for interviews with University of Montana President Carl Mc­
Farland, administrators and faculty. A phone call to my desk in the 
newsroom of the Washington Post had led to an invitation to come 
to Missoula as a candidate for dean of Montana’s “justly famous 
School of Journalism,” in the words of John Gunther in his best­
selling book, “Inside U.S.A.”
Seven years as an undergraduate and graduate student at the 
University of Colorado and Oxford University and six years of 
teaching at the University of Nebraska and Michigan State Univer­
sity had taught me many lessons about how universities work. I 
learned how daily newspapers work from my time as editor of the 
University of Colorado student newspaper, a reporter on the Denver 
Post, an editor on the Lincoln (Neb.) Star and an assistant city edi­
tor on the Washington Post. Experience had taught me that adminis­
trative honeymoons at universities tend to be short, so I had quickly 
outlined to President McFarland my vision of the best possible jour­
nalism school in the nation, especially at the undergraduate level.
From the top of a list of my priorities, he agreed that the primary 
needs were to establish a radio-television department and an FM 
radio station, to honor the founder and first dean of the School of 
Journalism with an annual Dean Stone Night, and to create what I 
called a scholarly journalism review -  something no university had 
ever attempted.
The journalism faculty responded enthusiastically and joined in 
discussions of what we thought a journalism review should look 
like. No template existed for the kind of journal I sought to publish. 
We agreed in “A Statement of Policy” that our publication should 
be “dedicated to research with no strings attached, with no restric­
tions, and with no preconceived notions of what is the ‘best’ or 
‘only’ kind of research.” We would endeavor to provide articles of 
interest to practicing journalists in Montana and the nation, to jour­
nalism educators, the general public and most importantly, students 
everywhere.
Our note to readers of the first issue in the spring of 1958 em­
phasized the importance of the historical moment and the role of 
“the young men and women who, in a year or two or three, will 
move into jobs that will call for more knowledge and understanding 
than any of us needed when we first entered the profession. A Sput­
nik no larger than the span of a man’s arms put to rest for all time 
the notion that a journalist could get by on his wits. He will still 
need all the wits he can muster, but he is going to require, in the sci­
ence-dominated world into which we have entered, an education of 
the highest quality.”
The first issue was named simply “Journalism Review” -  per­
haps an act of hubris, but we regarded the publication to be of na­
tional interest -  and it was not until the Columbia Journalism 
Review came out three years later that we saw any need to put Mon­
tana in the title.
Old files testify to the enthusiastic reception of our review 
among journalists ranging from newspaper and magazine editors 
and publishers to copy editors and reporters. We received apprecia­
tive notes from faculty members across the nation -  including those 
in the liberal arts -  and especially Montana’s weekly editors and 
publishers.
I am grateful that what was to become a tradition, the Montana 
Journalism Review, is still going strong 50 years later.
(An excerpt from  a work in progress)
f77ie  d a ia n  o /'MJR
Photo by Brooks Brown
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| B Y  K E L S E Y  B E R N IU S  & KAYLA M ATZKE
For the 50th anniversary of the M ontana Journalism  Review , three members of the graduating class of 1957 and two from 1958 told stories of their time at The U ni­versity of Montana School of Journalism, reminisced about their career paths and reflected on the changes that journalism  has undergone in the past 50 years. Their journalism educations took them down different roads to different jobs and 
around the world. But their connection to the School of Journalism has remained strong 
and four of the five retired in Montana.
Fifty years later, they still look back to memorable nights at the university’s independ­
ent, student-run newspaper, the M ontana Kaimin, drinking beer after putting the paper to 
bed. They still remember each other and many continue keep in touch. In spring 2007, 
some celebrated their 50-year class reunion during the dedication of Don Anderson Hall, 
the new journalism building on campus.
H ere’s a look into the lives of five UM alumni and their thoughts on the past, present 
and future of journalism . Their stories about their fascinating careers all began on the UM 
campus in M issoula.
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Class o f  1957
Robert Giiluly 1957
Robert Giiluly says he was genetically marked to be a journalist.I Ic grew up in the company of the printing press and the smell 
of fresh ink. His father ran the local newspaper in Glasgow, Mont, 
and before him, his grandfather.
Giiluly wrote his first news story at age 11. He was hanging 
around the shop one day while his father was on the phone when 
they heard the sound of fire sirens. Gilluly’s father told him to go 
find out what was going on.
Giiluly discovered a garage fire in town and spoke with the fire 
chief. He came back and wrote eight paragraphs. His father edited it 
down to four paragraphs and printed it.
A 1957 graduate of the UM School of Journalism, Giiluly figures 
he has dedicated 63 years of his life to journalism. After graduating, 
Giiluly worked at UM for about eight months as the sports informa­
tion director. After 13 years at the Ravalli Republic in Hamilton, he 
spent 32 years at the Great Falls Tribune as a reporter, sports editor 
and city editor. Giiluly also wrote a Sunday column for the Great 
Falls Tribune. I le figures he’s written more than 800 columns in his 
lifetime.
Giiluly has interviewed every Montana governor from 1958 to 
1998. He tried to cover all the news that he could get his hands on.
11c remembers covering the flood of 1964 in central Montana, 
and said he won’t forget how emotional interviewing the victims was.
Sports, however, was Gilluly’s favorite subject. It always came 
easiest to him, he said.
But Giiluly won’t forget his times at the School of Journalism.
He said he received a solid education at UM; it gave him a broad lib­
eral arts background to become a knowledgeable journalist. Giiluly 
said the School of Journalism has always attracted good journalists 
from Montana and beyond.
Back then, said Giiluly, everyone was required to work on the 
student newspaper because each class was so small, and print jour­
nalism was dominant.
Giiluly also remembers that he also developed “a strong regard 
for beer” while at UM.
Many nights after the staff put the Kaimin to bed, Giiluly would 
go buy beer and bring it back to the office. He remembers a small
hole in the wall of the Kaimin office that he and others put their 
empty beer cans in. Years later, when the building was excavated to 
add an elevator, at least 50 rusty old beer cans were found from that 
hole. Giiluly said he couldn’t help but think several of those cans 
were his.
Of the faculty from his days, Giiluly said Dean Nathaniel Blum- 
berg influenced him the most. Blumbergcame to the School of Jour­
nalism in 1956. Most students didn’t know what to expect. After 
taking Blumberg’s senior seminar, Giiluly said he came to admire 
Blumberg’s high standard of journalistic ethics.
Besides technology, journalism hasn’t changed all that much, 
Giiluly said. It’s still important for journalism students to have a 
strong liberal arts background. He said students should know Mon­
tana history and the communities they work in.
Giiluly said that journalists jam a lot of stuff in their heads; they 
become jacks-of-all-trades, but not scientists.
Giiluly dismisses the notions that newspapers are dying. He calls 
it a “crock.” ‘Where else could you get the latest stats of the Grizzles 
but in the box score of the Missoulian?' he asked. ‘Or the highlights 
of last night’s city council meeting, and the latest crime reports?’ 
Sure, Giiluly said, you could go online, but there’s a tradition in 
newspapers that he believes is still alive. Newspapers are easily ac­
cessible and they fit comfortably into one’s hands, he said.
Many Montana weekly newspapers are alive and vibrant, Giiluly 
said. In those communities, there is no competition, no other source 
of news. They serve a loyal audience. Giiluly said the Choteau Acan- 
tba is one of Montana’s best weeklies; the few thousand readers are 
well-served.
Today Giiluly lives in Anaconda and still writes a column for the 
local newspaper. He has also written two books; one on the history 
of Grizzly football and the other a collection of his columns from the 
years.
Giiluly would like to publish a third book but says he has no 
time, money or “gumption” for another. He expects his children to 
print it for him when he is gone.
Giiluly said his journalism career was well worth it, and he 
would do it all over again.
“It’ll give you satisfaction but not too much money,” he said. “It 
was a hell of a ride.”
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Class o f  1958
Norma Ashby 1957
Norma Ashby has always loved to write. She knew from a young age that she wanted to pursue a career in journalism.
Ashby was the editor of her high school newspaper, and spent 
three summer breaks working at her local newspaper, the Helena In­
dependent Record.
At a young age, she interviewed Audie Murphy, a Medal of 
Honor winner in World War II who was in Helena for a movie pre­
miere of “To Hell and Back,” the story of his heroism.
If you were to tell Ashby back then that she would spend 26 
years as a notable host in broadcast journalism in Montana, she 
might not have believed it.
Ashby graduated from the UM School of Journalism in 1957 as a 
print student. She took a trip around Europe shortly after. Ashby ap­
plied for a job at a French publication in Paris, just for kicks.
After she went on to London, Ashby learned to she got the job 
in Paris if she wanted it. She thought about it and decided she didn’t 
want to be that far away from her family in Montana. She returned 
to the U.S. and got a job at Life magazine in New York. She worked 
in the picture department with some of the top photographers of the 
day.
Ashby helped file and research photos for the stories in the mag­
azine. She remembers that after she began her job, the first photo 
cover of Life was of Fort Peck Dam in Montana.
After four years in New York, Ashby said she began to get home­
sick for Montana. So in November 1961, Ashby moved to Great 
Falls. She applied at the Great Falls Tribune but they weren’t hiring. 
Ashby took a job as a clerk at a farm and ranch store. There she was 
“discovered” and brought into the world of broadcast journalism.
One day, a man came into the store from KRTV and told her 
they were looking for a host for a new TV program called Today in 
Montana. Ashby applied and got the position. She had no experi­
ence whatsoever in broadcast journalism.
Ashby said she was hired on a Wednesday and appeared on air 
on Monday. She didn’t have any preparation and was very nervous, 
she said.
As they were waiting to go on air, her co-host told her there are 
two things she should remember if she wanted to get anywhere in
Norm a Ashby in the broadcast booth in the School o f  Journalism at 
The U niversity o f  Montana in 1954. Photo from Ashby's book, "Movie 
Stars and Rattlesnakes: The H eyday o f  Montana LIVE Television.”
broadcast: don’t swear and don’t pick your nose on camera.
Ashby knows for certain he said that just to get her to loosen up. 
After her first show, Ashby said she was hooked.
“That began my love affair with the camera,” she said.
Ashby interviewed many celebrities, from Johnny Cash to Bob
79
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The horseshoe copy desk in the O ld Journal­
ism building. Before the days o f  computers, 
copy editors w ould sit around the table and 
pass stories toward the copy ch ief at the head 
o f  the table. The table was built in the room in 
1936 and brought to the new  building in 2008. 
Photo by Kristine Paulsen.
I lope. Ashby’s show was live, and she says there were loads of mis­
takes and funny moments.
A particular memory Ashby won’t forget was when she had a rat­
tlesnake handler on the show. He brought in a rattlesnake and held it 
up to the camera. Then he killed the snake in the studio, and Ashby 
said five baby rattlesnakes fell out of its belly on to the floor. The man 
skinned the snake during the show and cut off the rattle of the rat­
tlesnake and put in Ashby’s hand. She said it was still moving as she 
held it.
Ashby retired from broadcast journalism in 1988. In 2004, she 
wrote a book about her days on air, entitled, “Movie Stars and Rat­
tlesnakes: The Heyday of Montana LIVE Television.”
Ashby says things have changed in broadcast since she was on air. 
Today it seems that network anchors are like “talking heads,” she said.
“They have no sense of what’s important,” she said.
filings have also changed since Ashby walked the halls of the UM 
School of Journalism.
Technology has moved things to the Internet, and the days of live 
television are covered in dust.
Ashby remembers paying $4,000 total for her four years of educa­
tion at UM.
When she first started her career, Ashby recalls that most women 
stayed at home instead of pursuing professional careers along with 
family life.
Ashby said she and her sister were the first to finish college in her 
family. Her father went to college but never finished.
One thing Ashby hopes will never change in journalism is the im­
portance of good, solid writing, which the UM School of Journalism 
has always valued, she said.
Today, Ashby resides in Great Falls. She keeps active by volunteer­
ing and giving presentations in the community. Since she has left 
broadcast, Ashby has done some commercial projects, and she still 
continues to do a broadcast project once a year honoring the Montana 
teacher of the year.
“I’ll always have my finger in it,” she said.
Gary Sorenson 1958
After Gary Sorenson graduated from The University of Montana School of Journalism, he wasn’t sure he had it in him to make a 
career out of writing. In fact, a professor once told him to his face that 
he didn’t think he was cut out for the profession.
“You wonder about your writing ability and your interest of gather­
ing information,” Sorenson said.
But that didn’t seem to deter Sorenson from pursuing a presti­
gious career in both the Army and journalism. The foundation of his 
career began at the UM School of Journalism where he balanced his 
work between journalism classes and ROTC requirements.
Although there were many memorable moments during his time 
at the Montana Kaimin, one of the most memorable of his experi­
ences turned out to be a near dangerous encounter with flying.
In 1957, Sorenson came up with a brilliant feature idea. He would 
create a pictorial feature of the UM campus as seen from an airplane. 
His buddy was in the Air Force and managed to pull some strings in 
order to get a plane.
But Sorenson’s buddy forgot to fuel the aircraft up before taking 
off, and just before the plane came around Mount Sentinel the engine 
died. After losing altitude, Sorenson began to panic, but the pilot 
seemed to know what to do.
“My friend told me to lie down in the tail section of the plane,” 
Sorenson said.
Sorenson said he didn’t question his friend and immediately went 
to the back of the craft. The plane maneuvered an emergency landing 
in a grade school playground that immediately swarmed with inter­
ested children during their recess.
“I didn’t include the emergency landing in my story,” Sorenson 
said.
Sorenson was commissioned in the Army on his graduation day.
He had a little time before he officially went in the Army so he took a 
job at the Helena Independent Record for five months before he was 
sent oversees to Europe. Sorenson only made $55 a week in Helena, 
but describes his time there as a fantastic experience.
At the Independent Record, Sorenson covered the police, city and 
sports beats.When he covered his first fire, police wrote him a traffic 
ticket for driving over the fire hose.
“I definitely didn’t hear the end of that for a while,” he said.
Sorenson’s time in the military took him all over the world. He 
worked at the Washington Baltimore Defense, was a military police of­
ficer in Vietnam and worked as a public relations officer in Germany 
for seven years.
After returning from Europe, Sorenson received his master’s in 
journalism at American University, and after a promotion to colonel, 
he spent the next six years working in public affairs around Washing­
ton, D.C.
Sorenson then became editor-in-chief of a monthly 15,000 world­
wide circulation magazine, the Military Police Journal. The staff had 
only one reporter. One cover that Sorenson still remembers was a vi­
sual depiction of a Vietnam landscape burning. To make the photo, 
Sorenson took a photo of Vietnam and lit the picture on fire.
8 10
Montana Journalism Review, Vol. 1 [2015], Iss. 37, Art. 1
https://scholarworks.umt.edu/mjr/vol1/iss37/1
Back when I was in school, there was more of an emphasis 
on reporting and accuracy and less on being a wordsmith.
After his stint at the Military Police Journal, Sorenson went back 
to Washington and worked as a lieutenant colonel at the Pentagon. 
He says he still can’t discuss much of his work, but he said this par­
ticular job was his most challenging.
Sorenson was soon promoted to chief of news for the Depart­
ment of Army Public Affairs. Essentially, Sorenson and the approxi­
mately 25 reporters that worked under him covered the Department 
of Defense.
“I would help reporters find the right people to talk to about 
their stories,” Sorenson said.
In 1987, Sorenson had to retire from the Army, but he did not 
stop working. He took a job as director of public relations for a 
monthly magazine called the National Security Industrial Associa­
tion Journal where he worked with various contractors.
In the 50 years since Sorenson graduated, journalism has under­
gone an undeniable transformation according to Sorenson.
Going from hot to cold type is the biggest difference in journal­
ism, said Sorenson, and it doesn’t always have positive effects.
“Every person can be a reporter these days and they don’t have 
to tell the truth,” he said.
Sorenson does not pay attention to blogs and calls them a “waste 
of my time.” He also refuses to watch FOX or CNN news networks.
“My 17 years in Washington with the (Washington) Post really 
spoiled me for high quality journalism,” Sorenson said.
Sorenson said it was actually easier to get a job when he was 
younger than it is now because the field of journalism was much 
newer. Papers today don’t really jump to hire recent graduates, he 
said. Rather they desire more field experience.
Editor John  Bansch confers w ith Feature Editor Gary Sorensen  
seen here doing his w eekly stint in the copy desk “slo t.” K aim in  
associate editors took turns once a w eek as copy chiefs. Photo from  
the 1957 U M  yearbook, called “The Sentinel.”
-  John Bansch
“This fact makes it harder for the youngjournalists of today,” 
Sorenson said.
Sorenson admits that he does not really understand what com­
pelled him to study journalism, but for the past 50 years, that deci­
sion has led him down across the ever-changing landscape of 
journalism.
John Bansch 1957
Many people job-hop for years before they find their niche. It only took one job switch for UM graduate John Bansch, from 
Great Falls to Indianapolis and the 41 years of sports reporting that 
followed, to make a prestigious career at The Indianapolis Star.
Bansch was born in East Chicago, Ind., and spent a year in 
Memphis, Tenn., before his family sold most of their belongings and 
got on a train and moved to Helena, Mont., where Bansch spent his 
childhood and early adulthood.
Bansch graduated in 1953 from Helena High School and made 
his way to Missoula to pursue a degree in journalism at The Univer­
sity of Montana.
According to Bansch, he always knew he was going to be a jour­
nalist even though his other, more lighthearted vision was to be a 
sports star.
Bansch grew up playing numerous sports like football, baseball 
and track and describes himself as a “sports nut.” He played base­
ball at UM in his first two years of college. When he was a junior, 
Bansch had to chose between playing baseball and a position as 
sports editor at the Montana Kaimin.
“I wanted to stay in sports, so I finally decided writing was the 
ways to do that,” Bansch said.
Writing for the Kaimin in the 1950s proved to be a challenging 
but rewarding experience for Bansch and his colleagues.
According to Bansch, the staff decided to deal with the stresses 
of the newsroom by putting a hole in the wall behind the copy desk 
in the Kaimin office. This hole was a place for the staff to toss their 
beer cans after a late night of putting the paper together for the next 
morning.
“The staff and I were always in the office until about two in the 
morning,” Bansch said.
When the Old Journalism building was renovated, workers 
found the evidence of booze in the wall from 1957 because cans 
spilled out of the wall.
After a year as sports editor, Bansch was appointed the editor-in- 
chief position his senior year from 1956-57.
“Working at the Kaimin was the best experience I had at the 
journalism school,” Bansch said.
Summers between semesters found Bansch working an array of 
jobs. There was no internship requirement at the time for the jour­
nalism program and, anyway, there were no internships to be had at 
the time. He worked at a now-closed lead smelter in Helena, a wood 
finishing business and various recreation jobs for the city of Helena.
After Bansch graduated, Nathaniel Blumberg, the dean of the 
School of Journalism and founder of the Montana Journalism Re­
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view, got him a job at the afternoon paper, the Great Falls Leader.
“Since it was summer, whoever was on vacation, I did their job,” 
Bansch said.
That February, Bansch was commissioned into active duty in the 
Army. He attended Adjutant General School in Indianapolis at Fort 
I Iarrison from Monday to Friday. On weekends, he took a job at the 
copy desk at The Indianapolis Star.
The assistant managing editor at the Star told Bansch that as soon 
as he got out of the service he had a job at the Star if he wanted it. 
Bansch was only in active duty for six months and after returning to 
Montana to get married, he and his wife moved permanently to Indi­
anapolis.
This is where Bansch stayed for the next 41 years. He traveled ex­
tensively and covered college football and basketball with teams like 
Indiana and Notre Dame. Bansch spent 20 years reporting on notori­
ous basketball coach Bobby Knight.
“We had our differences on a lot of things, but we also had a lot of 
respect for each other,” Bansch said.
After switching to professional football, Bansch covered many 
Colts games and traveled to numerous Super Bowls.
Bansch was also chosen for the honor of being a selector for the 
Football Hall of Fame. Bansch said one of the more memorable things 
he did was visit the White House during the 1976 Championship 
where he met President Gerald Ford.
But after four decades, Bansch grew tired of being under constant 
stress. In 1999, Bansch finally hung up his shoes.
“I miss the people, but I was getting tired of the deadlines,” Ban­
sch said.
Bansch still lives in Indianapolis with his wife. Both of their 
daughters also live in the city, which makes for quality family time. He 
still travels to Montana at least once a year and always pays a visit to 
Dean Blumburg in Bigfork, Mont.
One of the main differences in journalism from then to present, 
besides the addition of the Internet, is the emphasis on writing, Ban­
sch said.
“Back when I was in school, there was more of an emphasis on re­
porting and accuracy and less on being a wordsmith,” he said.
Bansch also said the tremendous change that journalism has un­
dergone makes newsgathering better in many ways.
“Journalism today gives a person a greater chance to learn infor­
mation and what’s happening around the world,” Bansch said.
On the other hand, Bansch said, the quality of newspaper stories 
has declined in the last 50 years.
“Now most newspaper stories are too short, like six or eight para­
graphs,” Bansch said.
Above everything else, Bansch wanted to emphasize his time 
working at the Kaimin as the single most significant contribution to 
his journalism career.
“I feel like I had an advantage over other young journalists at the 
time because I already knew how to do most things,” Bansch said.
Don Oliver 1958
Don Oliver says he’s covered stories in every part of the 
world with the exception of sub-Saharan Africa and South 
America. Oliver made a career as a journalist for 30 years at 
NBC.
But before he could dream of covering the Vietnam War, the 
assassination of Martin Luther Kingjr. or the race riots during 
the Civil Rights Movement, Oliver was just an regular Mon­
tanan, born and raised in Billings.
Oliver graduated from The University of Montana School 
of Journalism in 1958, an event he will always be proud of. 
Oliver made friends at UM, friends he still has today. As he 
says, 50 years is a long time to maintain friendships.
From his first job in Helena at a station that operated out 
of a Quonset hut to spending months at a time in central Asia, 
Oliver knows journalism’s story. News isn’t news like it used to 
be, he says. It’s changed tremendously and soft features domi­
nate the networks and the newspapers.
Listen to Don Oliver fit watch dips from his NBC 
days at ww.umt.edu/j0urnalism/mjr/mjr2008.htm
K elsey Bernius, a Missoula native, is a 
senior majoring in print journalism at The 
University of Montana. She will be grad­
uating in spring 2009.
Kayla M atzke hails from the open prairies 
o f central North Dakota. A junior majoring 
in print journalism w  ith a  minor in women's 
and gender studies, she developed a new­
found love for copy editing along with her 
longtime affection for writing.
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Displaying i story.
I signed up for Facebook re luctan tly .
As a new media entrepreneur who also happens to be under 30, 
I’m supposed to be versed in such things. People tend to assume I’d 
be an avid social networker.
But truth be told, I’ve always been a bit of a traditionalist. I’m 
somehow the one who figures out how to fix our Podcast feed, or 
how to embed widgets on the pages of NewWest.Net, or even how 
to set up the wireless network in our office. Yet, I’m also the first to 
dig in my heels on new media things that seem, well, unjournalistic.
But a few years ago when MySpace really started to happen, 
NewWest.Net founder Jonathan Weber and I recognized that we 
needed to at least try to understand this new type of media con­
sumption. It might not be a realm we needed or wanted to enter, 
but it wasn’t something we couldn’t ignore either. When Facebook 
hit the mainstream, that was absolutely apparent.
So when Jonathan asked all of us to create our own Facebook 
accounts, I obliged -  but didn’t really expect to get much out of it, 
personally or professionally.
And for the first few weeks, I was right. Sure, it was nice to con­
nect with people, but seriously, what did being SuperPok’d or hav­
ing a cake thrown at me or 
being “knighted” by some­
one have to do with jour- 
> nalism, or anything for that
i matter?
But then I began con­
necting with a bunch of 
people who also called 
small towns in Central 
Montana home.
As an experiment, I 
started a group explicitly 
t for, “Anyone who called any of these places home: Dutton, Brady,
Power, Conrad, Centerville, Cascade, Fort Benton, Choteau, 
Fairfield, Big Sandy, Great Falls, Geraldine, Highwood ... you know 
any small town in the best part of Montana.”
In the next two days, the group went from three to 33.
I found myself obsessed with the group — who was joining, 
where they lived, where they worked and who their friends were. I 
watched as old friends found each other through my group, and as 
new members invited their friends to join. I watched as a disparate 
group of ex-pats from a tiny and geographically far-flung community 
came together-just because they identified with an expressed sense 
of “home.”
I started posting news and photos and links, keeping my new­
found and long-lost friends in touch with what was happening at 
home.
I joined a group about the Rocky Mountains and started doing 
the same -  and delivering NewWest.Net news and other relevant 
information there as well.
All of a sudden, I was doing journalism, on Facebook.
Holy crap.
Like most journalists, I have always thought of myself as a 
Journalist with a capital J -  the public service, watchdog, defender 
the First Amendment kind of journalist.
And, don’t get me wrong, I still am very much a champion of 
that capital J journalism. Perhaps now more than ever, we need it.
But at the same time, as 
the media landscape evolves, 
we’ve all come to grips with 
the fact that capital J jour­
nalism isn’t the only task of 
a news organization. Nor has 
it ever been.
Since their beginnings, 
newspapers have been 
forums, platforms, places to 
reach out, places to connect, 
and places to buy, sell or
trade.
Our communities look to us to not only be messengers, but also 
be creative in finding ways to be conveners, facilitators, organizers.
The Internet makes it possible to do this a whole lot better and eas­
ier than it’s been done in the past.
I I
I joked that when I came 
home from college, 
it often made the front page.
NewWestNet gets social
B y  C o u r t n e y  L o w e r y
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NewW est world headquarters in M issoula, M ont. Photo by E m ily Haas.
Take for instance the Great Falls Tribune’s new social network­
ing site for mothers, bigskymoms.com.
Modeled after the very popular IndyMoms.com from a fellow 
Gannett paper, the Indianapolis Star, bigskymoms.com creates a 
space for Montana moms to connect, share advice and find commu­
nity.
Great Falls Tribune Publisher Jim Strauss says the site came 
about because of a few other successes the paper had had outside of 
newsprint, including the What Women Want Expo, which each fall 
brings together local women to peruse vendors, network, learn and 
be entertained.
At the same time, forums at the Tribune’s Web site were start­
ing to take off and people were beginning to use the space for initi­
aling their own discussions.
So, bigskymoms.com was really, “the marriage of two things that 
had been working” at the Tribune, Strauss says. People were excited 
about face-to-face, old-fashioned networking and about having a 
place online to keep a discussion going.
Neither of these things had much to do with the newspaper per 
se. “What we have to stop thinking about is ‘how this serves the 
newspaper,” Strauss says. Instead, it’s about saying, “here are all the 
avenues we have,” including online, print and in-person and using 
them “in the best way to serve” the audience.
That’s not to say the capital J journalism goes away. It certainly 
hasn’t at the Tribune, nor has it at NewWest.Net, even though 
we’re now involved in conferences and event calendars and blog 
networks and other things that don’t seem to have a lot to do with 
news. In fact, in my experience online, there is a never-ending 
appetite, especially on the local level, for innovative, investigative 
and shoe-leather journalism. But words and photographs are not 
the only way to achieve it, nor the only way to deliver it.
When we began doing conferences, I was afraid it would take 
away from the journalism we were doing. But then, when we started 
putting together the first event, deciding which sources to use, 
which topics to cover and how to best balance the day with a variety 
of viewpoints, it began to seem strikingly similar to putting together 
a publication.
Strauss sees that correlation as well.
“One common thing, whether it be a live expo, in the newspa­
per or online, is that is all takes a lot of work,” he quips.
Luckily, one thing about news people is “you know how to 
plan.”
We have a tendency to undersell the skill set of a journalist — as 
if research, planning, creativity, balance and beat development can 
only be applied to reporting, taking photographs or putting together 
a publication.
But those same skills are very useful for event planners, con­
veners, community leaders and yes, even online organizers.
The only difference in how we put together our conferences was 
that instead of waiting for the audience to come to us, we brought 
the people together and then delivered the content when they got 
there -  a little like what I was doing, on a much smaller scale, with 
my little group on Facebook.
We can no longer assume that our audience is going to come to 
us for news, for discussion, for anything. We have to go to them, 
whether they’re on Facebook, or bigskymoms.com, or gathered in a 
conference room somewhere. We can bring the news to where the 
audience is -  by creating news feeds and widgets on Facebook, for 
example. And we can help creates spaces for community members 
to come together on their own terms, even if it doesn’t involve capi­
tal J journalism.
In many ways, these seem like new-fangled ideas, but I would 
make the case that this kind of community journalism is actually 
quite old-fashioned.
I was covering the Montana Legislature with a thick, soft cast 
constraining my right wrist when the vastness this thing we call 
“journalism” really hit me.
I was just starting my career, and feeling quite proud of the level 
of journalism I was able to practice right out of school. It wasn’t an 
opportunity I was willing to jeopardize, so I just worked through the 
cast handicap. The work felt important. I was lucky to be part of 
one of the best reporting teams in the state, and I got the kind of 
respect that came along with that. It was intoxicating.
Coincidently, about the same time, my hometown newspaper,
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the Dutlon Dispatch, was struggling to stay alive. The Dispatch was 
a “paper,” to my mind, only by literal definition. It was a far cry 
from the journalism I learned about in college, and an even farer 
cry from the kind I was practicing at the time.
In college, I liked to bring the paper to school to show people 
what small-town Montana thought was “news”: Birth announce­
ments, wedding photos, obituaries, the school lunch menu. I joked 
that when I came home from college, it often made the front page. 
My mom would send the editor something to the effect of, 
“Courtney Lowery was home from Missoula this weekend visiting 
her parents Clyde and Julie north of town.” Somehow, that was 
news considered worthy of the 11x17 paper in Bonnie Powell’s copy 
machine.
But then I saw the power that kind of platform can have. Just 
before I graduated, I was diagnosed with a very rare, but very mild 
form of cancer in my right wrist. I had to see a specialist in Seattle 
for surgery.
A few weeks before, a community member wrote an item for the 
Dutton Dispatch detailing my upcoming surgery 
and directing people to drop off any donations at 
my mom’s second grade classroom.
When my mom and I got on the plane, she 
had an entire suitcase packed with blankets,
stuffed animals, cookies and chocolates. Her wallet was filled with 
cash and gift certificates from the community.
When I got the green light to come home, I went back to work, 
writing those important stories about environmental policy and 
school funding and insider politics. My stories were appearing in 
nearly every major paper in the state.
But the story I was most proud of during those first months of 
my career wasn’t “important” by any of my normal standards. It 
was, instead, a short paragraph, written for one of the last issues of 
the Dutton Dispatch in the “Thanks Yous” section — a quick note to 
the community thanking everyone for all the support and love dur­
ing a stressful time for my family.
Several years later, when the terms “hyper-local,” “social net­
working” and “citizen journalism” would begin to buzz in my jour­
nalism circles and people started asking the “but is it journalism?” 
question, I thought of the Dutton Dispatch and the central role it 
played — by being local, by being part of the community, by being 
willing to let others use its platform -  in keeping my tiny communi­
ty intact.
As an opinion page editor from a small Western newspaper said 
at a Knight Foundation event recently: “It seems the more we go 
forward, the more we go backward.” And that is a good thing.
When Courtney Lowery isn't playing Oregon Trail on Facebook, she's trying to find a new model to support high-quality 
journalism through the Web, conferences and a new print magazine as the co-founder and editor-in-chief of the regional 
media organization NewW ejt.Net. Portrait by Adam Sings In The Timber.
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Tuesday
My assignment at night is girl’s basketball between Loyola Sa­
cred Heart and Seeley-Swan. I’ve been here before, bad lighting and 
all, many times in the last 17 years. How do you keep fresh, keep 
caring about it after all that time? For one, there are always good pic­
tures at most sporting events. You just never know when. II you 
relax too much, you see it, just not through the lens. And for the 
players, families and many of the fans there, it’s a big deal. And it’s a 
big deal to them if their photo is in the paper. So I try to approach it 
with as much effort as I’d give to a Grizzly basketball game. Get the 
best photo possible.
Back to the office and I download, edit and do the Photoshop 
work. I’ve shot 561 frames. Way back in the days of film, that would 
have been more than 15 rolls.
Do I miss that? No. I don’t miss the chemicals, going home 
smelling like fixer. And I wouldn’t have been able to stay and shoot 
as long as I can now. One of the only things I really miss, besides 
those big, beautiful prints, is the atmosphere of the darkroom, print­
ing with the stereo on, working in our own mysterious space, our 
own photo universe. And the Missoulian had an awesome dark­
room, one of the best anywhere, with huge sinks and plenty of space 
and light-safe windows that looked out on the newsroom. Now we’re 
just out in a big room with all the other computers. There’s no mys­
tique in the production end of it anymore. But it’s better in the long 
run, being more of a presence in the newsroom.
Wednesday
The photo I shot yesterday of UM coaches doesn’t seem so bad 
to me now that I’ve adjusted the color and cropped it a little. Some­
times there’s a diamond in the rough. Sometimes you just convince 
yourself that your little lump of coal is beautiful. People seem to like 
the photo, so I’ll go with it.
After looking around town on a bleak Missoula winter day, I fi­
nally find a guy flying huge, colorful kites in a park. It seems an un­
usual winter activity, and maybe good for a video feature. I shoot 
some, talk with the guy, shoot more and get some interview footage. 
I’m sure I will forget some crucial part of this, but at least this isn’t a 
news assignment, and I’m sure I can make something mildly inter­
esting. It’s at least good practice. I try to think of the still photos I 
might take for a two-page spread. But does that translate? What 
about transitions? What about the things I don’t even know I should 
be doing? I fumble with the framing, not used to shooting with a 
screen instead of looking through a viewfinder. I fumble with the tri­
pod, while trying to handhold the camera with everything. I hope 
the microphone is working. It’s all for nothing if there isn’t any 
sound. Squalls come and go, my fingers numb and the camera is get­
ting covered with snow. I picked a fine time to try this. But the kite 
flyer is great, and I think I have enough footage. Too much, it turns 
out. It will take forever to edit the 50 minutes that I’ve shot, but live 
and learn.
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Thursday
People often think that newspaper photographers have only re­
cently made the switch to digital photography, but we are usually on 
the forefront of technological change. For myself, and the 
Missoulian, we began scanning Film and using Photoshop, Version 
2.0, in 1992, long before most people even knew what that meant. 
The first Macintosh computer and hulking film scanner we had cost 
around $30,000. We still shot and scanned film for years, gradually 
converting from color slide and black and white to shooting color 
negatives for everything, which sped up the film processing.
We learned about digital imaging as we went, by trial and error, 
by talking to other photographers, by reading publications and the 
dreaded Photoshop manual. There’s a lot to know about Photoshop, 
but the majority of it isn’t used by photojournalists for obvious ethi­
cal reasons. I’m thinking 
maybe the video editing 
software is the same: there 
seem to be lots of flashy lit­
tle tricks in there, but most 
of it doesn’t make sense for 
newspaper videos.
Tuesday
My assignment today is 
to drive to Thompson Falls, 
meet the reporter there and 
shoot a story about a couple 
that have started an animal 
shelter. It’s not unusual for 
us to drive hundreds of 
miles in a day for a story.
The interview starts off 
well, and after a while we’re 
touring their facility. There 
are dogs in kennels, bad 
lighting and nothing yet that 
looks like a great picture.
It’s taking a really long time 
to get things going. They take us up the road to the rest of the facil­
ity where they currently house cats. This is always a test for me, as
Photo by Krista Miller
someone who really doesn’t like cats, to be put in a room full of 
them. But, there’s at least one good picture here. Trying to get a 
spontaneous picture is tough, because the people keep backing out 
of the frame when I try to shoot. Finally, after a couple hours, we get 
to the thing that will make a halfway decent photo -  washing a 
bunch of new puppies they’ve just taken in. Mow can I miss with 
cute, wet puppies? They do the washing outside, the light is great, 
things finally work out. I’m actually happy to be shooting puppies at 
this point, to make something decent out of this.
Friday
I start my morning at the Bitterroot Resort, the Lolo-area ski 
development. The story is on ski patrol volunteers. I’ve spent some 
time the previous night getting my gear together in a pack I can ski
with. Shooting pictures on 
the slopes is not as fun as it 
sounds. First of all it’s work, 
and you’re there to make 
good pictures. Getting in 
position can be difficult, 
moving is difficult, you have 
skis, poles, clothing, gloves 
and other stuff in your way. 
And skiing with 15 pounds 
of gear hanging off you 
throws your balance. You 
don’t want to fall and break 
a rib by landing on a hard 
piece of equipment. The 
heck with the gear, it can be 
replaced.
The newsroom is ring­
ing my phone even as I’m 
shooting the photo. It turns 
out that a guy being ar­
raigned for murder allegedly 
dumped the body in the 
Clark Fork River, out by Al- 
berton. The plan is for me and two reporters to go there, because 
there is supposed to be a search going on for the body. I go to the
Montana football defensive coordinator Kraig Paulson, right, and head 
coach Bobby Hauck talk about the work involved in recruiting athletes 
for The University o f  M ontana’s football team.
I 517
School of Journalism: Presses to Podcasts: New skills, old values
Published by ScholarWorks at University of Montana, 2015
A CoMotion in M otion is part o f the Young Audiences program and is performed by U n ivers ity  o f  Montana dance students.
courthouse and wait for the reporters, who are at the arraignment.
We all drive west, Krista with me, the reporters ahead in their 
car. The cops reporter thinks he knows where the suspect allegedly 
threw the body off a bridge into the river. If there’s a search going 
on, it should be near there. But when we get there, we don’t see 
anything. We go down river. We go back up river, stopping on every 
bridge, at every access point, anywhere we can see the river. Noth­
ing. No boats, no people on shore, no groups of cars parked any­
where. And we haven’t seen one law enforcement or search and 
rescue vehicle at all. This isn’t right, there should be something out 
here.
By this point, it’s late in the afternoon. It seems obvious this 
has been a chase after nothing. It’s hard to strike out at the end of a 
long day like this, but there’s nothing that can be done, except to say 
that you tried. Back at the office, the cops reporter has found out 
that the search was called off long ago. I don’t know if I feel better 
or worse for that information, but at least we didn’t miss something 
that was going on out there.
K r i s t a
Tuesday
I’m about to graduate with a bachelor’s degree in journalism. 
The future is uncertain though, because journalism, particularly 
photojournalism, in the 21st century is focused on multimedia, a 
culmination of print, photo AND broadcast. I started the photo pro­
gram using black and white film and the darkroom. Now, the digital 
camera I use has a digital lens — one that is not even compatible 
with my film camera.
Thursday
It’s getting easier to feel like a part of the staff, and not just the 
intern at the Missoulian. I have my own key to the newsroom, 
which makes me feel official, but I have to share workstations with 
everyone else, so it seems I’m often playing 
musical chairs.
Tom Bauer grew up in Great Falls and received a bachelor’s degree in history from The University of Montana in 
1986. He later attended the U M  School o f Journalism graduate program with an emhasis on photojournalism. He has 
been a staff photographer for the MuidouLuin for 18 years.
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I had an assignment to shoot the restoration of Forest Service 
windows. I rode with Bill, who works for Missoulian.com and shot a 
video clip of the restoration for the Web site. The paper is working 
on stepping up their multimedia. Sometimes the goal is to shoot an 
assignment and get the video, photo and story online by 4 p.m., tak­
ing away the advantage the nightly news always had to “break the 
story.” It’s an interesting concept, because the paper can now put 
the video up before the news comes on, but also 
offer an in-depth story and possibly different 
photos the next day for the paper.
The windows were pretty cool. Two older 
gentlemen were working on them. They steamed 
them, then scraped off the caulking, took out the 
glass to be cleaned or replaced if broken, and 
then the wood frame was refinished.
I shot as much as I could, like I usually do.
Often times the reporter has to tell me that 
we’re leaving, because I’ll keep shooting, keep 
looking for the better angle. They only pulled 
out one window from the steam machine while 
we were there, so I was a little unprepared for 
where I wanted to be. I took way too many pic­
tures of the scraping, but the coolest image was 
with the steam coming out as the guy removed 
the window and moved it to the table. I got a 
higher angle so I could look down and see what 
was going on easily without a lot of background 
distraction, but as I looked through the images 
at the office, I wished I had gotten down lower 
so his face would have been a little distorted through the steamy 
window. The photo editor made the same comment as he looked 
over what I was doing.
Wednesday
When Tom came in wkh his video project I eagerly asked to look 
over his shoulder to sec what he was working on. He agreed and said 
he thought I’d teach him more than he’d teach me. He found a fea­
ture and did a clip of a guy flying big, colorful kites near Mount Sen­
tinel on a gray, windy kind of day. He said that when he downloaded 
the video, it almost took an hour because he shot 50 minutes. Must 
be interesting! To Tom’s credit, he already began thinking of how to 
improve his footage while filming -  a mark of a true professional 
photographer.
Tuesday
Linda Thompson, another photographer, and I had an interest­
ing conversation about Photoshop today. I have learned a few tricks 
at the paper about Photoshop — tools to touch up images and get all 
the tones in the digital images that would have been true in film. It’s 
amazing the difference in some images, the crispness that comes out 
in some photos. Digital is hard because the colors and contrast are 
different on every computer and projector, so it’s hard to tell what 
the true exposure and other technicalities really are sometimes. 
When we first went digital at school, Photoshop was treated basically 
as cheating, so we made a few adjustments and 
trusted that we had the exposure set correctly. 
While I agree immensely with the idea
that a proper exposure should be thought of beforehand, my experi­
ences have taught me that sometimes a moment happens when you 
aren’t ready and that every great image can be refined. Sometimes 
the digital sensor can only do so much and might turn someone’s 
face red or yellow — an untrue representation of what my eye actu­
ally saw as I shot.
After our discussion we agreed that there is a line of honesty 
that we, as professionals, are expected not to 
cross with Photoshop -  like removing a light 
switch coming out of someone’s nose because it 
changes the composition, or the reality and truth 
of the situation, environment, and photograph. 
Some things are allowed to be honest, like dodg­
ing and burning, a darkroom technique, to en­
hance what you saw and took a photo of.
Friday
It was my day off today. The photo editor 
asked me yesterday if I could pick up an assign­
ment at 12:30 on campus. Something about a 
matinee dance performance for school children. 
Before I can even look through the takes, 
Smithers, the city desk editor, comes and asks 
me if I ’m available to shoot something real quick 
at 2:30. “What is it?,” I ask him. It’s a mug shot 
of a UM student appearing in court on TV, an 
initial hearing for an alleged homicide, he says. I 
read the initial story in the paper that morning 
and have never been to court, so I agreed to go. 
Then I hear Smithers tell three other reporters and photographers 
they need to go and try to get footage of the search and rescue team 
looking for the alleged victim, who had been pushed off a bridge, 
over 100 feet to the Clark Fork River below. I’m kind of disap­
pointed that I don’t get to go.
When I got to court, there were lots of video cameras and the 
courtroom was much smaller than I expected. A Kaimin photogra­
pher I used to work with comes almost late with his hat on.
Whoops. Glad that wasn’t me. The defendant, Kenneth Cyril 
Richard II, appears on TV. “Remember about the refresh bar if you 
use the wrong exposure for shooting a TV screen. Shoot a lot and 
make sure you have something, this is a major story and since it’s a 
mug, it needs to be clear,” I tell myself. “Now breathe.” Five minutes 
later it’s over.
As we exit the courthouse, we run in to Tom outside. I’m begin­
ning to think that spot news excites me. Maybe I work well under 
pressure sometimes. So I hop in with Tom and ride along to Alber- 
ton.
We weren’t sure what all the details were, so we kept our eyes 
peeled all along the river. “WTiat if I find the body first?” I think to 
myself. I ask Tom if he saw the body first, what would he do? “Take 
a picture first, and then call someone,” he says. Exactly what I was 
thinking.
Finally near Nine Mile Creek off the frontage road we see a 
French town Fire Department truck turn off in to a riverside residen­
tial area. Could this be the search party? We turn off and follow him 
through a private drive. Turns out he was just going home. We 
turned around somewhere further up the road and tuck our tails be­
tween our legs as we head home.
K ris ta  M ille r  began w orking as a  photojournalist three years ago after an  inspiring barbeque, and has continued 
barbequing  after she graduated  in M ay 2008. The M ontana  native and outdoors enthusiast can be reached 
a t m tphotographer@ gm ail.com .
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E-WASTE
How government agencies and newsrooms 
across Montana recycle their electronics
B y  V i r g i n i a  J .  C l e a v e l a n d Photo by Krista M iller
Electronic waste, or e-waste, never used to be a problem in 
newsrooms. There were mounds and mounds of newsprint to recy­
cle, but there weren’t many electronics to worry about.
But now, in an increasingly digital age, newsrooms and govern­
ment agencies across Montana are searching for ways to update and 
maintain their “environmentally friendly” recycling status.
E-cycling is the recycling of any kind of electronic device — from 
computers to cell phones, fax machines to printers. Electronics are 
non-biodegradable, so when they break down or wear out, they can’t 
simply be thrown away like other trash.
According to the Environmental Protection Agency’s Web site, 
“lead, mercury, cadmium, and brominated flame retardants are 
among the substances of concern in electronics.” These substances 
are hazardous to your health — some are even poisonous — and can 
result in major health issues.
Electronics containing these substances are often thrown away in 
landfills or exported to another country. A large amount of e-waste is 
processed in countries like India and China that have low environ­
mental standards -  people endanger their lives sifting through piles 
of discarded computers and electronics. These electronics contain 
the toxins and carcinogens that can end up in groundwater, and 
worse, in our own bodies.
The EPA estimates over two million tons of e-waste is dumped 
into U.S. landfills each year, and in 2005, 61 percent of CRTs (about 
107,500 tons) were exported overseas. Currently, the EPA monitors 
only the exportation of CRTs — glass cathode ray tubes in computers 
that contain lead -  and no other types of hazardous e-waste.
The Gannett Company requires its only newspaper in Montana 
-  the Great Falls Tribune -  to use an out-of-state recycling company 
called Redemtech to recycle its computers and other electronics, ac­
cording to Aaron Matthews, the production systems manager at the 
Great Falls Tribune.
Gannett chose Redemtech, in Columbus, Ohio, because of their 
“no export, no landfill” policy, he said.
“Gannett engaged Redemtech’s services to endure the protec­
tion of Gannett and its affiliates from environmental, financial, and 
data security liabilities,” Matthews said.
Lee Enterprises, which owns the Billings Gazette, the Montana 
Standard in Butte, the Helena Independent 
Record, and the Missourian, does not have a na­
tionwide e-cycling standard they require their news­
papers to adhere to, said Brian Kardell, Lee’s vice
president of production.
But Lee does encourage its newspapers to recycle their electron­
ics locally, he said.
The Billings Gazette, a Lee newspaper, has donated its comput­
ers to a local non-profit called Computers 4 Kids since 2004, said 
Jay Strever, the production and technology manager at the Gazette.
“They refurbish machines and give them to school children who 
do not have a computer in the household,” Strever said.
Newsrooms aren’t the only places focused on maintaining an 
“environmentally friendly” status. The state of Montana and the 
federal government also work with businesses like Best Buy, Costco 
and Staples to maintain e-cycling programs.
At the state level, the Department of Environmental Quality 
(DEQ) hosts the “E-rase your E-waste” event annually as part of the 
Montana Rural Electronic Waste Recycling Program. Participants 
from Bozeman, Great Falls, Helena, Missoula and other cities pay a 
fee to have their used electronics shipped to an e-cycling firm out of 
state.
As a result of Montana’s 2007 “E-rase your E-waste” event, 197 
tons of e-waste were diverted from landfills, which equaled the 
amount of all trash generated by 92 households in one year, accord­
ing to the DEQ Web site.
The Web site said Montana recycles 15 percent of its solid waste 
generated annually. Montana’s Integrated Waste Management Plan 
set a 2015 goal to divert 22 percent of solid waste from landfills by 
recycling.
“Recycling is a challenge in Montana due to our low population 
scattered over a large geographic area, and our lack of proximity to 
the processors (industry) that use the recyclables as raw materials in 
their operations,” the site said.
At the federal level, the Environmental Protection Agency’s 
“Plug-In To eCycling” is a partnership with electronics manufactur­
ers and retailers. According to the EPA Web site, these partners may 
offer take-back, mail-in, or trade-in programs, support local e-cycling 
organizations, host collection events at retail locations, or support 
local recycling events with cities.
Whether you use an e-cycling program or recycle your electron­
ics through the original equipment manufacturers, it’s important to 
e-cycle safely -  to not only protect your own health and environment 
but also the health and environments of people and places around 
the world.
Virginia J . Cleaveland is a junior majoring in print at the School of Journalism with a minor in creative writing through 
the Department of English. After college, she would like to become an editor for an outdoor magazine or a publishing com­
pany.
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I
The evolution of wages, radio and 24-hour news
b y  Ka r e n  P l a n t  I P h o t o s  b y  K r i s t i n e  P a u l s e n
During the late 1950s, Montana newspapers paid first-time editors $ 1 an hour, radio was pushed aside with the advent of television, and Chet Huntley, of NBC’s “Huntley-Brink- 
ley Report,” returned home to speak at The University of Montana.
These small nuggets are found within the pages of the Montana 
Journalism Review’s premier editions.
The magazine’s first issue, published in 1958, featured a survey 
of newspaper wages in Montana by OlafJ. Bue, a former UM jour­
nalism professor.
Out of the 98 questioned, 31 newspaper publishers responded to 
Bue’s survey.
“One publisher who employs no fewer than three university 
journalism school graduates reported that it had been so long since 
he hired a new man that he wouldn’t know what to offer him,” Bue 
wrote.
In 1958, editors’ starting wages for men at weekly newspapers 
ranged from $60 to $90 per week, for women from $25 to $75.
“One publisher reported payment at 8 cents a column inch,” Bue 
wrote. Dailies paid editors from $49 to $80 per week.
After three years of employment, editorial salaries for weeklies 
and dailies ranged from $50 to $ 125 per week.
Not all papers employed editorial help. “Apparently quite a few 
publishers need only part-time help and are not ready to hire col­
lege-trained journalists,” Bue wrote. “Remarked one publisher: ‘A 
high school senior girl -  after school, and a capable lady, wife of a 
local teacher, do a good job.’”
The 2007 Newspaper Industry Compensation Survey (devoid of 
publishers’ remarks) provides current salaries at 328 responding 
newspapers nationwide.
Today, editors’ salaries usually depend on the number of em­
ployees they supervise and the size of their newspaper’s circulation. 
An editor supervising about 10 employees with an average circula­
tion of 7,000 can expect a weekly base-pay salary of about $845. Ed­
itors with about 300 employees and an average circulation of 
721,000 can expect about $4,904 per week.
A woman paid $25 per week in 1958 would earn about $ 179 per 
week in 2007, based on a 2.7 percent inflation rate. A $90 per week 
wage in 1958 would calculate to about $646 per week in 2007, and 
$ 125 per week in 1958 would be about $897 per week.
Specific wage calculations aside, Chet Huntley gave his view of a 
journalist’s pay the following year, in 1959, as the keynote speaker at 
the UM’s annual tribute to Arthur L. Slone, the founder of the UM 
School of Journalism. Huntley’s speech was published in MJR's sec­
ond issue.
Huntley said, “The American journalist is not, generally, over­
paid. I am certain that he vies with the American school teacher and 
university instructor for the lowest professional salaries.”
Huntley’s honors at that time included an Emmy award,
Peabody award, Overseas Press Club award, Neiman Fellows award 
and the Billboard award for best commentary in a news show.
Huntley noted that he, like others of his generation, was not en­
tirely adjusted to the age of supersonic flight and space probing.
Accordingly, Huntley said, the age’s acceleration of speed had in­
fluenced journalists to sacrifice the “what” for the “when.”
“A thousand and one AM’s and PM’s, Sunday papers, radio and 
television stations are demanding of the wire services that the bul­
letins be rushed to them within seconds of the event. The conse­
quence is that very few editors are concerned with what really 
happened, and less with why,” Huntley said.
Additionally, he said, “Our editors run the calculated risk of
2 0
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NOW
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distorting the basic story by in­
sisting that the reporters or 
correspondents on the scene 
file some sort of crisis angle 
which will serve as a ‘peg’ f°r 
the account of what was really 
going on.”
Within hours of Huntley’s 
speech, foreign ministers of 
the East and West were posed 
to negotiate the possibility of 
war or peace, or the continua­
tion of the Cold War. And 
Huntley was aghast at the 
number of U.S. newspapers 
failing to give the Geneva story 
the coverage he thought it de­
served.
“The overall effect, for 
how many million readers, is 
one of a strong implication 
that all is well and that we are 
justified in an indulgence of 
past times and unrewarding 
entertainment,” he said. “I 
fear journalism must bear 
some of the responsibility for a 
traditional American unpre­
paredness in the area of for­
eign affairs.”
While radio news was alive 
and well at the time, not 
enough people were listening, 
he said. Radio delivered infor­
mation quickly, accurately, and 
without editorial axes to grind 
and had garnered public confi­
dence in radio news.
However, television was 
cutting into radio’s listening 
audience and did not fill the 
gap, providing less than an 
ideal medium for the dissemination of news, Huntley said. Time 
was TV’s primary limitation.
“I can create the verbal image of a Sir Winston Churchill de­
planing in Washington in three or four seconds. It will take film per­
haps 30 or 40 seconds to create that image.”
Huntley also said the U.S. suffered from the disease of cynicism. 
“We tend to believe that no man acts out of unselfish motive. We in­
quire as to the price of every man.”
The disease of cynicism is particularly fatal to the profession of 
journalism, he said. Despite not having as many great men and great 
ideas as they wished, despite the fall of national heroes and despite 
having their ideals scoffed at by Communism, one could not justify 
the conclusion that wickedness wins over virtue or that every soul, 
mind and ideal can be bought in the market place.
In spite of the relatively unhappy state of American journalism 
at the time, Huntley said, “I always take great comfort in the knowl­
edge and the conviction that it is within the means of every citizen 
of this country to be well informed if he will.”
Americans’ ability to be well informed is even greater in 2008, 
Jack Cloherty of NBC Dateline said in an e-mail interview.
“Since Chet Huntley graced the set of NBC News, we’ve moved
from manual typewriters to 
computers; from film to digital 
tape; from couriers on motorcy­
cles to live satellite feeds; and 
from a half-hour news show 
each night to 24-hour-news de­
livered on cable and the Inter­
net,” Cloherty said.
Ian Marquand of Mis­
soula’s KPAX-TV shares Hunt­
ley’s sentiments. “Huntley and 
others never would have envi­
sioned 24-hour news coverage 
by CNN, Fox News, and 24- 
hour cable television,” he said.
“And of course the Internet 
now has just broken all barri­
ers,” Marquand said. People 
can read The New York Times, 
the Washington Post, the Lon­
don Times, the Economist, and 
English language newspapers 
from anywhere in the world.
Over the past 50 years, 
Huntley’s other sentiments are 
familiar as well, Marquand 
said. The Associated Press still 
feeds news a sentence at a time 
and wants bulletins out imme­
diately. And newsrooms still 
want to be the first to break a 
story.
“That will probably never 
change. It’s just the method of 
delivery that’s changed,” he 
said.
And there is always the dan­
ger of making mistakes when 
covering breaking events, Mar­
quand said.
“I remember when Ronald 
Reagan was shot. Frank 
Reynolds on ABC news reported at one time that the president had 
died, and he had to back off that. He was very angry on air that he 
was not getting correct information,” Marquand said. “So everybody 
had to step back a little bit and say ‘let’s make sure we got it before 
we report it.’”
Yet the audience expects news instantly and demands the ‘why’ 
as much as the ‘what,’ Cloherty said.
“The tragic shooting at Virginia Tech comes to mind,” he said.
“I know that we reported the shooting very quickly, and then made 
every effort to get to the who, why and how of the story. What may 
be different today is that much of the reporting is done by off-air re­
porters and producers, since the on-air correspondent is tied to the 
camera, providing updates.”
Producers, as in Huntley’s time, still encourage reporters and 
correspondents to come up with new angles, Cloherty said.
“There is nothing wrong with that, as long as the angle is legiti­
mate, and the story is not misrepresented or distorted,” he said. 
“Since Mr. Huntley’s era, the news business has become even more 
of a ‘bottom line’ operation and the pressure to ‘sell the story’ is 
often intense.”
Yet, the need for angles on foreign affairs still isn’t in high de-
The American journalist is not, 
generally, overpaid. I am certain that 
he vies with the American school 
teacher and university instructor for 
the lowest professional salaries.
-  Chet Huntley
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Sally Mauk, news director for M ontana Public Radio, said broadcasters are "just getting  
better" at keeping radio fresh. “We're figuring out new w ays to engage the audience,” 
she said. Also aiding radio is new technology and the fact that they don't just assume 
anchors can talk and people w ill listen, Mauk said.
mand, despite events in Iraq and the war on terror. “CBS has one cor­
respondent in Asia,” Marquand said. “He spends half the year in 
Tokyo, and he spends half the year in Beijing, because he has to. The 
importance of the Chinese government requires that. And he covers 
everything from Mongolia to Pakistan.”
Major news organizations have cut back on foreign news coverage 
tremendously, because Americans have become very self-centered in 
their desire for news, Marquand said.
“I think that what Huntley said is still right on,” he said. “Ameri­
cans are unprepared in the area of foreign affairs. They just don’t 
know enough. They don’t know enough about what is happening in 
other places of the world and how that might affect them.”
Cloherty has noticed the decline in interest as well.
“When we have a war, as in Iraq and Afghanistan, interest is high. 
When there is war involving an ally, such as the Israeli battles in 
Lebanon in the summer of 2006, there is some interest, as there is 
when a tragic situation like Darfur is in the news. But when there is 
no crisis, or no Americans at risk, interest seems to fade, and there is 
little coverage,” he said.
While interest in foreign affairs has dwindled since the 1950s, 
changes in the radio industry are also apparent, as predicted in William 
Sanders’ senior seminar paper written in 1958 (and published in MJR’s 
first issue).
Sanders’ questioned whether radio would survive the advent of 
television and predicted that radio listening would move to cars, porta­
bles, kitchens and bedrooms while the television would invade the liv­
ing room to become the family’s entertainment medium.
“[Radio] has certainly morphed into a different animal than it was 
in Chet Huntley’s time,” Marquand said. “The major networks don’t 
have a radio network to go along with their TV networks. And to my 
mind, MPR [Montana Public Radio] absolutely dominates the radio 
industry. Nobody else can touch them.”
News director Sally Mauk, of Montana Public Radio in Missoula, 
remembers when editing involved cutting tape by hand with a razor 
blade.
“Now everything is digitalized and you can 
do it all on the computer,” she said. “And the re­
porting equipment doesn’t weigh 20 pounds. It 
weighs about two ounces.” Mauk said, these ad­
vances have shrunk the world to where stories 
can be broadcast almost everywhere.
Public radio has a commitment to have bu- 
reaus overseas, Mauk said. MPR has benefitted 
by a donation from the heir to the McDonald’s 
fortune, and listener support has also grown, she 
said. “Listenership nationally runs in the mil­
lions.”
Although commercial network news coverage 
has dropped since the days of Edward R. Mur- 
row, public radio’s alternative programming and 
the convenience of iPods have benefited radio 
listeners, Mauk said. “Public radio fills that vac­
uum.”
“Our competition in public radio is probably 
from the cable radio now,” she said. New cars are 
equipped with satellite radio almost as an acces- a  
sory now. “So if somebody can buy a new car 
and tune into Sirius, they probably aren’t going 
to tune into us.”
Yet public radio still holds its appeal since it 
is free and void of influence by advertising, she 
said.
Another major influence has been talk radio. Call-in shows and 1
discussion shows were popular in Huntley’s day, Marquand said, “But 
I don’t think he could have imagined [talk radio today], just as you 
could not have imagined CNN.”
Just as radio has developed over the years, television has adapted a 
quick delivery approach to hold viewers.
“Bing, bing, bing. Stories are very short. Nothing is very big,”
Marquand said. You keep the viewer bombarded with information and 
changing stories and locations and graphics, and that is the way to 
hold their attention.
And television has actually become most Americans’ primary 
source for news, Cloherty said.
“I think Mr. Huntley may have misread the tea leaves in this 
case,” he said. “Its immediacy and its visual power simply have made 
it the most compelling and entertaining way to get news.”
But broadcasting changes are to be expected, Cloherty said. “I 
can’t pretend to know the future of television news, but 1 believe it is 
on cable, not broadcast,” he said. “The nightly newscasts such as the 
Huntley-Brinkley Report are slowly dying on broadcast, and will soon 
move exclusively to cable. You can see the growing influence of cable 
news in the primary election season, and I think the influence of cable 
news will continue to grow. I only hope that there will still be room for 
in-depth and investigative reporting.”
Will the Internet and cable be the downfall of broadcast televi- «
sion? “It hasn’t happened yet,” Marquand said. “We are still here.”
And a journalist’s bottom line?
“It is still an industry that by-and-large is not overpaid,” Mar­
quand said. “You have to move up pretty high to really make the 
money. But 1 think it is still an incredibly satisfy­
ing job,” he said. “I can’t imagine doing anything 
else.”
Karen Plant, a M ontana native, completed the School of Jo u rn a lism ’s professional program  in M ay 2008. She will 
graduate with a degree in print journalism  in D ecem ber and looks forw ard to a long journalism  career in Missoula.
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Quality reporting and editing 
are two of the reasons why the 
Chronicle is the state’s fastest 
growing daily newspaper.
The Bozeman Daily Chronicle is proud to have University of Montana 
Journalism grads working to bring news to southwest Montana.
BOZEMAN DAILY
CHRONICLE
dailychronicle.com
THANK YOU UNI Four of the Great Falls Tribune's newest newsroom employees thank the university of Montana School of Journalism:
l chose UM's J-School because l wanted to 
become a photojournalist. During my four 
years there, though, l discovered my love 
for reporting, writing and design. The in­
struction prepared me for any job in a 
newsroom and gave me the confidence 
to join the work force.
—Amie (Rambo) Thompson
News doesn't happen in the newsroom, and 
the best education doesn't come in the class­
room. My professors at the
UM School of Journalism taught me the most 
when they pushed me out of the comfortable 
confines of campus, in the Missoula County 
Courthouse, on the Northern Cheyenne 
Indian Reservation and in the streets of 
Prague, I learned to be a reporter by 
asking dumb questions and suppressing 
panic near deadline. Of course, I never do 
that now.
—Zachary Franz
Though an aspiring reporter when l first started 
classes at the J-School, l soon realized I'd fill a 
better role behind the scenes in the newspaper 
industry. I made stupid mistakes at the Mon­
tana Kaimin and loathed my professors' tough- 
love approach to teaching, but I'm a better 
copy editor and designer today because of it.
I don't live the glamorous life of a reporter, but 
the rush l get from catching one of their errors 
and saving a publication's credibility more than 
makes up for it, and I have UM to thank for that.
—Allison Squires
Getting my degree from the J-School and working 
for the Montana Kaimin prepared me for the 
fast-paced newspaper world from day one. 
Four years later I still hear my professors' 
lessons echoing in my head as l track down 
sources, dive into complicated information 
and organize it into articles that inform and 
entertain.
—Kristen Cates
The university of Montana also played a key role in these Great Falls Tribune newsroom employees' careers:
Michael Babcock 
Stacy Byrne 
Rich Ecke
Cathy (Kauffman) Gretch
Liz Hahn 
Dan Hollow 
Peter Johnson 
Leon Lenz
m  GREAT FALLS
Tribune
Erin Madison 
Barbara Mittal 
Gary Moseman 
Matt Ochsner
2008 interns: Kelly Black and Roman Stubbs
Jackie (Galt) Rice 
Kim Skornogoski 
Scott Thompson 
Take Uda
2 3
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HOW ELECTRONIC MEDI/T CHANGED
Mo n t a n a ’ s  p o l i t i c a l  l a n d s c a p e
B y  G e o r g e  O c h e n s k i  r  P h o t o s  b y  E m il y  H a a s
................. ............  .....W J - 4 .................. 1 .........
I  The Early "Days
My first experience on a computer was working as an editorial assistant for 
Montana textbook author and world adventurer Jon Turk around 1980. His 
little Apple III with the monocolor screen, block letters and minimal capacity 
sat in a tiny trailer, which was his office. I still recall the look of wonder on 
the face of one of my political organizer friends as she watched a roll of mail 
labels come buzzing off the noisy dot-matrix printer, saving her countless 
hours of hand-addressing political mailings. "Computers," she told me, "are 
not to be trusted." "Computers," I told her, "save human energy and imagi­
nation for better things."
Wired R o w s
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A few years later, when I moved to Helena to become a lobbyist 
L \  for the Montana Environmental Information Center, com- 
JL Jqjuters were Finally making inroads with grassroots political 
organizations, but they were still regarded warily by many. That I al­
ready had years of experience with them made me somewhat of a 
rarity, but having witnessed their effectiveness first hand, it was obvi­
ous they would continue to impact the world -  especially the politi­
cal world -  in an ever-increasing capacity.
When a group of Helena computer enthusiasts, the Helena 
Micro Users Group, developed an electronic bulletin board, con­
nected via a phone line and high bandwidth modem to a remote 
computer, my concepts of using computers and electronic communi­
cation for political purposes expanded exponentially. Through a sim­
ple phone call, we could read files, post our thoughts, and debate 
issues with anyone, anywhere, who was allowed to sign on to the 
electronic bulletin board.
Their nerdy, code-writing expertise and our joint political hopes.. 
came to fruition in the 1989 legislature, via legislation that set up a 
“pilot program” state electronic bulletin board system, complete 
with a toll-free 800-number so all Montanans could read agency doc­
uments, environmental assessments, bids/board openings, etc. and 
provide comments back to die agencies. To keep this little slice of 
history in perspective, we could find almost no one in the House of 
Representatives who had ever used a computer bulletin board and 
not a single member of the Senate who even knew what they were.
The effects on the political world have been equally astounding. 
Suddenly, candidates could communicate their entire platforms and 
policies in detail on their Web sites rather than printing and mailing 
expensive and often ineffective campaign literature. Likewise, the 
fundraising capabilities of the Internet far outpaced everyone’s ex­
pectations, hauling in tens of millions of dollars via secure, en­
crypted sites — and doing it so fast it made traditional fundraising 
look like the dinosaur it has become. Instead of expensive, labor-in­
tensive dinner fundraisers at $500 or $1000 a plate, the Internet al­
lowed thousands of small donors to participate in the political 
process by supporting the candidates of their choice.
Special interest groups likewise found the Internet their imme­
diate friend, using the same opportunities and capabilities to show­
case their accomplishments, the policies they supported or opposed, 
and to garner donations from far-flung corners of the state and na­
tion. Frqm huge natibnal groups jto the tiniest of community organi­
zations, the new media and its dazzling array of possibilities has 
been universally embraced and employed to maximum effect.
In Their Own Words:
Montana's Political Bloggers 
Anyone looking for active and dynamic political discourse these 
days need look no further than Montana’s political bloggers. There 
are dozens, perhaps hundreds of blogs in existence in Montana now,
It's ironic: the everyday events and problems that 
directly affect us are the ones least ̂ covered by the 
media. Local bloggers have the power to explain 
local issuf|| and offer their opinion.
W  -  Jay StevenM4&2o Blackbirds
focusing on virtually every possible issue under the sun. With the 
emergence of powerful se^rdLengines such as Google, one only need 
.type in what they’re 1 opting for and within seconds page after page 
of links pops up on tftlt screen. I typed “fishing +  Montana 4- blogs” 
into Google and m ^ j78,000 “hits” complete with links that imrae- 
diately take you to sites with the click of a mouse or a single key- 
sbpM^Wbe^i l  did the same tiling Substituting “politics” for 
“fishing,” I got 1,090,000 hits. Want politics? You goi it, pal. Are 
there five times as many people interested in politics as there are 
about fishing in Montana? Probably not, but what the numbers sug­
gest is that the political blogs are very active ana hence very visible 
to the Internet search •'orpines.
One Of fn^premier Montana political blogs is Left in The Wfest 
(wvftv.leftinthewest.com), founded by 25-year-old political? activist 
andorganizer Matt Singer. As the name suggests, SingerYblog is pri­
marily Focused on the progressive side of the political spectrum. 
Singer says the online world has significantly changed.Montana poli­
tics by “creating a more multi-layered media cycle. With only a 
handful of statehoiisC reporters and little TV coverage, it is ex­
tremely difficult for a news story in Afd’htana to have much of a life 
beyond a single day. But those days are past. In 2006, blogs kept the
While that made arguing the merits difficult'during the fiooi de­
bates; the flip side of the coin is that no one knew enough to ask fm 
many questions. In the end, the bill passed and Montana was out in 
front of the rest of the nation on electronic communication.
Fast Forward 
Sometimes niankmd’s: great advances occur very quickly — and 
that’s just what happened with electron iq communication. The In­
ternet broke onto the -world stage, enabling in one fell swoop mas­
sive offerings of global information and equallj astounding planetary 
interpersonal communication.’Suddenly, a computer became not just 
a fantastic alternative to the typewriter, but literally a doorway to the 
world. E-mail allowed us to personal ly interact with anyone, any­
where on the globe ahriosf instaff^dm sly. Web sites provided in- 
depth information on vmually every subject Libraries, research 
papers, magazines, newspapers and state andrederaigovernments 
were available 24-hojirs a day, seven days a week. Asghe old elec­
tronic bulletin board'systems fell by the ways ids,, they were replaced 
with the Web sites, blogs and discussion forums of today. The world 
as we knew it had changed irrevocably and, I would argue, for the 
better.
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Presidential candidate Sen. Barack Obama speaks to a crowd o f  roughly 8,000 packed into The U niversity o f  M ontana Adams 
Center in M issoula on Saturday, April 5th.
discussion going both on the Morrison affair and on Burns’ corrup­
tion for longer than a single day when a story came up. So that’s a 
big one.”
“The second effect,” Singer adds, “is that it has created new 
pressures on elected officials. Part of having a small press corps is 
that a lot of what elected officials did and the way it was covered in 
the press prevented two-way interaction. Now, elected officials are 
far more likely to end up in a conversation with or about their critics 
in a public setting. That’s a tough place to be and some have han­
dled it less than smoothly so far.”
When asked about the numbers of blog users, Singer says: 
“LITW reaches political junkies who care about Montana politics. 
The readership universe is probably around 1,000 folks who check 
regularly or semi-regularly. We have 1,000-plus page views a day. But 
I know that includes people from the Tester, Baucus, and Rchberg 
offices, the Montana elected officials, legislators, donors and press 
corps.”
“The influence,” Singer says, “doesn’t necessarily come from 
reaching huge numbers, but from reaching highly interested people. 
It also includes a number of grassroots Montanans across the state 
who want more info on the political scene.”
Jay Stevens started the 4&20 Blackbirds blog (www.4and20black- 
birds.wordpress.com), which he estimates is getting somewhere 
around 500 hits a day. Stevens has now moved over to Left in the 
West and says that “blogs only have as much influence as people 
give them. That is, none of us hold elected offices. None of us have 
enough money to finance a campaign or financially influence a race, 
initiative, or mount a serious lobbying campaign. All of our ‘power’ 
lies in perception: how much our readers believe we influence.”
“Right now, I’d say that people believe we are very influential. I 
know that all of our federal-level elected officials read the blogs -  or 
have their staffs read the blogs -  and are very sensitive to what we 
say. I don’t know if we have any direct impact on policy -  although 
you might make an argument that Baucus’ ‘kindler, gentler’ incarna­
tion might have been the product of intense criticism from liberal 
blogs just after the 2006 election,” Stevens says.
Along with elected officials keeping an ear to the tracks, Stevens 
says his blog has provided “access to the officials I’d probably never 
have as a private citizen. They know who I am and invite me to their 
functions. My access to the staff is probably akin to a journalist’s; if 
I e-mail or call with a question, I get a statement pretty quickly -  al­
though just as vague and evasive as what a journalist would get, I 
suspect.”
“Probably a more tangible effect of the blog is the relationship it 
has with reporters,” Stevens says. “I’ve seen my opinions influence 
news stories — where what I’ve written is expressed as a view a cer­
tain side feels about a particular issue. For other issues that I’m 
pretty vocal about -  the supcrdelegates, say -  reporters will call me 
and interview me, ask my opinion. That way my opinion earns a 
fairly wide audience.”
Stevens believes the “real power” of blogs, which has yet to be 
fully tapped, “is in local politics. The blank spaces local newspapers 
don’t/won’t/can’t cover, the public meetings, zoning and potholes. 
It’s ironic: the everyday events and problems that directly affect us 
are the ones least covered by the media. Local bloggers have the 
power to explain local issues and offer their opinion. If you want to 
know, say, what happened at the recent Missoula affordable housing 
hearing, you read 4&20 Blackbirds, because the Missoulinn didn t
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cover it. J-girl’s notes and comments are probably read by more peo­
ple than attended the meeting.”
The “J-girl” Stevens refers to goes by the blog name of Jwhygirl, 
who expounded on his comments. “The bulk of 4&20’s posts are 
local Missoula politics related. We exposed some nastiness in the re­
cent local election -  first. Both the Missoulian and the Independent 
followed with articles on election laws that were potentially vio­
lated.”
Plus, says Jwhygirl, “4&20 had a major impact on the Great Falls 
coal-fired power plant and the City of Missoula’s planned invest­
ment in the project. After we did a piece on that, the city was really 
forced to withdraw its financial support. Without that piece, I hon­
estly don’t think it would have happened. The city faced enormous 
pressure due to that piece.”
Summing it up, Jay Stevens concludes: “I’ve heard -  and used -  
all kinds of metaphors for blogs. ‘New Journalism.’ ‘Street theater.’ 
‘Pamphleteers.’ I guess the model I’m working on right now is the 
tavern model. In the old days of big-city machine politics, tavern 
owners and barkeeps had political power and many of the bosses 
were saloon-keepers. That’s because a tavern was where the people
congregated. You could talk to them there, make the talk entertain­
ing. And it was also your social circle. Blogs offer a sort of rough 
community. In these days when folks have little time to congregate 
in public places — or when our cities’ infrastructures are centered on 
the car and not on people — blogs offer people a place to come and 
hang out, talk politics and actually engage in some activism. Re­
porters are there, politicos are there and they rub shoulders with 
working stiffs and stay-at-home moms and teachers and the whole 
lot.”
Conclusion
Electronic media in its myriad evolving forms continues to exert 
a powerful and growing influence on Montana politics. Whether it’s 
really a virtual tavern, the harbinger of “New Journalism” or just a 
place to find out how your elected officials voted, one thing seems 
certain — it’s here to stay. Politicians, interest groups or citizens who 
want to stay informed, express opinions and influence policy would 
do well to learn and use the incredible resources of our new elec­
tronic media.
Presidential candidate Sen. H illary Clinton was in M issoula on Sunday, April 6th, and spoke to a crowd o f  around 1,100 in a town hall- 
style m eeting at the N orthstar-Neptune Aviation hangar.
George O chenski lobbied the M ontana 
Legislature from 1984-2005, prim arily on 
environm ental, tribal and parks policy. He 
w rites for a  variety  o f state and national 
publications and has w ritten a w eekly political 
op-ed colum n for the M umo.uLcl Independent since 
2000. Photo by G eorge Schunk.
Em ily Haas grew  up in the foothills o f the O regon 
Coast Range and has since fallen in love w ith the 
cold m ountain air in M issoula, M ont., a  place she 
w as not so eager to leave after graduating  w ith a 
degree in photojournalism  in M ay 2008. Emily plans 
on volunteering for the Peace Corps.
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Podcasts
A NEWS REVOLUTION
B y  K e l s e y  B e r n i u s  I p h o t o s  b y  K r i s t i n e  P a u l s e n
T hey’re out there, and they don’t seem to be going away any time soon; in fact it’s quite the opposite. Podcasts have begun to take over as a new -  and usually free -  medium to 
access news and almost every facet of life imaginable.
With this rise in popularity comes the question of the future re­
lationship between older, more traditional forms of media, such as 
radio, versus the new, upcoming and more widely accessible forms of 
media that utilize the Internet, such as Podcasts.
1 he primary reason University of Montana student Sean Morri­
son hits the gym on campus is to catch up on current events by carv­
ing out a time to listen to his favorite Podcasts.
“I don’t have time during the day to sit down and listen to an 
entire Podcast, and this way I am doing something good for my 
body,” Morrison said.
Morrison started listening to Podcasts when he came to college 
three years ago, and said that listening to music gets old but Podcasts 
are always being updated.
Morrison’s top three Podcasts are Chicago Public Radio’s “This 
American Life, Canada s public broadcast of “R330” and National 
Public Radio’s “Wait Wait...Don’t Tell Me!”
28
Morrison said he also enjoys listening to the “Fresh Air” Podcast 
by NPR, but that the show can get a little dense for workout sessions 
and he sometimes rewinds parts just so he can make sure he under­
stood them correctly.
“It’s not like sitting down and reading a book when you are only 
focused on the book. You are focusing on other things as well so it 
can sometimes be a challenge to listen to Podcasts,” Morrison said.
This form of multitasking seems to have taken over nearly every 
student at the UM Fitness and Recreation Center on a busy, late 
Monday afternoon. As students gear up for a week full of studies, al­
most everyone can be found with an iPod and headphones glued to 
their ears.
“It comes down to the fact that I have so little free time now, I 
just want to have peace and quiet when I get home, but this way I 
can still listen to my Podcasts,” Morrison said.
The word Podcast was declared the term of the year by the New 
Oxford American Dictionary in 2005 with this official definition: A 
digital recording of a radio broadcast or similar program, made avail­
able on the Internet for downloading to a personal audio player.
The popular Podcast directory Web site, Podcast Alley, listed
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fewer than 1,000 Podcasts in November 2004. In 2007, that number 
skyrocketed to 26,000 Podcasts with more than one million recorded 
episodes.
Many media outlets have eagerly embraced this development. 
National Public Radio, CNN and even Oprah — who currently holds 
the top spot for Podcasts on iTunes with her book club Podcast — 
have created Podcasts that serve as springboards to their companies.
These companies have good reasons to expand their media to 
Podcasts. In 2006, a poll conducted by the nonpartisan, nonprofit 
research center Pew Internet that examined the social impact of the 
Internet found 12 
percent of Internet 
users said they had 
downloaded a Pod­
cast to listen to or 
view at a later time.
This compared with 
the 7 percent of 
Podcast download­
ed  only six months 
earlier.
According to 
the survey, persons 
aged 18-29 were the 
most likely to use 
Podcasts -  10 per­
cent were females 
and 14 percent were 
males. Only 4 per­
cent of people over 
the age of 65 report 
ever downloading a 
Podcast.
But with this 
new technology 
comes a controversy 
on the best and 
most profitable way 
to deliver news to 
audiences. In the 
first week of March 2008, The Christian Science Monitor reported 
the firing of NPR CEO Ken Stern because of his plan to move many 
radio shows not broadcast via satellite to occupy other media such as 
Podcasts.
Although details behind the firing remain elusive, the core of the 
debate is whether or not Podcasting shows such as “Morning Edi­
tion” and “All Things Considered” will affect the crucial local 
fundraising efforts of stations across the country.
Mike Katzif, a production assistant at National Public Radio in 
Washington D.C., is considered the “Keeper of all things Podcast.” 
Although he said it was hard to say really why Stern was fired, he 
thought that local stations could benefit from the integration of Pod­
casts with shows.
Katzif also said the Podcast is more like an addition or extra 
channel to access the shows that NPR stations offer.
“Podcasts give people an opportunity to hear their favorite shows 
in case they missed them,” Katzif said.
Katzif also said that overall, NPR has partnered with approxi­
mately 60 stations and 200 Podcasts around the country and the sta­
tions are profiting quite well from them, as Podcasts produce high 
revenue streams.
For example, when NPR sells a Podcast to a sponsor such as 
AT&T, part of the revenue goes to the smaller stations.
“Overall, the more local stations are involved with new technol­
ogy and media, rather than only traditional radio, it can do nothing 
but help them,” Katzif said.
Not to be pushed aside, bloggers have taken a jab at the credibil­
ity of Podcasts. 
Some say Podcasts 
are a passing trend 
whose social im­
pacts cannot be 
compared with the 
revolution and ad­
vent of blogging.
Darren Bare­
foot, a writer, tech­
nologist and 
marketer from 
Vancouver, British 
Columbia, said in 
his blog that the 
majority of Pod­
casters and users 
are white male 
geeks.
In his entry, 
“Why I’m not 
smoking the Pod­
cast Dope” Bare­
foot writes, “I 
suspect that Pod­
casting will, like 
college radio, be 
consumed to sit on 
the bench and play 
when it can be
heard and be appreciated by few.”
Blogger opinions aside, radio faces a future yet undetermined by 
many forces. The listeners, the CEOs and the local stations will all 
play a hand in radio’s future. However, nobody is saying that radio is 
on the downslope; rather, some explain it as more of a symbiotic re­
lationship.
“People will listen to the radio and then tune into a similar Pod­
cast as well as people will start listening to stations when they have a 
chance if they remember a particular Podcast they liked,” Katzif 
said.
“I can see into the argument that Podcasting is for geeks as I 
consider myself a bit of one,” Morrison said.
As long as there are people like Morrison out there, it seems 
that there will be a niche for Podcasts. What that niche will be five 
or 10 years from now remains to be seen.
“As long as these Podcasts are available on iTunes, I will keep on 
listening,” Morrison said.
Sean M orrison listens to a Podcast w hile w orking out at The U niversity o f  M ontana’s gym. 
M orrison started listening to Podcasts w hen he w as a freshman. “It’s an excuse to listen to the 
radio for an hour and it’s better than staying in your room and listening to it ,” he said.
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Photo
Plus
by  K r is t in e  P a u l s e n
▼  o matter how many fancy, new-fangled, high- 
I defin ition  video cameras, w ireless m icrophones 
^  and com puter software programs a photogra­
pher has at his or her d isposal, the fact is photogra­
phers m ust be solid  storytellers first.
The leap into a world o f m ultim edia m erely provides 
extra tools to tell stories in more dynamic ways.
T hat’s the strong consensus o f In d ian apo lis S tar  staff 
photographers Sam Riche and D anese Kenon.
Riche began his career in 1990 as a freshman shoot­
er at Indiana U niversity and recently com pleted his 
fourth year at the In dianapolis S tar . Riche sees the 
often-touted m ultim edia transition as m erely a reflec­
tion o f the transitional nature o f the job.
3  I33
School of Journalism: Presses to Podcasts: New skills, old values
Published by ScholarWorks at University of Montana, 2015
“My second job out of college was at the Times of northwest 
Indiana, and they were the second paper in North America to take 
their photo department all digital,” Riche said. “This was in early 
’96, so right out of school I learned that film was going away, and 
that was a major wake up call to say that technology is a major part 
of what I do, and if 1 don’t stay on top of the technology that is 
coming at me, then I’m going to be really out of work.”
Kenon has been a professional photographer since 2000 and 
has worked at The Indianapolis Star for two years. She arrived at 
the Star just as they were beginning to make the transition to multi-
niques, especially since he was privy to the early move to digital 
photography. Consequently, he’s found himself being called up by 
other midwestern newspapers to impart his knowledge to their staff 
photographers.
“I played around doing video with my family and putting 
slideshows together of my family stuff and sharing them with other 
family members. I keep up with technology that way and put it to a 
personal use. I’m able to break down the technology pretty well just 
because I’ve really tried to stay on top of it for so many years. Once 
you get behind it’s really hard to get back and get a good grip on it,
You're like, I have two arm s, and I've got about 
eight pounds of gear on me, and you w ant it in io  
m inutes; it's just not going to happen.
-  Danese Kenon
media. At the time, they were 
just starting with sound and 
pictures combined into 
Soundslides.
“Sound was never an issue 
for me,” said Kenon, reflecting 
on her experience working 
with it during graduate school 
at Syracuse University. “I get 
the sound-picture thing. I real­
ly like that. Where I had prob­
lems with was the video — 
learning to adapt to video.”
Kenon quickly pointed 
out, however, that it wasn’t the 
idea of video that was difficult.
As photographers, Kenon said,
“We like to learn. We’re 
always intrigued about picking 
up new and exciting ways to 
tell stories. You’re still a pho­
tographer -  it’s just a different 
medium. At the same time, 
you want it to be name-wor­
thy.”
Part of making a piece 
name-worthy is to keep 
abreast of the ever-changing 
technology. It was Riche’s own 
initiative to learn that has put 
him at the forefront of today’s 
multimedia technology and tech- D anese Kenon
but if you stay ahead of it you can 
keep yourself in a really good posi­
tion.”
Still, no matter how cognizant 
one is of new technology, both 
photographers said it can be over­
whelming to deal with the myriad 
equipment and techniques, and 
then make it all work together flu­
idly.
“I’ve been to a shoot where I 
have to do video and stills at the 
same time,” Kenon said. “You’re 
going to miss something; it’s just a 
matter of what you are willing to 
miss. (I had a) video camera and a 
still camera. It was clunky and 
awkward looking. It’s hard to get 
excellent functionality out of both 
of them because you’ve got two 
cameras, one on each hip, and 
then you’ve got a video camera, 
but then you’ve got an additional 
worry because you’re worried 
about sound.”
Riche, no stranger to the chal­
lenges Kenon has experienced, 
cautions photographers to avoid 
becoming too wrapped up with 
gear and lose sight of the end 
product.
“It’s kind of like quicksand —
Proceeding pages: Sam Riche uses his Sony H D  video camera from a rooftop overlooking an outdoor concert by John M ellencamp at 
Monument Circle in downtown Indianapolis as part o f  the N CAA Final Four events in 2006. Photo by Matt D etrich /  The Indianapolis 
S ta r
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you don’t want to get all enam­
ored about the technology and 
forget that the reason you have 
the technology is to tell a good 
story. It’s an easy path to fall 
into.”
Along with becoming accli­
mated to new gear and technolo­
gy, the photographers have also 
had to adjust to the time it takes 
to produce their own video pieces 
and meet deadlines. Kenon 
admits that the deadlines associat­
ed with working on video can be 
frustrating at times.
“You’re like, I have two arms, 
and I’ve got about eight pounds of 
gear on me, and you want it in 10 
minutes; it’s just not going to 
happen. It becomes tricky.”
Despite the initial frustrations 
associated with learning multime­
dia, both Riche and Kenon are 
enthusiastic about the possibilities 
multimedia storytelling has provided them as photographers.
“It’s a more advanced way of telling stories and it gives us more 
tools and more abilities to tell our stories,” Riche said. “It’s excit­
ing; it keeps it new and fresh.”
“I’m learning so much at such a fast rate right now,” Kenon 
said. “I’m excited, I’m just a whole bowl full of emotions. I’m excit­
ed, I’m frustrated, I’m here. It’s an exciting time, but it’s kind of 
scary, too.”
Though both Riche and Kenon see the immense value in telling 
their stories with multimedia, they worry that this focus on technol­
ogy and placing photo stories on Web sites will 
result in a large portion of the population not 
being able to access the stories they’re telling.
“A big part of journalism for me at least, is 
to tell stories for those people who don’t
already have a voice to tell their 
story,” Riche said. “And a lot of 
times those are people who are dis­
enfranchised, or they’re poor, or 
something’s going on and they just 
don’t have the ability or the means 
to get the attention to tell the story 
that is their life, or what’s going on 
in their lives. And one of the down­
falls I think with multimedia is that 
a lot of poor people don’t have com­
puters and they’re not the recipients 
of this new means of communica­
tion.”
It’s clear that “not everybody 
has Blackberries, not everybody has 
access to the Internet” and subse­
quently a whole demographic is cut 
off because they cannot afford to get 
Internet, said Kenon. She worries 
that these people who are not fortu­
nate enough to partake in the rise of 
technology “are not going to read the 
paper if they don’t see themselves in
the paper.”
That’s why both photographers insist, and keep reminding 
themselves, that it’s imperative to not lose sight of the importance 
of storytelling and the people whose stories you tell, no matter how 
it’s done, via still photographs, audio or video.
“To me that’s what’s going to transcend technology. The tech­
nology’s always going to change. There’s always going to be a new 
camera, or a new computer or a new software program, but if you’re 
a good storyteller, then that transcends all of that,” Riche said. 
“People still read great works of literature that are hundreds and 
hundreds of years old because they’re great stories. They may print 
them in a different kind of book, or you may put them on a CD for 
listening to, but they’re still great stories. People are still going to 
look for great visual images whether they’re video or stills.”
Kristine Paulsen has a bachelor's degree in English from Carleton College in Northfield, Minn., and will 
graduate from The University o f Montana in August with a masters degree in photojournalism. She will intern at the 
Seattle Poet-Intelligencer in the summer o f 2008 and hopes to find herself back in Montana in the near future.
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self educate
B y  B e s s  D a v i s
A guide to multimedia resources for journalists learning on the fly
W ith the age of new media right on top of us, many journalists struggle to produce 
multimedia packages while simultaneously 
learning the production techniques.
A barrage of new software lingo has entered 
the lexicon of media professionals who have to 
know how to log and capture, render and com­
press photos and video in programs like Apple’s 
Final Cut Pro, Adobe’s Premiere and Flash.
Journalism schools are starting to teach mul­
timedia production, and a new force of Web- 
sawy journalists are entering the industry. But 
for seasoned veterans, the rush to compete with 
these young guns can be overwhelming and 
confusing.
As the industry is rapidly changing, new and 
old journalists alike need to understand how 
they can get a handle on these new production 
techniques and maximize their knowledge to 
continue pushing journalism into the new age.
Journalists can tap a number of resourcesto 
begin their multimedia education, or to just 
have a question answered down the road. 
Among these are online tutorials, forums, Pod­
casts, Web sites, workshops and good old 
printed books.
These resources have been formed and main­
tained by a community of professionals hoping 
to further the understanding of multimedia pro­
duction. Each resource offers different perks 
and teaching styles suited for different needs.
Online Tutorials
Online tutorials are step-by-step lessons presented on Web 
sites in video, audio or text format. They cover a gamut of in­
formation and software in an easily accessible way. Some of 
these sites require paid memberships while others offer the les­
sons for free.
Lynda
www.lynda.com
Lynda is one site that requires membership. The 
fee is $25 a month, but for that fee you get access 
to information on just about any software you can imagine.
Lynda offers print and video tutorials on programs includ­
ing Flash, Final Cut Studio, Premiere and QuickTime.
This site is ideal if you need to learn a variety of programs 
from scratch and want a visual aide to help you.
Knight Digital Media Center 
http://nnihimedia.journalism.herkeley.edu/
The UC Berkeley Graduate School of Journalism produces 
this site. The information is specifically tailored to journalists 
and limits its lessons about programs to the production of news 
packages.
This site does not require a paid membership to read the 
print tutorials. The programs covered are Soundslides, 
Dreamweaver and Flash, but the site also offers tutorials about 
using dictation recorders and integrating your multimedia 
package onto the Web.
Iynda.com
Forums
Forums are a fast and easy way to get a single question an­
swered. They host a variety of topics about various software 
and techniques and are often monitored by professionals or ex­
perts on the topic to ensure that information is helpful.
Both monitors and registered forum users can post answers 
or questions within topics. These specific questions are called 
threads. Threads enable you to ask a question and receive an 
answer from a monitor or from any of the users on the forum.
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While some see this as unreliable, it is often a quick way to 
get a solution, since many threads have already addressed your 
question and users have found the answers for themselves.
Soundslides Forums
http://www2.soundslides.com/foruin/
The forums for Soundslides are an extremely use­
ful tool for journalists because the program was 
specifically designed for them.
The forums are monitored by Soundslides employees, in­
cluding the program’s developer,
Joe Weiss.
The forums host over 1,300 
users and over 1,400 threads.
You can find answers to building 
and hosting your Soundslides 
package in Web sites and blogs.
Creative COW Multimedia ioi Podcast 
★ ★★★★ rating
The team of CreativeCOW.net produces some of 
iTunes’ most highly rated Podcasts about software 
and multimedia production.
This Podcast is tailored specifically for media professionals 
and instead of focusing on specific software and programs like 
their other Podcasts, it answers general questions about multi­
media production.
Joe Weiss on Forums
Creative COW 
http://forums. crea tivecow.net/ 
forums.php
Creative COW is a Web site ded­
icated to providing answers to 
media professionals. The name 
is their acronym for Creative 
Communities of the World.
Their site is produced and 
monitored by professionals and 
offers information on a large va­
riety of programs including 
Adobe After Effects, Final Cut, 
Premiere, Avid and different 
audio editing programs.
Don’t be overwhelmed by the 
amount of information the site 
offers. Dive in and explore their 
forums. You’ll find useful an­
swers and be impressed by the 
organization’s commitment to 
supporting the industry and 
multimedia community.
Joe Weiss is a former journalist, most commonly known as the developer of Soundslides. Soundslide is an audio and 
still-image slideshow production program 
designed specifically for journalists.
Forums are a big feature on the 
Soundslides’ Web site and an important 
part of how users learn and share informa­
tion about the software.
“It seemed an obvious choice because 
so many people who are using the site are journalists,” said 
Weiss. “There is a culture of us sharing our knowledge with 
each other.”
The forums allow users to read and answer other users’ 
questions about the program. “Oftentimes they can answer 
each other’s questions faster than I can,” Weiss said.
The forums also provide a “running documentation” of all 
the problems that can happen. Users can search all the forum 
threads for keywords of their problem and see how other users 
solved it.
The forums keep the running documentation of problems 
and provide fresh information for users when they might not 
find it elsewhere.
“It’s not so much that you can find the answers quicker, but 
that the forums are so much more up-to-date than any official 
documentation,” said Weiss. “If something comes up it’s usu­
ally posted on the forum a lot faster than any other types of
Final Cut Help:
Absolute Training 
for Final Cut Studio 
★★★★★ rating
Final Cut is a huge applica- 
| tion. Anyone who has tried to 
| learn it all in an afternoon while 
[ on deadline understands that 
[ statement. But you don’t have to 
muddle through Apple’s software 
; guide to answer all of your ques- 
| tions.
This Podcast is produced by 
four Apple Certified Trainers and 
offers over 60 video lessons cov- 
\ ering beginner to advanced Final 
Cut operations.
This Podcast covers all the 
programs in Final Cut Studio: 
Final Cut Pro, Soundtrack Pro,
: Compressor, Motion and DVD 
Studio Pro.
Lynda.com Video Training 
★★★★ rating
communication.
This is a free alternative to 
Lynda’s online tutorials. This 
Podcast offers nearly 100 video 
tutorials about a huge variety of software including Flash, 
QuickTime, Dreamweaver and After Effects.
While the information on these Podcasts doesn’t compare 
to that of their main site, lynda.com, Podcasts are a useful tool 
to keep on hand in case you get stuck.
Web sites
There are a number of Web sites dedicated to multimedia 
and if you have a little time to navigate them, they offer great 
advice to keep in mind for your next project and also give you a 
heads up on the industry news.
Podcasts
That’s right, iTunes isn’t just for music anymore. With 
iTunes Podcasts you can learn anything from how to tone your 
core to the Polish language.
Within the Technology section of the Podcast directory 
there is a section called Software How-To.
You can subscribe to these Podcasts for free and whenever 
there is a new “episode” your iTunes automatically downloads 
it to your Podcast list and alerts you that you have unwatched 
Podcasts.
Since anyone can produce a Podcast, some of these are less 
credible than others, but here is a list of some reliable, highly- 
rated software Podcasts.
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www.mindymcadams.com/sites.htm Workshops
Mindy McAdams is the Knight Chair at the College of Jour­
nalism and Communications at the University of Florida. She 
was also the Web strategist at the American Press Institute in 
Washington, D.C.
This site offers great links to information endorsed or writ­
ten by McAdams about media production, resources for stu-
If you have the time and money to travel to a workshop, it 
is a great way to learn new skills to use later on. Sure, it isn’t a 
good solution for answering a question on deadline, hut inten­
sive workshops can prepare you to better understand multime­
dia so maybe you won’t have so many questions when the clock 
is ticking.
Knight Digital Media 
Center Workshops 
h ttp://m ultimedia.journal- 
ism. berkcley. edu/tra in i ng
dents and includes her recommended software, tools and books 
for new media producers.
www.technorati.com Nadia White on workshops
While this 
isn’t necessarily 
the site you 
would go to for 
quick answers on 
deadline, this is
the place to go for industry news. 
You can see what posts are popu­
lar in news, technology, politics 
and entertainment in the blog 
world. You can also search the 
blog directory for blogs dedicated 
to something you’re interested in, 
perhaps multimedia production.
There’s no use fighting it any­
more. Blogs are here to stay and 
are becoming a huge part of new 
media. Don’t get left in the dust, 
check out Technorati and keep 
up on the cutting edge of media.
Google
www.google.com
Nadia White, an assistan pro­fessor in print journalism at 
The University of Montana, at­
tended the Knight Digital Media 
Center’s Multimedia Workshop in 
December 2007.
White had experience as a 
photojournalist in her scholastic days of middle and high 
school as well as after college, and did some training as a radio 
reporter, which gave her experience with audio recording and 
editing, but had no experience as a multimedia journalist be­
fore the workshop.
White heard about the workshop from the Center’s Web 
site. “The Knight Digital Media Center at Berkeley has some 
really great online tools and I was exploring their Web site 
when I saw the call for entries into the workshop,” she said.
White recalled that the essays for the application process 
were very broad, but she focused on how she feels and thinks 
about multimedia and her desire to teach the subject. “They’re 
very anxious for people who take their training to be able to 
share the lessons learned with others,” said White. “They want 
to see this multiplied.”
White appreciated the large number of instructors at the 
workshop. “There were 20 people like me, twenty students. 
And I think almost that many TAs or instructors or people who 
came in and spoke for a day,” she said.
“You never really felt like you were hung out to dry.”
That’s right, I said it. Google.
Don’t recoil in fear or start a rant
about how site placement can be manipulated. If you’re in a 
pinch and don’t have time to navigate through online tutorials, 
forum threads or listen to a whole Podcast, type your question 
into Google.
The Knight Center at Berke­
ley offers two different work­
shops specifically for media 
professionals. Their Multimedia 
Workshop provides six days of 
intensive instruction on video 
and sound equipment, story­
boarding projects, recording 
voiceovers and producing your 
package using Final Cut and 
Flash as well as publishing your 
package and building multimedia 
i sites using Dreamweaver.
Their Technology Training 
Workshop is tailored more to- 
: ward print editors and reporters, 
;and it trains professionals in new 
\ reporting techniques. Partici­
pants learn to use GPS for 
“hyper-local news,” create and 
post to blogs, produce audio and 
[ video as wells as Podcasts. Partic­
ipants in this workshop also cre- 
i ate identities on social 
| networking sites.
To participate in these work- 
' shops you must be a media pro­
fessional, go through an application process and your news 
organization must agree to pay all the costs of your travel and 
lodging as well as pay your salary for the days you are at the 
workshop.
You’re bound to come up with unreliable information, but 
wade through the useless information and find the gem. Try 
typing in your question and follow it with “Creative COW ” or 
“forums” to take you quickly to a thread or information you 
trust.
M Watch the full Interview with Nadia White at
j
www.umt.edu/journalism/mjr/mjr2008.htm
Bess D avis is junior in the print program at the School of Journalism with a minor in Irish studies. She focuses on copy edit­
ing, online production and multimedia. After college, Bess hopes to work for a mid- to large-sized newspaper in a town with a 
large Irish community.
Technorati
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MediaStorm Advanced 
Reporting Workshop 
http://media.stonn.org/ 
worksh ops/reporting. h l m
M ediaStorm  sets the industry  standard for cutting edge 
m ultim edia storytelling and for a price you can participate in 
one of their weeklong workshops.
Participants work in teams of three to produce story pack­
ages across different platform s and finish with a  ready-for-pub- 
licalion m ultim edia project.
These workshops are for m edia professionals who have pre­
existing knowledge of non-linear editing programs (Final Cut, 
Premiere) and working knowledge of video, still image and 
audio collecting equipm ent. O nly nine participants are chosen 
for each workshop including a m ultim edia reporter, editor and 
observer.
Reporters and editors pay $4,500 for the workshop and ob­
servers pay $3,000. T his price does not include room and 
board and there is a $25 application fee.
Books
It seems like in this sea of digital inform ation books are 
overlooked as a reference source, and understandably so.
Books can be expensive and flipping through an index and con­
tent listing takes longer than typing a question into Google, bu t 
nonetheless, there are several helpful books on the m arket for 
the interested m ultim edia producer.
Flash Journalism: How to Create 
Multimedia News Packages 
Mindy McAdams, Focal Press, 2005
For those media producers who use Flash, this book is a 
goldm ine of easy-to-understand inform ation.
T he book guides you through sim ple and m ore advanced 
Flash m ethods and has a whole chapter dedicated to publishing 
your project on the Web.
T here are also case studies of how different news organiza­
tions, including the Agence France-Presse and the W ashington 
Post, used Flash to present different kinds of news stories on 
their Web sites.
Adobe Premiere Pro CS3 
Classroom in a Book 
Adobe Creative Team, Adobe, 2007
T his is ju st one example of books produced by 
software com panies. T his ju st happens to be an especially use­
ful example.
Perhaps these books aren’t the best for reading all the way 
through, bu t they’re a great reference to have on hand when 
questions do come up and you have little tim e to experim ent.
This particular book is written by the Adobe Creative Team, 
developers and Adobe Certified Experts who can answer ju st 
about any question you have or haven’t though of about their 
software.
O n top of having great inform ation, this book also comes 
with a DVD with footage you can use to practice the skills you 
learn from the book.
And lor the m edia producer looking to expand your news 
organization’s coverage to readers on the go, this book includes 
instructions for com pressing video to be viewed on handheld 
devices like iPods and sm artphones.
Final Cut Pro HD for Dummies
Helmut Kobler, For Dummies, 2004
This is another example of ju st one book in a 
whole category of books. O f course the “For 
D um m ies” and “Com plete Id io t’s G uide” tags 
can feel a little insulting, but it’s also im portant to realize that 
som etim es we need things explained quickly and simply.
These books offer easy-to-understand inform ation and 
often offer quick solutions that software publications bog down 
with long descriptions.
These books are great to keep on the shelf for answering a 
quick question. Don’t let it be your only source of inform ation, 
but don’t let your pride get in the way of a clear and concise an ­
swer.
Dreamweaver CS3:
The Missing Manual
David McFarland, Pogue Press, 2007
T he writer d idn 't dum b this book down, but 
it is easy enough of a read to make CSS 
sound doable. It gives practical tips and 
even provides links to o ther resources. In 
general, it's not a self-help book that takes itself too seriously 
and doesn't hesitate to recom m end o ther reference sources that 
may be more thorough than the M issing M anual.
It's hefty, but doesn 't feel overwhelm ing and is laid out in tu ­
itively. A nice feature found within its many pages is the ability 
to participate in online tutorials with the book acting as a guide 
for you to reference while actually learning the software.
T hese are just a few examples of what you can find out there for information on your 
journey toward understanding multimedia.
The more people who learn from and partici­
pate in these sites, the larger the community of 
media producers with answers to offer will grow, 
and we will all benefit.
As you dive into these different avenues of 
information, it’s important to understand that 
it’s best to combine different resources and cre­
ate a system of understanding that best suits 
your learning style.
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B y  C l e m  W o r k
i n  Q y b e p s p d c e :
W ho, in the year after the first Sputnik was launched, could have imagined nodes of information (we call them Web sites) floating in cyberspace and physically located 
nowhere -  or everywhere?
Who, in the year of Grace Kelly, Frank Sinatra, Gigi and The 
Sound of Music, could have imagined petabits and terabytes of vi­
sual and aural information bouncing by laser beams and fiber-optic 
cables and through the air from computers to PDAs to cell phones to 
Xboxes?
The Internet has shifted the boundaries of free speech. Cyber­
space is the source of novel legal issues for journalists in the 21s'cen­
tury, issues that not even Marshall McLuhan could have imagined 
50 years ago.
Cyber-expression by high school students is becoming a battle­
ground in the 21st century. The judicial trend in the past quarter 
century or so has been to squeeze First Amendment protection for 
students. As First Amendment Center executive director Gene 
Policinski says on the center’s Web site, “In an era when too many 
school officials seem bent on shutting down student expression and 
the courts seem willing to support them, there’s too little good news 
for those who don’t see the words ‘except for students’ anywhere in 
the 45 words of the First Amendment.”
The latest skirmish involves the ability of school officials to dis­
cipline students for expression away from school -  mainly on blogs 
and social networking sites like Facebook and MySpace.
When administrators at a high school in Burlington, Conn., 
threatened to cancel a 2007 “JamFest” that she had helped plan, 
senior Avery Doninger complained in her Livejournal blog about 
the “douchebags” in the central office. The principal removed the 
girl from her elected position as class secretary, saying Doninger’s 
message failed to display the qualities of civility and citizenship that 
the school expected of class officers and leaders.
A federal trial court rejected the student’s claim that her First 
Amendment rights were violated because she was being punished for 
expression that did not use school resources and did not occur on 
school grounds. Instead, the court agreed with the principal, who 
said his actions were justified because Doninger’s blog was “pur­
posely designed by [her] to come onto the campus” and was read by 
her fellow students.
The 2nd Circuit Court of Appeals heard her case in March, with 
the big question being whether a recent Supreme Court decision on 
high school expression will extend to Doninger’s situation. Last year 
in Morse v. Frederick, the high court approved of suspension for an 
Alaska student who erected a banner at a school-sanctioned event 
that took place off school grounds. The court agreed that Joseph 
Frederick’s banner, with the nonsensical slogan “Bong Hits 4 Jesus,” 
advocated illegal drug use but the justices did take pains to empha­
size that their holding should not be broadly read.
Nonetheless, more cases like Avery’s are showing up in courts 
across the country — and courts are divided. In Pennsylvania, an 
eighth-grader was expelled for putting up a Web site in which he 
compared his math teacher to Adolph Hitler Q.S. v. Bethlehem Area 
School District). But in the same state, a federal judge held that the 
suspension of a high-school senior for a MySpace parody of his prin­
cipal violated his First Amendment rights (Layshock v. Hermitage 
School District).
The same federal appeals court that is considering Avery’s case 
ruled just last year in Wisniewski v. Board of Education that an in­
stant message from a New York 8th-grader from his parents home 
computer to a few friends posed a threat of “substantial disruption” 
of school activities and justified his suspension for a semester. The 
IM included an icon of a pistol firing a bullet at a person’s head with 
the words, “Kill Mr. VanderMolen,” the boy’s English teacher. Im­
mature, to be sure, but speech justifying a long suspension? In an 
era of school shootings (the decision was argued the day after the 
Virginia Tech massacre) security trumps any rational discussion of 
free expression.
With the click of a mouse, private opinions can span the globe 
instantly. Not only can immature students paint Hitler moustaches 
on their principals’ online pictures, they can also challenge princi­
pals’ authority in thoughtful ways. If authority figures like principals 
and judges insist on maintaining tight control of off-campus expres­
sion, the indignant comment by dissenting Justice William Brennan 
in the 1988 Hazelwood v. Kuhlmeier case will have entered a whole 
new dimension.
When the court permitted censorship of school-sponsored ex­
pression, Brennan scoured the principal’s action as “particularly in­
sidious from one to whom the public entrusts the task of inculcating
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A nonym ity on the Internet can result in good or evil. Photo illustration by Kristine Paulsen
in its youth an appreciation for the cherished democratic liberties 
that our Constitution guarantees.” If the shadow of censorship 
hangs heavy over expression by high school students, how will that 
affect what kind of citizens they become?
The anonymity of the revolutionary pamphleteer is a cherished 
hero in First Amendment lore with some very modern counterparts 
in cyberspace, but what part of anonymity should protect college stu­
dents who post scandalous lies abut their peers — or those who en­
courage them to do so?
Let’s look at the valuable side of anonymity first. Journalists 
have long treasured anonymous whistleblowers, like Watergate’s 
“Deep Throat,” who leak valuable information exposing wrongdo­
ing. Now, Web sites are emerging that encourage leaking of informa­
tion worldwide. One such site, Wikileaks, was in the news when a 
federal judge in San Francisco briefly shut down its “front door,” the 
easy access through its domain name, Wikileaks.org. A Swiss bank 
had claimed that private information about its offshore banking op­
eration in the Cayman Islands had been leaked to the Web site and 
was available for all to see. Indeed it was, along with scores of other 
documents exposing corruption in countries in Latin America,
Africa and Asia.
Wikileaks, which calls itself “the first intelligence agency of the 
people,” says it was founded by “Chinese dissidents, journalists, 
mathematicians and startup company technologists, from the U.S., 
Taiwan, Europe, Australia and South Africa” to encourage people to 
post leaked documents that expose the unethical behavior of govern­
ments and corporations.
According to the Web site, “Public scrutiny of otherwise unac­
countable and secretive institutions pressures them to act ethically.” 
Wikileaks says it has posted 1.2 million documents from dissidents, 
among them the operation manual for the U.S. prison at Guan­
tanamo Bay, a British auditor’s detailed report on the looting of 
Kenya by former president Daniel arap Moi, and leaked details of 
Web censorship by Thailand.
Veracity of documents is assured through the wiki process. As 
the site explains, “In place of a couple of academic specialists, Wik­
ileaks provides a forum for the entire global community to examine 
any document relentlessly for credibility, plausibility, veracity and va­
lidity. The global community is able to inteipret documents and ex­
plain their relevance to the public. If a document is leaked from the 
Chinese government, the entire Chinese dissident community can 
freely scrutinize and discuss it...”
Not surprisingly, Bank Julius Baer didn’t see it that way, calling 
it “the unlawful dissemination of stolen bank records and personal 
account information of its customers." However, after the judge re­
scinded his order to shut down the site’s domain name server, the 
bank withdrew its suit against Wikileaks.
Of course, the furor raised by the judge’s blatantly unconstitu­
tional prior restraint simply drove traffic to Wikileaks and made it 
known to millions, thus providing the latest brilliant example of the 
“Streisand effect” (named after the actress whose complaints about 
Web photos of her until-then anonymous Malibu home achieved a 
similar unwitting fame). Undoubtedly, Wikileaks will benefit from 
its higher profile.
The judge’s puny attempt to shut down Wikileaks also illustrates 
the power of the Web to overcome attempts to shut down informa­
tion. Links from the main server in Sweden to mirror sites in Bel­
gium, Germany and Christmas Islands (a tiny speck between 
Australia and Indonesia), where identical information is stored, 
were publicized along with the numerical URL of the site itself.
The site’s power to effect actual change remains untested, but 
the concept of tapping anonymous whistleblowers worldwide for evi-
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dence of corruption could prove to be a valuable source of informa­
tion for journalists. It is ironic, though, that the site’s vulnerability 
was demonstrated by a U.S. judge when regimes much less protec­
tive of free expression rights have done nothing yet to attempt to 
shut it down, although Wikileaks has plenty of proof that the site is 
being censored by China and other countries.
The site has all sorts of software safeguards to protect the iden­
tity of leakers, but the nature of the site itself, as a wiki, also helps 
insulate it from legal liability. A wiki -  and Wikileaks has designed 
its site to look and feel like Wikipedia -  may or may not be good for 
allowing others to vet the accuracy of its information, but because 
it’s a collection of comments and postings “open to all,” it’s pro­
tected by Section 230 of the Communications Decency Act (CDA) 
of 1996. That law shields hosts of online forums from tort liability 
(such as libel and invasion of privacy) for the speech of their users.
As interpreted, Section 230 gives online forums (and Internet 
Service Providers or ISPs) very strong protection, something close to 
blanket immunity, from lawsuits brought against speakers who use 
that site or service. The theory, which stems from the common car­
rier immunity for telephone companies and others who provide the 
“wires” through which communications flow, is based on the argu­
ment that those who simply provide the means for communication 
can’t be held liable for what is said, because to do so would put them 
out of business.
ears? Hair the color of cherry kool-aid? Or perhaps you’ve seen her 
slutting around Nittany Apartments fucking people’s boyfriends be­
cause she does that too. We know this...for a fact. I mean what can 
we really expect from Long Island trash?”
While the site has stirred many students to anger and even pro­
voked calls for boycotts or for administrators to block the site, others 
believe the best reaction may be silence or gales of laughter.
"‘Students are more used to this kind of information being out 
there than the parent generation,’" Lauren Tilton, president of the 
University of Virginia student council, told The Washington Post's 
Marc Fisher. "’It's the nature of the Internet.’"
But for those who are angry enough to demand that posts about 
them on JuicyCampus be removed, they’re out of luck. The site says 
on its FAQ, “Once it's out there, it's out there."
Writing in The Daily Northwestern last February, junior 
Nausheen Shaikh shuddered. “I respect the First Amendment's pro­
tection of these sites. However, I am disgusted that students inflict 
an irreversible burden on their peers for fleeting pleasure and re­
venge.”
George Washington University law professor Daniel J. Solove 
agreed. “Putting gossip on the Internet is a lot like throwing meat to 
alligators. People snap it up in a frenzy,” he wrote in his new book, 
“The Future of Reputation: Gossip, Rumor and Privacy on the In­
ternet. “Placing information on the Internet is not just an extension
"Putting gossip on the Internet is a lot like throwing 
meat to alligators. People snap it up in a frenzy."
-  Daniel). Solove
Section 230 helps preserve the principle of anonymity by pro­
tecting people’s rights to speak freely. But everyone knows that 
anonymity has a dark side to it, an evil twin. Anonymity gives us 
permission to unleash our nasty side, to unload or to “flame” objects 
of our scorn or hatred. Just ask any editor who’s had to wrestle with 
online comments to articles. And anonymity is a magic hiding-cloak 
for spreaders of gossip, rumors and outright lies. If Gossiptown were 
a place, it would feature rats in dark alleys scurrying from garbage 
can to dumpster -  and not the cute rats from “Ratatouille.”
But it turns out that Section 230 gives Gossiptown a sort of 
force field of immunity from any liability for rat bites or even rat- 
spread bubonic plague. Which is whyJuicyCampus.com, on more 
than 50 college campuses, advertises itself as "100 percent anony­
mous... 100 percent juicy," and why similar sites like campusgos- 
sip.com and rumorroyalty.com exist.
Mixed into a frothy stew of frat-boy chest-bumping and lame- 
geek queries like “Who’s the hottest,” are posts like these (names 
changed):
“Hottest Ass On Campus--My vote for best badonkadonk on 
campus goes to a hottie named Kristen from Shreveport, La. Any­
one else ever seen it/tapped it?”
“Red Headed Dance Team Slut—You’ve all seen her. Big monkey
of water-cooler gossip; it is a profoundly different kind of exposure, 
one that transforms gossip into a widespread and permanent stain 
on people’s reputations.”
JuicyCampus.com founder Matt Ivester, a 2005 Duke graduate, 
laughs off the criticism, calling the site a haven for entertainment 
and free expression. But there’s no doubt that Section 230 has made 
him the man he is today.
So one of the big questions to be resolved is how to protect repu­
tations that have been damaged on the Internet yet not go so far as 
to harm free speech. Acknowledging that it is a “delicate balance,” 
Solove suggests that libel and privacy laws could be tweaked. He 
would allow some recovery against the first person who posts defam­
atory gossip on the Web, and maybe have conditional immunity for 
ISPs and online forums, depending on whether the operator has re­
ceived good-faith notice that a statement on the Web site violates an 
individual’s privacy or defames him.
New ways of communicating will always pose challenges to that 
217-year-old principle called the First Amendment, which somehow 
we have so far been able to draw guidance from, regardless of cur­
rent technology. As Aunt Alicia says in Gigi, the Academy-Award- 
winning film from 50 years ago: “Wait for the first 
class jewels, Gigi. Hold on to your ideals.”
Since 1993, Clem W ork has taught media law at U M  to more than 1,700 students — a few o f them more than once. He was 
deputy director of the Reporters Committee for Freedom of the Press in Washington, D.C., in the early 80s and then be­
came a senior editor at U.S. Newa c3 World Report until coming to Montana in 1990.
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Do Students Get News?
When, where, why, how and if 
college students are getting the news
S t o r y  b y  C o l t e r  N u a n e z  P h o t o s  b y  B r a n d o n  G o n s k i
Despite the wealth of information available today, there is acommon perception that the American public is uninformed. Young people are perceived as leaders of this trend. With this 
in mind, the MJR staff conducted a survey on The University of Mon­
tana campus asking students about their news consumption habits.
From television to radio, whether for two hours or for three min­
utes, students’ newsgathering habits vary greatly. One thing is certain, 
however. Almost everyone uses the Internet.
Of the 373 UM students surveyed, 300 cited the Internet as a reg­
ular source for getting their news. Of the 178 respondents who indi­
cated their primary source of news, 42 percent said the World Wide 
Web was the place to find news pertinent to their interests. Television 
was the second most common response, with 15 percent of the votes 
for a primary news source.
Newspapers were the third most popular response for students’ 
primary news source. But those who think that newspapers are a thing 
of the past need not worry, as 285 students said newspapers are still a 
regular source in their newsgathering process.
Students cited magazines, radio, Podcasts, and even Comedy Cen­
tral’s The Daily Show as sources they looked to for news. Even so, 
word of mouth was the third most common response, with 234 tallies.
But how much time do students actually spend getting news from 
these sources? According to the survey, 84 percent spend at least 15 
minutes every day getting the news. About46 percent of those sur­
veyed spend at least one hour consuming news each day. And the vast 
majority of students are not just watching SportsCenter or reading 
about the most recent Hollywood affair. National, international and 
local news topped the list of what kind of news students found impor­
tant.
Students were asked to identify themselves as part of one of four 
age groups; 18 to 20, 21 to 23, 24 to 26, and 27-years-old or older. Re­
sults among age groups revealed similar findings.
All four age groups ranked the Internet and newspapers as their 
two primary sources of news. Students in each age group and as a 
whole said they consume news whenever they can. About 77 percent 
of students said getting news was important or very important to 
them. These were also the leading responses in each individual age 
group. Students as a whole cited national news as the most important 
type of news. Similarly, national news narrowly edged international 
news as the leading response in each age group.
Age seemed to only play a role when students were asked how 
much time they spent educating themselves on the current events of 
the day and what source of news they found most reliable.
It seems age had a direct correlation with the amount of time stu­
dents spent consuming news. Close to 55 percent of 18- to 20-year- 
olds said they spent 15 minutes or less consuming news. In contrast, 
50 percent of 21- to 23-year-olds and 24- to 26-year-olds spend an 
hour or more. Just over 60 percent of students 27 years of age or older 
said they spend an hour or more reading or watching news.
A direct correlation also exists between age and the news source 
students found most trustworthy. One might assume that younger age 
groups might put more trust in technological sources like the Internet 
or Podcasts. On the contrary, nearly half of 18- to 20-year-olds put 
their trust in newspapers. The two older age groups -  24 to 26-years- 
old and 27 years or older -  both overwhelmingly chose the Internet as 
their go-to source for news. Fourteen of the 24 students in the oldest 
age bracket surf the Internet to retrieve their news.
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Jake Hoefer, 20
Junior -  English Literature
"I think the news has just gone completely downhill. The paper's about the 
only semi-reliable thing because at the very least there you have a record of 
what people have said and you're held accountable for what you wrote."
Primary news source: Newspaper (Missoulian)
Stuart Ames, 18
Freshman — Resource Conservation
"I think [the media] is unbelievable. The 
media is not going to report on gloom and 
doom, they want happy-go-lucky stories."
Primary news source: Newspaper
Veronica Asm us, 21
Junior-C om m unication  Studies/
Anthropology
“You have to be proactive. Check a lot of 
sources to really know what's true.”
Primary news source: Internet (sentinel.com)
Steve Cleveland, 20
Sophomore -  Business
“You believe what you want. You never know if 
they're telling the whole truth.”
Primary news source: Newspaper (Missoulian), CNN
Brandon G onski is a senior studying 
photojournalism at The University o f  
Montana. He is also an avid whitewater 
kayaker and has been teaching kayaking for 
six years. After graduation he plans to 
photograph kayaking and other outdoor 
pursuits around the world. This summer he 
will be interning at Canoe & Kayak magazine.
Colter N uanez is a junior in the print 
program with a minor in history. Following 
graduation, he hopes to pursue a career as a 
sports journalist. The Missoula native 
enjoys outdoor recreation, spending time 
with friends and family, but most o f all he 
has a passionate love o f sports.
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B y  A m a n d a  E g g e r t  P h o t o s  b y  k r is t a  m i l l e r
Early 1900s
Roundup, Mont. — so named because it is well-suited to the 
rounding up of cattle -  might have inspired westerns. The town 
could hardly keep pace with its own growth, especially once the coal 
mines started humming with activity. Immigrants from all over — 
Scotland, Bulgaria, Germany, Italy -  flooded the area, started home­
steads and filed naturalization papers. The Roundup Record, 
Roundup’s first newspaper, documented the area’s furious growth.
Front-page news from Roundup’s early days depicts a town 
thriving with activity. Businesses popped up and settlers filed claims 
for free land. The town’s red light district created some problems for 
the sheriff. Murders were common, as were deaths in the bowels of 
the coal mines. The Musselshell Valley produced bushels and 
bushels of hay. Oil was discovered in the area. Local government 
offices were established.
“Every night was a Saturday night and Saturday night was the 
Fourth of July. Feuds and fights and shootings and murders were
everyday occurrences. The Associated Press confided to the town 
editor that more juicy news came out of Roundup than any other 
town in the state, including Butte,” Betty Wetzel, whose father 
started the Roundup Record, wrote decades later in an article tilled 
“I Remember Roundup.”
Front-page news coming from the Roundup Record these days is 
decidedly tamer. Some of the headlines read: “Open burning per­
mits are being issued,” “Roundup High School is looking forjudges 
for the academic Olympics” and “Musselshell County received a 
grant for underage drinking prevention.”
Despite slowing down, the Record is still hanging on. It cele­
brated its 100th birthday the first week of April. Other newspapers, 
of course, are older than the Record, but few of them — and as far as 
anyone can tell, no other Montana paper — have been under the 
same single-family ownership for that long.
■44
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“That’s pretty important to us,” said Eric Rasmussen, 59, the 
newspaper’s current owner, publisher, and editor.
Eric’s grandfather, Alfred Eiselein, started the paper when 
Roundup began sprouting in the dry plains of central Montana 50 
miles north of Billings. In 1908, Eiselein, an experienced newspa­
perman hailing from Minnesota, hopped off of the Milwaukee Road 
train, the first to deliver passengers to central Montana, and paid 
$500 for the office of Roundup’s first paper. He named it The 
Roundup Record. Years later it was renamed the Roundup Record- 
Tribune & Winnett Times after absorbing two other local papers.
The Record, a weekly that is probably the oldest business enter­
prise in Roundup, has weathered years of harsh economic down­
turns. Two of the three industries that once served as Roundup’s 
economic backbone -  coal mining and oil and gas extraction -  have 
all but disappeared. Roundup’s farming and ranching communities 
have continued to support it through the lean years.
Roundup is an aging community. It is the county seat of Mus­
selshell County, which once boasted a population of more than 
12,000 people in 1920. Now, it hangs on at around 4,500.
“It used to be that Roundup was more bars than churches or 
anything else. Now it’s kind of switched,” said Mary Ellen Ras­
mussen, Eric’s wife and a lifelong Roundup resident.
A lthough m any of Roundup’s former residents followed work 
elsewhere long ago, some of them maintain a connection to their 
once-loved community by keeping a subscription to the Record. “I 
think we have a paper that goes out to almost every state,” said Eric. 
The Record mails out about 1,300 papers in addition to the 600 to 
800 that circulate throughout Roundup, Lavina, Harlowton, Win­
nett and Broadview for 75 cents per copy.
The Record prints a “Thank You” section opposite wedding an­
nouncements and obituaries. The column is a holdover from Eise- 
lein’s days at the helm of the paper. Eiselein believed that investing 
in Roundup’s future would benefit all involved so he printed a little 
encouragement on the first issue just to the right of the Record’s 
masthead - “BOOST for Roundup and Roundup will boost you.” A 
recent March issue of the Record contains this thank you:
Dear Roundup Record -  Tribune,
I  would like to thank you for the newspapers I  received 
while I  was overseas. It was nice to be able to have a link back to 
home. I  appreciate all the support and am proud to be from such a 
caring community as Roundup. Thank you very much.
Sincerely,
Dustin Blodgett
Another regular column -  the weekly sheriff’s report -  is espe­
cially popular among people who live outside of the community, Eric 
said. A March 2008 issue of the newspaper contains a noteworthy 
sheriff’s report. Hidden among the commonplace DUI citations, 
motor vehicle violations, and reports of assault are pearls indicative 
of western small-town life such as these: “A person called to report 
cows out on a county road. Owners were contacted,” “A person re­
ported that a lady fell outside. Officers responded,” “A report of 
someone dumping garbage in their garbage cans came in. Officers 
were advised,” and “A report of an injured dog came in. Officers re­
sponded and took the dog to the vet.”
T he R e c o rd ’s c o n te n t isn’t the only thing that has changed 
throughout the years - most of the Record’s staff has been around 
long enough to see the newspaper through several technological 
changes.
“I was young enough, or old enough, I guess, to go from hot lead
"I was young enough, 
or old enough, I guess, 
to go from hot lead 
to computers."
-  Eric Rasmussen
to computers,” Eric said.
Eric started working for the Record with his mother, Louise Ras­
mussen, when he was 14 years old. In the beginning, he mostly 
worked in the back and often operated the linotype machine. He 
later joined the Navy and moved away but was called back to work 
for the paper after his parents suffered a severe car accident in 1969. 
In 1982 he entered a joint partnership with his mother, who died in 
1989.
In 1917, the Record outgrew its office and a new building was 
commissioned right next door to the first. It still serves as the 
Record’s base of operations. Its wooden floors creak and groan, but 
the sandstone foundation has held up well. Remnants of the 
paper’s past are scatted throughout the building -  parts of the old 
press, an unused darkroom covered in fixer, several boxes of old is­
sues bound together in volumes gathering dust in the basement, and 
the roll top desk that Alfred Eiselein brought off of the train with 
him in 1908.
In 1972, the Record started sending their layouts 50 miles south 
to Billings for printing at ArtCraft Printers. The old printing press 
has seen little use since, but the paper’s physical appearance re­
mains much the same. The Record is still a 17-inch by 22-inch 
broadsheet — one of the largest — printed in an eight-column format.
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Adolph Eiselein, W illard Clark, A.W . Eiselein, and a 
printer, from left to right, in front o f  the old office in 
the early 1900’s. H istorical photo courtesy o f  the 
R oundup Record-Tribune.
Alfred W. E iselein, center, Rasmussen’s grandfather, in the 
working newsroom. Historical photo courtesy o f  the Roundup 
Record- Tribune.
Until this year, Eric pasted up the pages, took negatives of them, 
and drove the negatives to Billings for printing. Now he uses InDe- 
sign, a layout-design software program, and e-mails the layouts to 
ArtCraft Printers. “I’m the only one who knows how to do it, so I 
can’t get sick,” Eric said.
Eric is the only true full-time staff member at the Record. He 
oversees four employees that work part-time and two correspon­
dents who submit articles — one from the Broadview area and one 
from Winnett. The Record’s part-time staff includes Phyllis Adolph 
and Marianne Picchioni, in addition to Eric’s wife Mary Ellen and 
their daughter Elizabeth Gray. All of them are long-time Roundup 
residents.
“We’re all characters working in a character story. Just ask any­
one. They’ll tell you,” said Picchioni, 61. Picchioni organizes set 
copy for the paper and helps mail out the papers. She has worked 
for the paper for over 20 years.
Adolph, 78, has worked at the paper for 29 years. She started 
out as a copy editor and now oversees the “marry and bury” -  wed­
ding announcement and obituary -  columns. She also writes feature 
stories and a semi-regular article called “A Trip Down Memory 
Lane.”
Adolph said she enjoys writing about what it was like growing up 
in Roundup. She was born in Billings — Roundup didn’t have a 
hospital at the time — and raised in the Roundup area. Adolph said 
that she imagines she’ll stay in Roundup until she dies.
“I started in 1979,” Adolph said. “When I got to be 62, I 
thought I’d retire and they wouldn’t let me. Then when they got 
computers, I said ‘Well that’s it, I’m not going to mess with comput­
ers,’ but I learned computers.”
The Record does not have a Web site, but Eric mails a copy of 
the paper to Spokane each week, where www.smalltownpapers.com 
posts a PDF online.
This press was likely bought by A.W . E iselein in the 1920s.
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Phyllis Adolph, 78, has worked at the Roundup Record-Tribune for 29 years.
O f the R asm ussen’s four children, Elizabeth G ray -o r Liz 
— is the only one who still lives in Roundup. The rest have 
moved to Billings.
“I’ve always been involved,” said Gray, who answers phones, 
does some of the bookkeeping, and helps with the local delivery. 
“It’s just been a part of my life.”
Although Mary Ellen predicts that her husband will work for 
the Record “until he falls over,” the Record’s future is uncertain. 
Gray does not know whether or not she will eventually take over 
her father’s position running the paper. “I would like to,” Gray 
said. “It just depends on how far off my father is [from retiring] 
or wants to do something else and how involved the paper is.”
“I think she could do what Eric does if he would turn it over,” 
Mary Ellen said.
Eric said that he might sell the paper somewhere down the 
line if his daughter decides not to take it. He said that although 
there’s not much of a market for it, there are a few folks who are 
interested in leaving the big city to run a small-town paper.
; “I hope it stays in the family because it’s one of the few left,”
said Picchioni. “Small-town America is disappearing.”
M View an audio slideshow of the Record at
j
www.umt.edu/journalism/mjr/mjr2008.htm
Amanda Eggert is a junior studying print journalism. She hails from Billings, Mont., and plans to travel extensively after 
graduating. Outside of school, she can be found playing in the snow and in rivers.
»
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Old, dusty type used for business signatures still sits in the make­
up tray above the old page layout table.
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T he new buzz in media education is all about technology. Stu­dents need Web sites, proficiency in countless applications, and the skills of a juggler to handle all the equipment in­
volved in new media reporting.
But for Dave Kansas, it’s still all about the fundamentals. This 
might seem odd, considering that Kansas is riding the wave of new 
media with his innovative financial news site, FiLife.com.
Kansas has been working with Internet journalism since the 
start. In 1996, he was doing financial reporting for the Wall Street 
Journal and got involved in a little project called TheStreet.com.
Kansas helped build the site and played a number of different 
roles within it including executive vice president and editor-in-chief.
Moving online in the mid-90s before the dot-com boom was a 
dicey move, especially for a journalist.
“Most people thought I was throwing away a really good job and 
career at the Wall Street Journal,” said Kansas.
Kansas said journalists are “generally conservative” in how they 
approach their careers. Most just want to make it to a big paper and 
stay put.
Kansas, a history grad from Columbia University, learned on the 
fly with TheStreet.com and it paid off when the dot-com boom hit. 
Of course, the boom later collapsed, but Kansas took away the skills 
and experience from bringing media online.
Kansas moved on to different print and online positions with 
the Wall Street Journal, but when Rupert Murdoch and News Corp. 
purchased Dow Jones, which included the Journal, it was time to try 
something new.
FiLife.com is the culmination of a need to bring financial news 
to a younger crowd and the evolution of searching online.
The Web site is aimed at the 20-40 year demographic, and with 
the help of some initial information, brings the news relevant to the 
reader right to their screen. Visitors to the site enter some basic in­
formation about their age, income and their debt and the site gener­
ates a sort of profile to give you information that applies specifically 
to your situation.
Kansas sees this as the next step in the evolution of the search 
engine, something Google hasn’t latched onto yet. With only a little 
start-up background, a lot of irrelevant information is eliminated 
from a visitor’s search, leaving the reader with a better overall expe­
rience.
“People will be searching without ever realizing they’re doing a 
search,” he said.
It’s this simple approach to new media that makes Kansas so 
compelling in the new world of Flash and movement and sound. 
Bare-bones, good old-fashioned reporting is still what gets the job 
done.
Kansas said what he looks for in applicants is still what editors 
have always sought: fundamentals. “The basic rules, skills, tenets, 
are still what’s important,” he said. “No matter what medium you’re 
working in, the same basic skills apply.”
Kansas paid his dues, learning how to publish a page online. 
Now there are tech gurus who handle that side of the business. But 
reporters still need to be reporters.
Kansas places a premium on a willingness to take risks, like he
did when he left his job reporting for the Wall Street Journal, a 
Mecca of journalism to some, to play a key role developing media on 
some goofy thing called the Internet.
FiLife.com may take online journalism to a new plane and it 
might reinvent how people think about searching, but at the end of 
the day, it’s still journalism.
D ave Kansas is the president o f  a D ow  Jon es and IAC/InterAc- 
tiveCorp joint venture called FiLife, a  personal finance site geared  
toward young people. F iL ife w ill be fully launched in M ay 2008. 
Photo by B m ily Haas.
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An e-mail interview conducted by MJR's le s s  McEnroe
MJR: H ow d id  you com e up with the idea, to 
create a W eb s ite  such as M ediaStorm ?
S tO riJK  The history of MediaStorm dates back to 1994 when I 
initially founded the company while working on my master’s degree 
in photojournalism at The University of Missouri. At that time we 
were producing interactive CD-ROM projects. Then the Web hit 
and we launched a Web site called Sight. A few months later I went 
to Microsoft to work for MSN News, which later became 
MSNBC.com. After seven years at MSNBC.com and two years at 
the picture agency Corbis learning more about syndication in a 
global marketplace, we relaunched MediaStorm on March 1, 2005. 
The publication, in the format you see today, launched Nov. 16, 
2005.
I wanted to create a place for the types of stories that we are 
producing -  stories that are documented by top-tier photojournal­
ists who spend the time to go in-depth on important issues. The 
still image will always be powerful. It doesn’t matter what medium 
you package and deliver in. Photojournalism will always be a rele­
vant communication tool, especially in a global marketplace. I think 
adding the narrative via audio elevates the still image. Instead of
just taking the subject’s picture, you are giving them a voice. 
Consider the power of Luis Sinco’s still images, and the context 
provided by the audio, in Marlboro Marine.
MJR: M any jou rn a lis ts  look to your W eb s ite  as 
the higher standard o f  docum entary photo jou rn al­
ism  and m ultim edia . When you started  it, d id  you  
ever think M ediaStorm  would get to be as big as i t  
is today? H ow do you stay ahead o f  o ther com pe­
tition ?
Storm: That’s nice to hear. We aren’t necessary looking for size; 
we are looking to create a quality experience. Part of our overall 
mission is to educate and hopefully inspire others to create in-depth 
projects for delivery across multiple platforms — the Web, broadcast, 
print -  so that those projects reach as wide an audience as possible 
and generate the necessary revenue to support long-form, in-depth 
journalism.
Of course, our larger goal is to help our readers better under­
stand some of the complex issues (immigration, illegal animal trade, 
AIDS, etc.) that we tackle in our stories.
Brian Storm is president of MediaStorm, a multimedia production studio based in N ew  York City. Prior 
to launching MediaStorm in 2005, Storm spent two years as vice president o f News, Multimedia & 
Assignment Services for Corbis, a digital media agency founded and owned by Bill Gates. From 1995 to 
2002 he was director of multimedia at MSNBC.com. Storm received his master's degree in photojournal­
ism in 1995 from the University o f Missouri. He lives in N ew  York City and can be reached via 
brian@mediastorm.org.
Brian
M e d ia S to r m
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I’d like for our publication to become the Life Magazine of our 
generation and reach a broad audience. I’ve never felt that great 
photojournalism should be a niche experience. I certainly hope that 
we can continue to grow and tell important stories for a global audi­
ence. I don’t see any reason for that trend to slow. People are starv­
ing for great stories and they will share those stories with their 
friends once they see them.
If we can create really compelling projects on say, AIDS in 
Africa, as we did with Bloodline, or for a client like The Council on 
Foreign Relations on Darfur, then the affinity groups around those 
topics will help drive broader awareness globally through their 
established networks, mostly using e-mail, but also via social net­
works and blog posts.
I hope MediaStorm serves as inspiration for larger media com­
panies, those that have far greater resources to do in-depth report­
ing with a focus on multiple platform distribution. I don’t think the 
way we tell stories will replace the way mainstream media operates, 
but I think they can, and I hope that they do, incorporate some ele­
ments of our approach. I see MediaStorm’s role as that of an evan­
gelist. For many years we’ve been trying to get people excited about 
both the journalistic and financial opportunities of storytelling in 
new media.
As for competition, we are eager to have as many organizations 
as possible take what we’ve learned and apply it as they see fit. We 
love the craft and want to see it grow. We don’t want to be alone in 
this approach. In fact, we share a ton of information on the site 
about how to produce projects. For example, over the years I’ve 
been writing these ideas in a document about why photojournalists 
should gather audio. I spend lots of energy at conferences and con­
sulting with media companies on strategy and honestly feel lucky to 
be able to share my perspective in these ways. And we recently
launched workshops directed at advanced multimedia storytellers.
MJR: Do you consider yo u rse lf  “se lf-tau gh t” when 
i t  com es to m ultim edia?  I f  not, where would you  
say you learned  m ost o f  the trade?
Storm I Yes, I was self-taught at the start, but I’ve been very for­
tunate to work with and learn from some of the best people in the 
business.
There were three key stops for me: The University of Missouri, 
MSNBC.com and Corbis.
I started learning about visual storytelling for digital media in 
1993 at The University of Missouri. At that time I lived with a guy 
who was a beta-tester for Apple, and he turned me on to the power 
of technology. I learned to write code and produced four CD-ROMs 
while at Mizzou. I taught electronic photojournalism and helped 
students put together multimedia portfolios in 1994.
That same year I started a multimedia production company 
called MediaStorm that was initially focused on CD-ROM produc­
tions. Months later I installed the first Web browser, Mosaic 1.0, 
and saw my future platform of choice.
In early 1995 I met two recruiters from MSN News, which was 
Microsoft’s soon-to-launch effort in online journalism. They offered 
me a position to lead the audio, video and photography effort for 
the new publication. A year later, MSN News became MSNBC.com, 
a site that now reaches 30 million people each month.
I learned so much during my seven years as director of multi- 
media for MSNBC.com on the Microsoft campus that I often refer 
to it as my Ph.D. in multimedia. The team of people that built 
MSNBC.com into the number one news site came from incredibly
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The N inth Floor
diverse backgrounds — TV, newspaper, radio and new media. It was 
a group of hyper-talented individuals on a shared and committed 
mission. That experience set my expectations for what can be 
accomplished when you get the right people together.
In 2002 I took on a new challenge in New York City as vice 
president of news, multimedia and assignment services at Corbis.
In March of 2005, my longtime friend and collaborator Robert 
Browman and I launched MediaStorm with a broad range of plans 
as the Internet was beginning the ramp-up of Web 2.0. Two years 
later we’ve grown the business and the team to a place where I can’t 
ever see taking another job.
I get to work with a great team on projects that we care deeply 
about. Most important, I’m having more fun than ever and learning 
new things everyday.
MJR: Do you think the new spaper w ill ever be 
replaced by the W eb and T V  news in the next 100 
years? W hat do you think is the future o f  jou rn a l­
ism today?
Storm: i d  be surprised if the newspaper, TV or Web looked 
anything like they do today in 100 years.
People tell us quite a bit that MediaStorm is the future and I 
say, “No, we are the present.”
The revolution in my mind isn’t in storytelling. What makes a 
good story has not changed. Beginning, middle and end. Apex. 
Surprise.
What’s changed is our ability to gather and distribute those nar­
ratives. The tools are cheaper. The fact that I can now get an HD 
video camera for $5,000 is amazing, but it’s equally amazing that I 
can sit here in my apartment in New York City with a few talented 
people and a couple of high-end Macintoshes, and publish to the 
world. We own a printing press now! We’re empowered as an inde­
pendent voice to package, publish and distribute, and that is a revo­
lution.
MJR: W hat is your advice to young jou rn a lis ts  
about to graduate and en ter the fie ld  o f  m u ltim e­
dia?
Storm: Learn the core tenants of journalism and don’t get 
sucked too far into the technology.
Find the thing that you are most passionate about and then find 
others to collaborate with that are passionate in areas that are com­
plimentary to your passion. The future of quality storytelling, at the 
level that we hope to be operating at, is clearly a team model.
The ideal, multi-disciplined team brings together experts with 
various skills -  visual, cinematic, audio, motion design, music, 
interactive code -  all collaborating to create projects.
It’s true that one person can learn all these things, and that’s 
the model that the economics of journalism are pushing at the 
moment. I think that can work for lesser quality projects, but I 
don’t believe that’s the best way to get the best product. I’m hopeful 
that many media organizations will see the value in expert skill sets 
working together and that ultimately they will see that the team 
approach doesn’t just provide a higher-caliber result, but it’s more 
efficient and therefore more economical over the long run.
Tess M cEnroe is originally from Minneapolis, Minn. She is a junior majoring in photojournalism at The University of 
Montana School o f Journalism. She eventually wants to focus on documentary and conflict photojournalism around the 
world.
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• -_,^ o r  some people it’s Michael Jordan, for others it’s Joan of 
■  J  Arc. But for a journalism student who loathes the vanilla 
I ' taste of AP-style prose, my hero is Gay Talese. As a reporter 
and storyteller, he’s introduced me to the likes of Joe 
DiMaggio and Frank Sinatra. He’s taken me to tropical Havana to 
hang with Fidel and Ali. He’s shown me that writing doesn’t have 
to be dissolved to simply who, what, where, when and why.
In my junior year at The University of Montana, before the AP- 
style indoctrination began, I memorized an opening scene from one 
of Talese’s most lasting pieces, “Frank Sinatra Has A Cold,” as a 
devious reminder.
“Frank Sinatra, holding a glass o f bourbon in one hand and 
a cigarette in the other, stood in a dark corner o f the bar 
between two attractive but fading blondes who sat waiting 
for him to say something... The two blondes knew, as did 
Sinatra’s four male friends who stood nearby, that it was a 
bad idea to force conversation upon him when he was in 
this mood o f sullen silence, a mood that had hardly been 
uncommon during this first week o f November, a month 
before his fiftieth birthday. ”
This legend of pen and paper broke the mold in the 1960s by 
connecting the creative storytelling techniques used in Fiction with 
the fact-based reportage of journalism. Unwittingly, he also became 
my role model.
So on a typical Friday afternoon of my senior year, I was day­
dreaming about the weekend when an e-mail hit my inbox saying 
“Gay Talese will get in touch with you directly.” Stop the presses,
F e b r u a r y  2 2 , 5 :5 1  p .m . M ST
About 12 minutes after my professor’s words of wisdom, my cell 
phone rang. I stared at it for a couple long rings and let it linger. It 
was definitely not from Montana.
In honor of Mr. Talese and all that I’ve learned from him, I 
wish I could recreate the first few moments of our conversation, but 
truthfully that initial moment has entered the same section of my 
brain that game-winning homeruns and cheesy movie-endings 
inhabit. Trying to recreate it on paper may make it seem more like 
a scene from “Rudy” instead of a factual account.
Here’s what I do remember. My hands were shaking and my 
voice was cracking like a school boy’s.
But he was calm and smooth. Even though the first few sen­
tences that came from my mouth were probably inaudible, he 
remained kindly accommodating. I could tell, though, that he was 
just warming up before hurling a fastball.
“So,” he said, “how are we going to do this? I’m in New York 
and you’re in Montana.”
“Um, well if right now works for you?” I asked.
“Yes,” he said. “I always say right now is the best time to do 
things. But I mean I’m in New York and you’re there, so how, I 
mean I can’t exactly come to Montana and talk to you and your 
class. Normally I would fly there and talk to someone. What were 
you hoping for?”
“Well, I thought it would be cool to feature a Q  & A with you, 
or I could talk to you and write up a story about your opinions on 
the past, present and future of journalism.”
“Yeah great,” he said. “I want to talk to you, and I mean, we
"I mean, I'll talk to you over the phone but this is not the way I 
would work/' Talese said. "I would fly to Montana to see you, 
just like I flew to China to see a woman in my last book."
hold the phone! A sudden taser shock hit me, and all I could think 
of were those damn Ws -  What?! When!? Who?! A deer in the 
headlights doesn’t come close to describing it.
Earlier in the day, prior to this moment of surreal panic, I’d 
gone out on a limb, thinking “What the hell, it’s Friday.” I looked 
around for potential leads and followed up everything that sounded 
potentially rewarding. What better way to conclude my journalistic 
studies than to speak with the teacher who’d unknowingly inspired 
me? It would be the perfect bookend. But honestly, I never thought 
it would amount to anything.
And then came the e-mail from Manhattan, cryptically telling 
me to wait at the edge of my seat for my phone to ring. It was like a 
cliche horror movie, but my heart was genuinely pounding like it 
wanted to jump out of my chest. I called a professor who I knew 
would lead me in the right direction, or at least keep me from car­
diogenic shock.
Do some research and write down clear questions, he said. And 
by God, don’t step away from your phone for a second!
could do this some other time, but I’m in New York right now and 
you’re in Montana. So how would we do this?”
“Uh, do you mean how would I ask you questions?”
“Yeah, I mean are you going to ask me over the phone, I don’t 
see how else we are going to do this?”
“Yeah, I think over the phone is the only...”
“Yeah it’s the only way we can do this, so over the phone. OK. 
Do you have a tape recorder or something, or what?”
“Yeah. Yeah of course.”
“OK, so you ask me questions over the phone,” he said. “I can 
give you 20 minutes, and then I have to run.”
He stepped away from the phone to get a glass of water and I 
realized he’d made his first point. An interview shouldn’t take place 
over the phone. I’d been told before but not with such a burning 
aide-memoire. You don’t really meet someone that way, you only 
meet a voice, a two-dimensional portrait of a person. From what I 
was meeting, this voice didn’t sound like that of a 76-year-old. He 
sounded like a vigilant Yankees fan. I could see him in the stands
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Six Degrees
The New Journalism, considered by 
many to be founded by Gay Talese, 
continues to flourish today. As new 
writers enroll, they join a long list of 
esteemed colleagues...
of Separation
“It was no ‘movement,’ There were no 
manifestos, clubs, salons, cliques; not even a 
saloon where the faithful gathered, since 
there was no faith and no creed. At the time, 
the mid-Sixties, one was aware only that all 
of a sudden there was some sort of artistic 
excitement in journalism, and that was a new 
thing in itself.”
The New Journalism by Tom Wolfe, edited with Edward -  Tom Wolfe Ofl New Journalism
Warren Johnson. Published by Harper & Row(1973)
cheering on the Brawnx Bombas or get­
ting into it with a Sox fan over the pen­
nant race. He also sounded like an 
Italian, even though the only way I know 
that is because I’ve watched The 
Sopranos.
“So,” he said. “What’s your first 
question?”
“Well, the reason I wanted to get a 
hold of you is because you were right 
there when the ‘New Journalism’ started, 
even though you’ve said before that it is 
‘old journalism,’ it’s the old school leg 
work and...”
“It’s storytelling, too,” he said. “I 
never thought of it as journalism, I 
always thought of it as non-fiction that is 
storytelling in a way that doesn’t change 
the name. You didn’t make it up. The 
reason you didn’t make it up is you 
didn’t have to. The reason you didn’t 
have to make it up is because you really 
knew what you were writing about. You 
did research, you got to know your char­
acters, you hung out with them -  what I 
call ‘The Art of Hanging Out.’ It means 
you have to invest a lot of time, it means 
there’s no shortcutting, it’s not lazy. You 
don’t Google your way into this kind of 
work. It’s not easy and it never was easy 
and it never should be easy.”
I gulped, remembering my means of 
research. No Google? No way?
“When I was starting at a young age 
for a newspaper, The New York Times, I 
was 22 years old and when I was 32 years 
old I left the Times and was writing for 
Esquire... but I continued the same way 
of researching, which was being careful 
and getting the facts right, number one.
It makes no difference [how big of a story 
you’re writing] in the sense that you’re 
telling stories but you’re also not lying to
The Kingdom and the Power: 
Behind the Sccned a t The 
New York Timeo, The 
Indtitution That Influenced 
the W orld by Gay Talese. 
Published by Cleveland: 
World Publishing (1969)
THE
ARMIES 
OF THE 
NIGHT
H isto ry  a s  a  Novel 
T h e  Novel a s  H isto ry
NORMAN
MAILER
The Armied o f the N ight by 
Norman Mailer. 
Published by Weidenfeld 
And Nicolson; (1968)
Slouching Towardo Bethlehem  
by Joan Didion. 
Originally published by 
Simon & Schuster (1968)
Seek: Reportd from  the Edged o f 
America e? Beyond by Denis 
Johnson. Published by 
Harper Perennial (2002)
& v '
Blood
Human
Capote
In  Cold Blood by 
Truman Capote. 
Published by Random 
House (1965)
Hell'd Angeld: The Strange 
and Terrible Saga o f the 
Outlaw M otorcycle Gango 
by Hunter S. 
Thompson. Originally 
published by Random 
House (1966)
Friday N ight Lighld by 
H.G. Bissinger. 
Published by Da 
Capo Press (2000)
Under the Banner o f 
Heaven: A  S tory o f 
Violent F aith by Jon 
Krakauer. Published 
by Anchor (2004)
the reader, you’re not fabricating, you’re 
not exaggerating, you’re not fictionalizing, 
but you’re also using the tools of the sto­
rytelling tradition of a novelist or a short 
story writer or a playwright. It’s all about 
storytelling.”
I thought to myself “I’m talking to 
Gay Talese,” there’s no way anyone’s 
going to believe this story. Hell, I barely 
believed it.
“So when they threw this ‘New 
Journalism’ around and hooked me up 
with it, I was hooked up with a lot of 
people, not Tom Wolfe who I greatly 
respect, but a lot of them were people 
who were very casual with getting the 
facts right and very opinionated but not 
in any way that I respected because they 
made it up, or they only made some of it 
up. Whatever it was, it wasn’t the compa­
ny I wanted to be associated with in some 
cases.”
I wondered if he’d name any of those 
liberal-with-the-facts names, but instead 
he mentioned a few names of those who 
he admired, like Joan Didion, Norman 
Mailer, Tom Wolfe and David 
Halberstam.
“Anyway,” he said, “so I started as a 
young man and even though I’m not that 
anymore, I still work the same way. I 
think of what kind of story interests me 
and who interests me and when I find 
out from myself who it is I want to meet 
I go at them. I physically go out and meet 
them. I don’t believe in, in, in,” he stut­
tered a bit, and I could hear it in his 
voice that he wanted to throw high heat 
and humble me with a fastball. But 
instead he held back with a gentlemanly 
show of temperance.
“I mean, I’ll talk to you over the 
phone, but this is not the way I would
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work,” he said reassuringly. “I would fly to Montana to see you, just 
like I Hew to China to see a woman in my last book.”
I smiled and imagined the exciting life of pursing stories that 
way, adventuring from the Big Sky to the Big Apple. Work never 
sounded so fun.
“Now where are we now in journalism?” he asked. “Well 1 don’t 
know where we are but I’ll tell ya, some of the credibility has been 
diminished by, I believe, some of the lack of discipline that per­
vades the press. Let’s take this story on John McCain today. I don’t 
know that we have any evidence that John McCain, who I don’t 
want to be the next president of the United States I can tell you 
that right off, but I don’t think there’s any evidence that he had 
anything scandalous with his lobbyist. But you would assume that 
from the front page story in yesterday’s The New York Times lie 
was up to something. I’m not sure anything has really been 
proven.”
“Why do you think that still ran on the front page then?” I 
asked.
“I think it’s part of a whole pattern of wanting to be on top of 
the news even if the news isn’t founded in undeniable factual 
reporting,” he said. “For example, I thought there was a terrible 
story on the Duke lacrosse team. That was badly reported and The
the fantasies of the press.”
“The Britney Spears effect...” I said.
“Olihhhh my God, can you believe it?” he asked. “That’s the 
lowest level of journalism.”
“What' 's your opinion on newspapers falling behind and losing 
readers?” I asked.
“Well, if newspapers are imitating the lowest common denomi­
nator in the communications business, then one might wonder 
‘Well do they deserve to persevere?”’ he said. “Arc readers not right 
in leaving the print media and watching on their Internet? I mean, 
the newspapers have to set such unique standards in order, I think, 
to survive and to be useful and to be worthy of readership. You 
have to earn it every day, and you can’t be unpredictable or unreli­
able or even a little bit questionable. You cannot allow the press to 
print while not using revealed sources stories that assault the repu­
tation or destroy the character or the reputation of people. I mean 
that is just unpardonable. I’m all for freedom of the press but I’m 
not for the press exerting a kind of freedom of the facts whereby 
you don’t believe what you read. You can be a beautiful writer, you 
can write with what seems to be a lyrical presence in your prose.
You can write as well in nonfiction as you can write in fiction, you 
don’t have to make it up ... I mean, if you’ve done a lot of research
"But now it seems like there's a new standard 
that is substandard, that is sensationalized, 
that is also character assassination/'
New York Times, as well as all other papers, jumped on the story. 
They got it wrong, they assaulted the character of those players. 
Then there was another story about this anthrax guy that the Times 
and all the other papers vilified and said he was a germ spreading 
psychopath, and he was innocent. And they killed his character... 
It’s another case of journalism run amok, being irresponsible, ruin­
ing people’s character, because they are caught up in wanting to be 
out there competing with the 24-hour news cycle. I mean, the pres­
sure of this around-the-clock news, wanting to beat or even compete 
with the bloggers, it’s just absolutely unbelievable. It’s astonishing 
to me that newspapers are as unreliable, and they make things up 
and that’s what I never believed, and Halberstam, my friend, never 
believed it. But now it seems like there’s a new standard that is sub­
standard, that is sensationalized, that is, also, character assassina­
tion...If you’re a famous person you’re paraded for the foibles and
then I believe you are fortified to be both factual and readable.” 
Before I knew it, our time had ended. I was able to fit one last 
question in, asking him if he used the Internet and new media to 
get his news.
“No!” he quickly responded, as if I’d asked him if he owned a 
Red Sox hat. “I’ll never start to in my life. I don’t do the Internet, I 
don’t do Googling, I don’t have e-mail. I have nothing.”
Then the tone of his voice subsided and he wrapped up with 
what sounded like a winking gesture.
“I talk on the phone once in awhile, but not often,” he said.
Just before saying goodbye, he said, “Good luck to ya.” Then we 
both returned to our normal lives on opposite sides of the country. 
But on my side of things, the outlook would never be the same.
Five years of classes, reporting assignments and internships can’t 
match those 19 and a half minutes.
iyi
j  Hear an excerpt from the interview with Gay Talese at 
R  www.umt.edu/lournalism/mjr/mjr2008.htm
D illon  Tabish grew up in Missoula, Mont., the oldest son o f a printer and librarian. H e’s been a dishwasher, batboy, 
Mexican beach bum, whitewater river guide, wildland firefighter and many other things. He graduated from The 
University o f Montana School o f Journalism in May 2008.
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After almost 100 years, 
a Wisconsin newspaper 
attempts to keep up 
with the changing times 
by moving online.
b y  D i l l o n  "Ia b i s h
The C a p ita l T inier newsroom in flux. Photo illustration by D illon  Tabish. 
Original photo courtesy o f  Chris M urphy.
M A D ISO N ,W IS. — The news on that chilly day in February was 
hot off the press. Actually, it can’t really be described that way any­
more. When the announcement was made by Publisher Clayton 
Frink, the temperature in the newsroom certainly rose but the 
presses remained cold as steel.
After nearly 100 years, Frink announced that The Capital Times 
newspaper would cease its six-day print publication and become pri­
marily an online news source.
The presses eventually fired up and the news spread rapidly 
through town, while the announcement loomed over the newsroom 
with a dark sense of uncertainty.
For City Editor Chris Murphy, who has worked in the newsroom 
for 11 years and is still considered a newcomer, it took months to di­
gest.
“All of a sudden they [the staff] were put in a position to think, 
can I afford to retire or find a different job?” Murphy said back in 
April when most of the staff were told they would have to reapply for 
their jobs.
At the time, there were 65 people on staff at The Capital Times, 
the afternoon paper in Madison. A few long weeks after the an­
nouncement, 19 employees took buyouts and another five were laid 
off.
Although the news was startling for Times ’journalists, this trend 
has been developing for some time. Newspapers across the country 
have been dealt the same hand as they try to adapt to the new media 
renaissance that’s expanding online.
The modern-day Times re-emerged at the end of April as an 18- 
hour, seven-day-a-week news site (www.madison.com/tct) as well as 
two separate weekly publications — a news, politics and opinion jour­
nal and an arts, culture and entertainment tabloid-sized magazine
called 77 Square.
Back in April, while journalists were reeling from the effects, 
loyal readers in Madison seemed to be even less optimistic.
Standing in line at the grocery store after the news came out, 
Murphy was often approached by people who apologized to him 
about what was happening to the paper. He’d try to explain that it 
wasn’t going away, the strategy was just being reworked.
“People seem to think it’s a step back instead of a step forward,” 
he said. “I don’t think they understand how much change is immi­
nent in media. Radio and TV are making less money, too. It’s all 
going to be a lot different in five or 10 years in this business. I don’t 
think there’s a lot of understanding about that yet.”
Former Times reporter Katie Dean grew up in Madison before 
moving to San Francisco in the late ’90s to work in online journal­
ism. When she moved back to Madison to work as a beat reporter 
last spring, she didn’t plan on the wave of online journalism follow­
ing her home. Fortunately, her background provided a good outlook 
when the change was announced.
“We’re in a time where we’re trying to figure out how this is all 
going to work out,” said Dean, the new co-editor for 77 Square. “But 
in the long run, it makes a lot of sense to make the adjustment.”
At the Times, the adjustments included creating new positions 
like Web editors and multimedia designers who manage die site, 
while regular reporters are being trained to use digital and video 
cameras. For the most part, editors and reporters will maintain the 
same line of work, but follow through in new ways.
“[Reporters] will still have a beat,” said Murphy. “But everyone 
is going to have to have an online component to their job in some 
sort. They’ll be posting breaking news onto the Web site.”
But the beat doesn’t end there. For example, the health reporter
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"We could survive indefinitely [with the previous set-up] but at some 
point we'd become increasingly irrelevant and there wouldn't be any point to us 
being here," Murphy said. "Going online seemed like a way to position ourselves
into a relevant role in the future."
will have a blog dealing with medical and healthy lifestyle issues. An­
other section of the site will keep track of traffic problems and con­
struction in the region.
Also, worrying about making room on the news site will go out 
the window and stories will get more room to breathe online, while 
the two weekly magazines have to continue fighting to manage page 
space.
These bold new enterprises are leading the way in newsrooms 
like the Times’, where change isn’t a choice but a necessity.
However, the capacity to have breaking news more often is also a 
double-edged sword. One potential pitfall lies at the heart of jour­
nalism -  the value of accuracy over alacrity. The 24-hour-news cycle 
has raised the stakes and made being “first” an essential motivator.
According to Murphy, fewer eyes will see stories before they are 
thrown online, which is a contrast to the traditional standard when 
stories went through a row of editors prior to hitting the press. As a 
result, fact checking weighs heavier on reporters’ shoulders, for bet­
ter or worse.
“Reporters will still write stories as they always have, proofread 
the copy, and file the piece to an editor or editors for editing,” said 
Dean. “This hasn’t been a problem in other online news publica­
tions where I’ve worked.”
A benefit of being online is the ability to instantly fix a story in­
stead of waiting for the next edition to print a correction, she said.
By and large, the standards from before still apply.
However, whether or not online corrections will be labeled as 
such remains unknown, according to Dean.
“I don’t foresee reporters writing things and just publishing them 
willy-nilly,” Dean said.
As in any renaissance, the rules and boundaries get pushed. The 
success or failure of experiments like The Capital Times’ will be 
watched closely and perhaps lead the way for the rest of an industry 
mired in a long history of traditions.
“We could survive indefinitely (with the previous set-up) but at 
some point we’d become increasingly irrelevant and there wouldn’t 
be any point to us being here,” Murphy said. “Going online seemed 
like a way to position ourselves into a relevant role in the future.”
But for readers in Madison, whose daily routine for 91 years has 
involved dirtying their hands with the newspaper’s fresh ink, the 
change will probably remain unsettling for some time — old tradi­
tions do die hard.
“We’re really mindful of the perception that this is the death of 
the paper, and we really don’t want people to have that impression,” 
said Dean. “From our point of view, it’s not the death of the paper; 
it’s a transition in a new direction.”
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TRUST
in the
MEDIA
B y  C a r o l  N u n n e l l e y
America’s journalists might wish for a bit of understanding, and rest from their credibility labors, after a decade of re­markable effort to build public trust in the work they do. Still, after all that work, the public persists in its distrust of the news, and of those who claim authority in delivering it.So journalists are unlikely to catch a break. And that’s a good 
thing.
The upcoming years will be a defining time for the role of jour­
nalism in America’s public life. Journalists need to be players, not 
pawns, in the transformation.
As th is decade began, America’s worried editors and re­
porters heard insistent complaints from the public and emerged 
from their professional bunker to engage readers and address mat­
ters that fueled distrust in news coverage: mistakes and the failure to 
correct them; coverage that ignored or stereotyped the young, the 
devout and people of color; and an unwillingness to publicly explain 
the journalistic process.
The changes since are widespread and often remarkable. In 
2000, who would have envisioned that journalists from The New 
York Times would be online answering critical questions about their 
coverage decisions? But that’s what happened in the prominent 
news brouhaha of early 2008 -  The Times’ story that included sus­
picions that presidential candidate John McCain had an affair with a 
lobbyist. The Times, which has encouraged more interaction with its 
readers, got thousands of e-mails about the story. Editors answered 
questions online. And The Times’public editor criticized their deci­
sion to run the provocative material from anonymous sources.
But in the second half of the decade, even as this new trans­
parency and accountability sought to deepen its roots, the discussion 
shifted. The public that goes online for news still believes that con­
tent called journalism should adhere to such traditional standards as 
getting facts straight. At the same time, the public sees good Web 
journalism differently from many editors, according to a 2007 survey 
by Associated Press Managing Editors and the Donald W. Reynolds 
Journalism Institute at Missouri School of Journalism. For instance: 
Editors fret about blogs, but a sizeable proportion of the public 
thinks that journalists giving personal views online benefits journal­
ism.
Editors worry about racist slurs and rumors in online comments, 
but more of the public than not thinks anonymous comments are a 
good idea.
No longer do we simply face questions about whether journalists 
do their work in accord with established standards. The issue also is 
how journalism, stripped of its gatekeeper role, makes a new com­
pact with the public that preserves journalism’s distinct values.
Journalists are now deciding whether changes of the recent past, 
intended to improve credibility with the public, will survive and 
thrive — or shrivel. Newspapers, the core newsgathering force in the 
country, face intense business pressures, smaller news staffs, a tech­
nology revolution and discouraging news about their role. The an­
nual reports from the Project for Excellence in Journalism (called 
The State of the News Media) show that the public senses that jour­
nalism matters but doubts that it is practiced in a way people want.
What’s to be lost if the credibility campaign withers?
A sum m er 2006 survey -  sponsored by Missouri School of 
Journalism, its Donald W. Reynolds Journalism Institute and APME 
National Credibility Roundtables Project -  found widespread 
changes in more than two dozen areas of newsroom policy and prac­
tice. For example, readers were learning more from editors about the 
reasons behind news decisions and were able to reach reporters and 
editors more easily. Editors were listening to readers and then ex­
panded coverage of topics those readers said had been neglected.
But there are signs of weariness. In a Poynter Online article ear­
lier this year, Roy Peter Clark, senior scholar at the Poynter Insti­
tute, granted that the public still has substantial causes for 
suspicion; these are areas in which journalists can do useful work, 
he wrote. But he posited that the bigger problem is public bias 
against the press.
While he declined to endorse any of these, he put forth “three 
possible paths to sanity” for journalists:
Critics be damned. Journalists should accept their fate as fulfill­
ing an unpopular role in society and democracy.
Give up on the idea that credibility workshops, ethics classes, 
focus groups or courageous acts of enterprising journalism will re­
verse the trend of public disdain. Rather, citizens and students 
should be taught news literacy.
Use public relations and marketing to sell the value of journal­
ism to the public.
Journalism researchers who have studied press credibility exten­
sively -  Tom Rosenstiel, of the Project for Excellence in Journalism, 
and Philip Meyer, longtime Knight Chair in Mass Communication 
Research at the University of North Carolina at Chapel Hill -  cau-
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tion that creating credibility is a long-term, ongoing process.
Journalists should be slow to leave the credibility field, certainly 
not before they ask how their efforts stack up on some key ques­
tions:
Does your newsroom track and analyze errors in a systematic 
way AND use that information to devise better practices and to 
focus training for staffers?
Does your newsroom designate a person, an ombudsman or 
reader advocate, with the primary purpose of representing the voice 
of the public?
Does your newsroom have a program to consciously seek diverse 
voices to inform news judgment, especially voices not well-repre­
sented on the staff?
W hile old questions of 
journalists’ intentions and per­
formance remain, new ques­
tions crowd in from the digital 
information world.
Becky Bennett, public 
opinion editor in Chambers- 
burg, Pa., recendy described 
what she experiences in the 
public’s view of the press in a 
democratic society: “This is 
being challenged daily by read­
ers who see our opinions and 
our role as no more important 
or authoritative than anyone 
else’s in society. How can we 
keep doing our job of covering 
the news ‘without fear or 
favor,’ being a watchdog on 
government and providing a 
forum for debate, when so 
many people question our le­
gitimacy?”
Are all the Elements of 
Journalism, as Bill Kovach and 
Tom Rosenstiel described 
them in their book, still part of 
the definition? Is verification what the public expects, recognizes 
and values? Does the broader involvement of the public add more in 
diversity of viewpoint than it takes away in lack of professionalism?
The State of the News Media 2007 report concluded that “the 
transformation facingjournalism is epochal, as momentous as the 
invention of television or the telegraph, perhaps on the order of the 
printing press itself.” Journalism is becoming a smaller part of peo­
ple’s information mix, the report found; news media are fighting for 
survival with particular focus on hyper-localism, personality and 
opinion, and personal involvement by journalists, Web sites are pro­
moting the involvement of everyday people in reporting the events 
of their communities; news organizations are losing staff and the ca­
pacity to monitor the powerful, the report found.
For now, journalism has harbors in the in­
formation storm. The 2007 APME/Reynolds 
Institute survey found the public and editors
agreed that the basics such as verifying information, getting the facts 
right, and correcting mistakes all define good journalism online.
Both groups thought that journalists and the public should enforce 
standards of civility online.
Young readers, while they may be avid followers of blogs, differ­
entiate between the reliability of that information and reports from 
mainstream media, according to the State of the News Media 2007 
report.
Public support for the news media’s role as political watchdog 
continues to be broad, according to 2007 research from the Pew Re­
search Center for the People and the Press.
That same report, however, found that those in the Internet 
news audience are among the most critical of press performance.
And the 2007 
APME/Reynolds survey 
found a divide between edi­
tors and the public on some 
important ideas, including the 
value of anonymous postings 
and the contribution of jour­
nalists joining the conversa­
tion and expressing personal 
views online.
The urgent question is 
whether reporters and editors 
— while learning to shoot 
video, post online, create 
searchable databases and 
manage citizen journalists — 
will also consider far-reaching 
implications for values and 
credibility. The task is a huge 
one. A sampling of potential 
concerns helps take its meas­
ure:
The Poynter Institute pro­
duced “an evolving guidebook 
for Online Journalism 
Ethics.” Just one of seven sec­
tions -  on user-generated con­
tent — lists nearly 40 items to consider.
Technological advances, and keeping up with them, are impor­
tant to encouraging the good and minimizing the harm of free­
wheeling interaction online. Editors need to know about filters that 
keep abusive posters’ comments from being widely distributed, for 
example.
Unintended consequences emerge. News organizations are using 
precious Freedom of Information resources to defend anonymous 
Web posters from law enforcement inquiries -  posters whose com­
ments editors may find abhorrent and outside the bounds under tra­
ditional editing standards.
It’s a dangerous time for credibility fatigue. Journalism is fight­
ing for its identity and mission. And that means journalists must 
lead the conversation -  amongst ourselves, within our industry and 
with the public -  about what good journalism is and how it plays its 
part in communities and the nation.
Carol N unnelley is projects director of Associated Press Managing Editors. In that role, she directed the National 
Credibility Roundtables Project; is working with an online credibility initiative in cooperation with The Donald W. 
Reynolds Journalism Institute at Missouri School o f Journalism; and directs NewsTrain, a traveling training pro­
gram for editors. She formerly was managing editor o f The Birmingham (A la.) Newd.
Cartoon courtesy o f  Harry Bliss
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M olly Priddy grabs a cookie o ff  a rack for a custom er at Great Harvest Bread Company in M issoula. Priddy balances work with her life 
as a print graduate student at The U niversity o f  M ontana.
It's all about the dough
Students kneading through the changes in journalism
B y  Ka r e n  P laint P h o t o s  b y  K r i s t i n e  Pa u l s e n
F ifty years ago, University of Montana students most likely tuned into transistor radios to hear news of Intel’s microchip, gathered around a RCA television to watch Edward R. Murrow in “Person to Person” and spun 45-RPM vinyl records 
of Elvis Presley and Little Richard.
In 2007, students tune into HDTV to watch CNN updates on the Phoenix Mars 
Lander, watch Blu-ray movies of Die Hard and download Wilco tunes to iPods. 
Technological differences aside, today’s journalism students are working hard.
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Graduate student Molly Priddy, 22, starts her day kneading bread at a local bakery. Anibal Owen Brown, 26, a senior in broadcast news, works at KPAX TV and Ace Hardware, yet he 
still finds time to volunteer at UM’s radio station, KBGA.
“Many students work one if not two jobs to afford school,” Brown 
said. “Nowadays, in order to afford school, you have to go to work.” 
Priddy is back in Missoula as a graduate student in print journalism. 
She grew up in Missoula then moved to Helena where she earned a 
bachelor’s degree at Carroll College last spring in communications and 
public relations.
“I just wanted to come and be a writer. And now I’m learning that 
that’s not going to be good enough, that I’m going to have to learn to 
do everything else,” she said. “I think we are in an awkward time for 
journalism just because we are expected to be renaissance journalists.” 
Priddy calls today’s journalist more of a hybrid. “We have to know 
everything: to be able to shoot photos, shoot video and edit, and write 
the story to go with the photo. So, I think maybe even five or ten years 
ago when they didn’t have the Internet, they didn’t have that problem. 
You were either print or photo or broadcast.”
Today’s professors are scrambling to keep up as well, Priddy said. 
“Our teachers are trying to get up to snuff as fast as we are,” she said.
“Laws are changing so quickly regarding Internet servers and 
where you technically wrote the story from and whose law jurisdiction 
that falls under.”
Yet school today, as it did five or 10 years ago, has always provided 
a safe place to make mistakes.
“I think the most important thing for me was to come here and be 
able to work in a safe environment where I wouldn’t get fired if I did 
anything wrong,” she said.
The benefits of the Internet are tremendous, she said. “I can read 
papers from across the world at the touch of a button.”
While previous students most likely spent many hours on campus, 
Priddy can access the library and other resources online from the com­
fort of home.
She said she also benefited from an internship at a weekly newspa­
per in Helena where she wrote stories, called for advertising, took 
photos for the Queen City News and even delivered the paper at 
times.
But Priddy isn’t so sure her future is in a traditional newspaper 
setting.
“We’ll all be like little orphans trying to figure out where to go be­
cause you know everybody is saying newspapers are dying. You don’t 
know where you should go. Are you going to work for an online publi­
cation and try to help that get a little traction? Or are you going to go 
work for a failing newspaper just because you think that’s what you are 
supposed to do? Are there going to be hybrids that develop?”
But Priddy is certain of her advice to upcoming students.
“Just go all out and have fun with it, because when you get back 
into the car after an interview you can giggle to yourself and say ‘Oh 
my god what did I just do? That was so embarrassing.’”
Brown has also discovered rewards and challenges of his own as a 
UM journalism student. Brown moved to the Garden City about five 
years ago from Alberton, a small town 30 miles west of Missoula.
In addition to his part-time jobs and other classes, Brown attends 
an RTV-production class three hours a day, twice a week.
During a Thursday afternoon class in February, Brown practiced 
directing a Montana Morning News program. A team of broadcast 
students anchored and filmed the news spot in the nearby windowed- 
off studio. In the meantime, Brown and 10 production students 
worked the control panel and computer screens to capture the story.
The students watched the broadcast images on the two large- 
screen televisions at the front of the room. On the screen’s upper-
Owen Brown, a senior with a double major in broadcast production and history, works on putting together a rough cut 
o f  his “M ade in M ontana” project about the Archie Bray Foundation. "I like TV, and I've always liked it ,” Brown said.
‘ It s a good field to be in. You get to learn from som e o f  the best teachers in this school.”
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right corner, two clocks counted down the 
seconds. Brown sat in the center chair be­
hind the first of two long tables that run the 
length of the room. Brown’s fellow stu­
dents, six wearing earphones, listened as 
Brown called out “open mike, ready one, 
take one.”
Immediately following production time,
Brown met with his professor, Ray Ekness.
The two met in a conference room 
flanked with purple lockers along one wall, a 
white board along another and two large 
mirrors framed with 16 light bulbs apiece.
Ekness critiqued Brown’s work saying, “Be 
precise. Don’t roll early.”
Brown said his schedule has him work­
ing around the clock and through the week­
end. “The Internet has made it where 
homework is due not only during the week 
but stuff is due on the weekend,” he said.
“Any given day you could have a project due Friday, Saturday or 
Sunday.”
Yet learning from seasoned journalists makes up for all the effort 
he is putting into his education, he said. “We’ve got people who 
grew up and have worked in the industry for a long time, and they 
know what they are doing.”
Years ago, students most likely did not have that benefit, he said. 
“TV was newer. So we have had the advantage of basing our knowl­
edge on what has worked in the past and what hasn’t as far as TV 
news.”
Brown hopes to work in the movie industry.
“I am working on that right now. I’ve had the help of Ray Ek­
ness. He helped me get an internship at Buddha Jones,” Brown 
said. “They make trailers for movies.”
Buddha Jones’ previews include Jackass 2, Halloween and Su­
perman Returns. The internship is unpaid. 
Brown will work in Hollywood for one and a 
half to two months this summer.
Some J-school students’ studies have al­
ready taken them around the globe.
Photojournalist Allison Kwesell has in­
terned stateside and abroad. Leslie Brown, a 
senior in print journalism, studied in South 
America last year.
Kwesell, 24, is currently interning at The 
Chattanooga Times Free Press in Tennessee. 
She was born in Chicago, raised in Colorado 
and has spent three years studying in Mis­
soula, one year in India and one in Nepal.
In an e-mail interview, the UM senior 
said, “There is no typical day for me at the 
journalism school.”
Kwesell described her experiences in de­
tail:
Interning in Nepal would mean waking up at 7 a.m. to the flail­
ing sound o f the neighbor’s goats, drinking sweet chai with my room­
mate and calling my editor for the day’s assignments. I would rush 
to three or four assignments on my bicycle, or hitch rides on motor­
cycles from other journalists, photographing everything from soccer 
games to political protests. A typical day means running all over 
Kathmandu to get in by a 7 p.m. deadline, catching a taxi home and 
starting all over the next day, six days a week.
Working on my story “My Tihetanness, ” for The University o f 
Montana, might mean covering a violent protest in front o f the Chi­
nese Embassy in Kathmandu on Monday, photographing the Dalai 
Lama speaking in New Delhi, India, on Tuesday and beginning a 
three-week trek hiking for 9 hours a day in the Ml. Everest region to 
try to find Tibetan refugees illegally escaping China.
School in Missoula means class until 3 p.m., Arabic, anthropo­
logical statistics, journalism senior seminar 
and a critique in multimedia projects. I 
might have a photo shoot in the afternoon, 
dinner with another student, and then hun­
ker down for four, Five, six or more hours to 
edit video, audio and still shots in Final 
Cut. The weekends are always spent work­
ing on stories and projects.
Interning at the Chattanooga Times 
Free Press means going to the office at 9 
a.m., picking up my assignments and driv­
ing all over the city to get back by a 2 p.m. 
photographers ’ meeting and editing photos 
by a 4 p.m. deadline. Assignments can be 
anything from sporting events, to court 
hearings, to feature photos. Every assign­
ment that we bring back to the office, we go 
over with an editor.
A llison Kwesell
Two-year-old M aniya Eady, middle, asks Korl Smith, right, for her bag o f  C heetos w hile  
Kiara Eady w atches. The three came to the M elange B eauty Salon in H ighland Park to  
style their hair before the end o f  w inter break. Photo by A llison Kwesell.
Kwesell said she understands that learn­
ing the newest technology is important. 
“But, I think it can be frustrating when a 
glittery multimedia piece outshines solid re­
porting and production time outweighs ac­
tual time with the subjects.”
The need to be more technologically ad­
vanced and expectations on students have 
grown, she said. “But through three intern-
6 2 64
Montana Journalism Review, Vol. 1 [2015], Iss. 37, Art. 1
https://scholarworks.umt.edu/mjr/vol1/iss37/1
Leslie Brown looks at the slug board to initial stories she has w orked on as a copy editor for The U niversity o f  M ontana’s in­
dependent school newspaper, the M ontana K a im in .
ships I have learned that the expectations and pressures are a part of 
every day working in this field.”
While studying abroad, Leslie Brown, 21, saw first-hand how 
technology reigns among students in South America.
“I spent the last year in Chile,” Brown said. “They use more of 
the Internet, I swear, than we use today, than I use in Montana”
Brown grew up in Columbus, Mont., a town of about 2,000 peo­
ple located 40 miles west of Billings. She will graduate with two de­
grees, one in Spanish and one in journalism.
Brown took literature, linguistics, theater, poetry, kayaking, rock 
climbing and one journalism class while at a Catholic university in 
Valparaiso, Chile. She then spent about two months traveling in Bo­
livia and Argentina.
Although her time in Central America went well, Brown said she 
was frustrated when she was unable to fully express herself. “It is re­
ally hard not being able to make people laugh. That to me is one of 
my biggest qualities. That makes me feel happy when I can make 
someone laugh and to be without that is to be naked.”
Now back at UM, Brown works as a copy editor for the Montana 
Kaimin, the school newspaper. She works Wednesday’s 6 to 9 p.m. 
and Thursdays 9 p.m. to well after midnight.
“This to me is the best practice for being a journalist,” she said.
Brown said she is able to read all the students’ Kaimin stories 
and see what they are doing right and the mistakes they are making. 
Much of her copy-editing work is done on the computer, accessing 
Internet sources.
Brown said she has noticed new roles developing with the Inter­
net. “In a lot of ways the bloggers have become these revolutionists.
They have become the rebels against the press,” she said. “So I 
think it created a completely new dynamic in journalism. Not neces­
sarily bad. It’s just different.”
The Internet has provided good and bad, she said. “The amount 
of resources we have is insane,” she said. “It is difficult because all 
this information is on the Internet which means there is good infor­
mation and there is bad information. And people have a better 
chance to criticize and to double-check you, which is good, but it can 
also be relentless.”
Part of Brown’s trepidation toward the Internet is the unknown.
“I put more stock into what I can see, what I can feel and read, 
than what I read on the computer just because you can put some­
thing up so easily and it doesn’t have to be trustful. It’s just there,” 
she said.
But she thinks the unknown will become clear.
“I think in a couple years it will really come to light what is going 
to happen with the Internet,” she said.
In the meantime, Brown will return to Central America for two 
months this summer to intern with a company that publishes travel 
books in Ecuador, handling their Web site and helping with layout.
Brown said she hopes to stay in Central America after her first 
internship for an additional six-month internship, traveling and re­
porting throughout Ecuador, Peru, Bolivia, Chile and Argentina.
“ It is kind of terrifying to think about researching, writing and 
publishing something that people are going to read,” she said.
“When I read something, especially in the newspaper, without real­
izing it I put a lot of stock into it. And so that to me is intimidating.”
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B y  D a n  C a r l i n
was a sem in a l y ea r in  m usic  h is to ry .
|  In .1977 music underwent a do-it-yourself revolution that 
was a rebellion against the pretense, packaging and pro­
fessional elitism of that era’s mainstream music business. The media 
dubbed the resulting “DIY” (do-it-yourself) style “Punk Rock,” and 
what the DIY musicians lacked in skill, training and experience they 
often made up for with raw talent, enthusi­
asm and outside-of-the-box creativity. Music 
has never been the same.
Journalism is now going through a simi­
lar revolution.
We live in historic times. Never before 
have the lines of communication between 
the producers of content and the audience 
been so open and uninhibited. Never in 
human history have talented and creative 
individuals had more of an opportunity to 
display their gifts directly to the public than 
now. This is especially true in the news 
media, where traditionally the owners of the 
transmitter, broadcasting license or printing 
press decided who would, and who would 
not, have access to the public. The Internet 
has made it possible for all of us to basically 
own our own newspaper, magazine, television studio or radio sta­
tion. Whether it is through blogs or podcasting, Web sites or social 
networking sites, the line between what is and is not journalism is 
blurring.
Defining journalism used to be easy. You were a journalist if you 
received a regular paycheck from an accredited news agency. Now 
with the DIY journalism movement in full swing, such black and 
white distinctions are harder to make. Is Matt Drudge of the Drudge
C O M M O N
S E N S E
W IT H  DAN CA RD IN
Report a journalist? Are the many reporters or correspondents who 
work for unaccredited Internet magazines and online news Web sites 
journalists? Am I?
I certainly used to be a journalist. I still tell the IRS that journal­
ism is my line of work, and I still have my outdated press passes 
hanging on my wall. I’m a former television news reporter and AM 
radio talk show host who worked for years 
in the traditional media world. But now that 
I practice my trade online, without oversight 
from any accredited news organization, have 
I relinquished my professional journalistic 
status? I sure hope not, because the busi­
ness of corporate journalism has become a 
very difficult line of work. It is a hard busi­
ness to break into, it’s hard to make a living 
doing it, it’s easy to become disillusioned 
with your work and many factors besides tal­
ent and effort often play into the job 
prospects (Go rent a copy of the movie 
Broadcast News if you need clarification). 
The DIY approach may offer good writers, 
reporters and editorialists an alternative way 
to build their careers that allows them to 
avoid the negative aspects of the modern 
media business. The downside to talented young prospects deciding 
to “go pro early” is that they also avoid experiencing the positive as­
pects of the media business.
Modern journalism may have declined in many ways since the 
days of Cronkite and Murrow, but it still takes skill. Like any skill, it 
improves with guidance and experience. Can a person really be a 
journalist if the only journalism-related job they have ever had is 
their own Webcasting gig? The answer is yes. Any enterprising indi-
D an Carlin is a veteran American radio and television broadcaster who currently hosts two of the 
Internet's most popular independently-produced Web broadcasts. “Dan Carlin's Hardcore History 
revives the age-old idea o f oral history and storytelling, highlighting the drama o f past events while 
looking at history from unique angles. "Common Sense with Dan Carlin" analyzes politics and 
current events through a non-partisan, uniquely American point-of-view.
FUNK ROCK
Jo u r n a l is m
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Can a person really be a journalist if the only 
journalism -related job they have ever had is their 
own W ebcasting g ig? The answer is yes.
vidual can uncover important news and break blockbuster stories. 
Talented writers and broadcasters can also find new ways to tell old 
stories and succeed at finding an audience and advancing their ca­
reers. It can be done. After all, the Ramones and Sex Pistols got 
record contracts, didn’t they?
Nevertheless, a few guitar lessons would not have hurt the punk 
rockers, and a stint actually practicing journalism under the tutelage 
of professionals won’t hurt the DIY new media journalists. In this 
new era where nothing digital ever disappears, it might be smart for 
would-be Internet journalists to wait until they were happy with the 
quality of their own work before showing the world efforts that will 
surely not meet their own future minimum standards (as I am sure 
Tom Brokaw would not have wanted his first news-writing efforts 
posted online for all to see). The adage that is used to warn young 
people about displaying potentially embarrassing material online ap­
plies equally well to would-be journal­
ists -  don’t post anything on MySpace 
(or its journalistic equivalent) you 
wouldn’t want a future employer to 
see. It would be hard to avoid such a 
thing happening if budding journalists 
chose a venue to begin their careers 
that digitally preserved every rookie 
mistake they ever made. I know that I 
am glad that my earliest work is 
buried in an analog broadcast grave­
yard somewhere.
But those early years of “paying 
my journalistic dues” gave me the 
tools I use in my current version of 
modern journalism every day, working 
on the assignment desk and having 
the older reporters explain to me 
(often in exasperated tones) how to 
determine what is, and what isn’t a 
story. I became accustomed to check­
ing facts and running down leads. As I 
gained experience, I began to develop 
some gut instincts (something that is aided by being around all those 
older journalists who drop pearls of wisdom all the time). I also 
began to get a real feel for how many different ways a story can be 
told. This sort of traditional journalistic background is the founda­
tion for everything I do in the new media today.
Once journalists have honed their skills, the Internet can be­
come a savior. To be honest, I do not think I would even advocate 
going into the field of journalism today if the Web were not avail­
able. It just isn’t as rewarding or fun a profession as it used to be.
The changes that have been transforming the traditional media for 
the last couple of decades have not worked in the favor of the actual 
reporters, writers and editorialists. All the consolidation, cost-cutting 
and corporate meddling has turned news into a homogenized prod­
uct that seems more akin to what the paparazzi do than what
Cronkite or Murrow did. The owners of major media outlets often 
have compelling reasons to avoid doing the very sort of news stories 
that many journalists grew up hoping to write.
This is just one reason that the next Woodward and Bernstein 
“bring down a president” story is likely to be an online piece and 
not something that is first broken by a network newscast or a front­
page newspaper headline. Let’s remember that it was the Drudge 
Report that broke the story of Monica Lewinsky and President Clin­
ton, not the Washington Post.
The precedent has been set.
Already the impact of the so-called new media is being felt by 
the old media. Many of the Drudge Report’s regular visitors are 
members of the traditional media. Every reporter I know consults 
several online news sites every day as part of their morning routine, 
just as most AM radio talk show hosts do. An Internet media or
freelance reporter with a hot news 
story could literally have millions of 
people watching or reading their re­
port just by having their story 
picked up by some of these non-tra- 
ditional online news outlets. This 
feat would have been nearly impos­
sible a decade ago. I currently have 
more people listening to my podcast 
work than ever heard me in local 
television or on radio.
And that audience is interna­
tional. We receive e-mails from all 
over the world. I have a feeling that 
Murrow and Cronkite would have 
loved the chance to be globally syn­
dicated. It is, in many ways, a great 
and liberating time to be a journal­
ist.
And since the name of the jour­
nalistic game has always been credi­
bility and the ability to sniff out a 
good news story, a person can really 
make a name for themselves online and never have to kowtow to any 
corporate news outlet. If a journalist is good, he or she will find an 
audience.
And for perhaps the first time ever, no one can prevent someone 
from reaching that audience by cutting off access to it. How many 
journalists have lost their jobs in the past for reasons ranging from 
not looking young or attractive enough on camera to uncovering 
news stories that upset their corporate superiors or their advertisers? 
But the new media is a merit-based system. All that matters is the 
story. In my admittedly biased opinion, it is a journalist’s dream 
come true. I think that the new media has made it more likely that 
we will have Cronkiles and Murrows in the future.
DAN C A R LIN ’S
H A R D C O R E
H I S T O R Y
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Breaking news and discovering an online niche
B y  Ka t h e r i n e  S a t h e r
I t all s ta rted  w ith an e-m ail on A pril 16, 2007.
It was one of my First days on the job as a Web producer at 
KING5.com in Seattle, and a gunman had opened Fire at Virginia 
Tech. At least 16 students were dead (the number of dead would rise 
to 33, including the shooter) .
As in most breaking news situations, my online team responded 
by First sending a breaking news e-mail alert to our subscribers — 
something which scared me a bit at First. Gone was the routine of 
copy editors and editors scrutinizing my copy, as I’d experienced in 
print journalism.
For our online team, it’s about getting news out there quickly, 
without sacriFicing accuracy. Within minutes after a breaking-news e- 
mail is sent, we’ll post a Web story with photos and video, and we’ll 
continue to update it all day long. So when it comes time for the 
evening newscast, anchors can repeat what is now a daily mantra: 
“Return to KING5.com for the latest news updates.”
In early March, when KING 5 found the “3 a.m. girl” featured 
in Hillary Clinton’s ball-busting ad, now 17 and a big Obama sup­
porter, one of our investigative reporters got the scoop. It actually 
was not on the Web First — it was on TV First -  but once it went on­
line, it blew up. We got linked on Fark and TMZ, to name a few. By 
the end of the day Saturday, we’d had more than 100,000 page 
views.
The excitement of online news drew me to KING5.com last year 
-  and coming from a background in print journalism, it’s sometimes 
been a wild ride. Here there is a constant urgency to update the 
Web. Reporters are encouraged to get information to one of our Five 
Web producers as soon as possible so we can post it online. It’s
helped make KING5.com the most popular TV news Web site in 
western Washington.
Station manager Patrick Costello calls the station “platform ag­
nostic,” but the changes have come gradually. After joining KING 5 
as executive news director in 2000, he said there was a conflict be­
tween Web producers and TV producers about what should be 
posted online. TV producers wanted to withhold information from 
KING5.com until after it was aired on TV — and that was a source of 
contention.
“It was so crazy -  our Web effort wasn’t recognized as a full- 
fledged partner in journalism,” Costello said. “Changing that atti­
tude became a focus for me.”
Costello decided nothing should be withheld, encouraging the 
newsroom to break news on the Web.
“Now it’s what we do habitually,” he said.
The payoff, Costello said, is that users always have access to in­
formation. Cory Bergman, director of digital media, agrees.
By holding news off the Web, Bergman says news stations risk 
losing viewers.
“If we hold news off the Web to try to convince people to watch 
the 5 p.m. news on TV, they’re just going to go to our competition’s 
Web sites,” he said. “And if they become loyal users of a competi­
tor’s site, there’s a high likelihood they’ll become loyal viewers of 
that competitor’s station.”
Our Web team, which includes Five producers, aims to provide 
visitors to KING5.com with plenty to make them stick around. In 
addition to news segments that air on television, they’ll Find local 
and national news, slideshows, streaming video, raw video, blogs and
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user-submitted content. Content ranges from Associated Press copy 
to articles written by our Web producers and even photos sent in via 
cell phone.
The idea, says Bergman, is to provide the most relevant experi­
ence possible.
“With relevancy comes increased user engagement, which is a 
tricky way to say they come back more often and stay longer when 
they do,” he said. “All that translates to more advertising dollars, 
which is how we finance our coverage.”
But the enhanced online presence requires extra effort on every­
one’s part, and for some journalists, it’s new territory. For aviation 
reporter Glenn Farley, it’s a welcome change. He is one of the most 
frequent bloggers, on topics ranging from news in the aviation world 
to the transition to high definition TV
“It’s nice to be able to do something that’s different,” he said. “I 
like to write print pieces when I can. There’s a certain freedom you 
don’t get on TV”
“Anytime we had something on the Web related to story we were 
doing, we were asked to plug the Web, to the point where sometimes 
even an anchor might joke it feels like we were a giant commercial 
for KING5.com,” he said.
It’s one reason he left the TV side and joined the KING5.com 
team of Web producers in the winter of 2007. He sits at the assign­
ment desk, where he can stay up to date on news gathered by assign­
ment editors. He’s used the Web site to get feedback from viewers. 
During the Thanksgiving holiday, he penned a blog titled: “Thanks­
giving News Coverage: Just like Clockwork,” in which he asked: “Do 
you wish we’d spend less time on travel and shopping and more 
time on other news? Or are you too sluggish from the tryptophan in 
your Thanksgiving bird to care one way or the other?”
Amid all the convergence with TV and the Web, Bergman pre­
dicts changes ahead.
“Right now, TV stations focus nearly all their Web efforts on the 
news,” he said. “But in order to compete on the advertising front,
Right now, TV stations focus nearly all their Web 
efforts on the news, but in order to compete on the 
advertising front, stations will need to expand beyond
news into local niche content."
-  Cory Bergman, director of digital media, KINQs.com
Last June, he spent four days at the International Air Transport 
Association conference reporting exclusively for the Web. It’s some­
thing he said he’d like to do more of.
“I’d like to see them assign stories on a routine basis based on 
what’s the best medium for that story,” he said.
But some reporters, like Bernard Choi, question how much time 
they have to contribute to the Web. At his last job, in Wichita, Kan., 
the TV reporters were required to make a Web version of their story 
every day.
“We’d get off air at 5 or 6 and sit there and rewrite and make it 
Web appropriate,” he said. “Because people were just doing it to fill 
the requirement, they didn’t care what it looked like online. They’d 
just copy and paste.”
Choi says it’s a relief to have a team of Web producers at KING 
5 who can devote more time to adapting the televised stories to the 
Web, but some TV stations don’t have that luxury.
“Obviously many reporters on a normal day barely have time to 
finish our story,” he said.
Travis Pittman took note of how the Web was changing every­
one’s roles during his five years producing KING 5’s televised morn­
ing show. He saw meteorologists providing more online updates and 
reporters scrambling to get the information as soon as possible so 
the Web could be updated.
stations will need to expand beyond news into local niche content.” 
Bergman says they’ll have to invest in online technologies like 
aggregation, directories and search. KING 5 has already taken on 
some new projects with the launch of Citizen Rain, a site that aggre­
gates content from over 250 local blogs and competing news sites. 
“Just focusing on news alone — with a half-dozen other news sites in 
the market competing for the same audience — will not generate 
nearly enough online advertising revenue to compensate for the 
slowing growth in television revenue,” he said.
All the changes were enough to lure me from my roots in print 
journalism. In any given day, my team’s responsibilities range from 
adapting television specials for the Web to blogging or writing our 
own stories. During the Washington state caucuses in February, I 
spent the afternoon providing up-to-the minute updates on 
KING5.com -  an approach I never would have considered before. 
The Web even led Pittman to make a career change.
“It’s very clear that the changing technology is learning toward 
online, digital and most people are now getting their news from 
blogs or other online media,” Pitman said. “So you can either push 
it and plug it or you can sit back and remain living in a TV world, 
when you know everything’s not going to stay on a TV 20 years from 
now.”
M Watch a Webcam interview with Kat Sather 
R www.umt.edu/journalism/mjr/mjr2008.htm
In May, Bergman an­
nounced he was leaving 
King 5 to become director 
of business developm ent 
at MSNBC.com
Katherine Sather, a native of St. Maries, Idaho, graduated from UM's School of Journalism in 2005. She worked as a 
copy editor for NWsource.com, a Web site operated by the Seattle Timej before moving to KING 5. She hopes “this 
article will help show students that they have cool opportunities in the online world.”
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Why A nna
Politkovskaya died
The fight for freedom of the press continues in many corners of 
the world today, with unfortunate casualties along the way.
B y  A n n e  Pa s t o r e
For journalists in many parts of the world, the cost of freespeech can be very high. Atrocities against those in the media profession happen every day, and dedicated journalists 
choose to continue Fighting for the right of free speech anyway. But 
for them, 2006 was not a good year -  it saw the highest number of 
deaths of journalists on record.
According to the International Federation of Journalists (IFJ), 
at least 155 media workers were murdered, assassinated, or inexpli­
cably killed in 2006. Iraq saw the greatest number of casualties at 
69, due largely to the ongoing military occupation and the singling 
out of journalists there as military targets. These numbers have 
steadily increased over the past few years, the IFJ reports, prompt­
ing a statement from the United Nations condemning the targeting 
of journalists and encouraging the speedy prosecution of their 
killers. A large majority of deaths abroad were at the hands of ter­
rorists and gangsters, and many went unsolved because of corrup­
tion and neglect.
The situation in Russia, however, is different. In a country 
where all but a handful of news organizations are owned by the gov­
ernment itself or by its supporters, journalists and dissidents who 
speak out against the regime are being murdered at an increasingly 
alarming rate, and with hardly any repercussions. These deaths are 
not at the hands of terrorists or guerilla insurgents, rather, it ap­
pears, by a government wishing to quiet outspoken individuals who 
question their actions and legitimacy. Also alarming is the apparent 
effectiveness of the supposed democratic government’s extensive 
media control, which corresponds with the soaring popularity of 
Former President Vladimir Putin. This vast control over the press 
has been achieved through a variety of oppressive methods.
The Committee to Protect Journalists (CPJ) reported that 47 
journalists were murdered in Russia over the past 15 years, and a 
large majority of the cases have gone unsolved. Of those, 17 oc­
curred after Putin came to power in 2000, and 14 were in direct re­
taliation for their work in journalism. The International News 
Safety Institute (INSI) determined that Russia is one of the most 
dangerous places to be a reporter, second only to war-torn Iraq, and 
the U.S. State Department lists the country as one of the worst for 
media freedom.
PUTIN’S
RUSSIA
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Of all the journalists to lose their lives in Russia, Anna 
Politkovskaya has received the most widespread attention. Her 
death ignited outrage amongst journalists and human rights workers, 
both in her homeland and throughout the world. Her murder was 
only one among many, but her life, work and relentlessly hard stance 
against Putin’s regime made her an international name before her 
death shocked the world.
It was her work in Chechnya that earned Politkovskaya an inter­
national reputation, particularly in the West. She was one of only a 
brave few reporters willing to write about atrocities such as civilian 
torture and the sale of the dead back to Chechnyan families by Russ­
ian soldiers, at a time when the govern­
ment discouraged reporting on the area 
at all. For her sympathy toward victims of 
the war and her repeated articles on 
human rights violations, Politkovskaya 
was labeled by the Kremlin as a sup­
porter of terrorists and a Russian enemy.
It is very likely that these stories gar­
nered enough disdain for her reporting 
within the political arena that they re­
sulted in her demise. On the eve of her 
death, Politkovskaya was preparing to file 
a report about torture and kidnappings in 
Chechnya, an article she announced the 
existence of just days before she was 
killed.
Politkovskaya was not unaware of the 
dangers of her profession. In her career 
as a reporter, she was kidnapped, threat­
ened with rape and with death, jailed, 
poisoned, and forced to flee her country.
On Oct. 7, 2006, Politkovskaya was shot 
dead in broad daylight while emerging 
from her building’s elevator to retrieve 
groceries from her car. The New York 
Times reported on July 1, 2007 that she 
was killed in the contract killing style so 
common in Russia: “three bullets to the 
chest, one ‘control shot’ to the head.”
Hers was the third contract-style assassi­
nation that month.
The reaction, or lack thereof, by the Russian government after 
her murder sparked even more outrage. Former Soviet leader 
Mikhail Gorbachev, who is a shareholder in Politkovskaya’s newspa­
per, Novaya Gazeta, said of her death, “It is a savage crime against a 
professional and a serious journalist and a courageous woman. It is a 
blow to the entire democratic, independent press. It is a grave crime 
against the country, against all of us.” Her murder was condemned 
by human rights organizations all over the world, who called for the 
government to vigorously pursue her killers. Some, however, be­
lieved the obvious. The New York Times reported on Oct. 11, 2006 
that at her funeral, one democrat in attendance declared, “This state 
killed Anna Politkovskaya.” She never sugar-coated her hatred of the 
president, which, in her book Putin’s Russia, she claimed was “for 
his cynicism, for his racism, his lies, for the massacre of the inno­
cents that went on throughout his first term as president.” Not long 
before her death, she spoke against Chechen Prime Minister 
Ramzan Kadyrov, a Putin appointee who had repeatedly threatened 
to murder her. Politkovskaya’s many stories on the war in Chechnya 
resulted in the trial of members of the Russian army for human 
rights violations. She was considered an “enemy of the state,” and 
there are numerous people who could be responsible for her death.
As one Russian reporter stated in an interview with The Guardian 
on Oct. 10, 2006: “Of course, no one believes that Putin sat in his 
office and said to two thugs, ‘I want Politkovskaya dead.’ But the 
fact is he has created the kind of country where it is possible to kill a 
journalist — maybe to please him — and then feel untouchable after­
wards.”
Russia under Putin has seen a drastic decrease in democratic lib­
erties, including the freedom of speech. Methods of censorship are 
many, but intimidation is a tactic that opponents of liberal resistance 
have not been afraid to use. At the Novaya Gazeta alone, three jour­
nalists have been murdered in the past five years. Igor Domnikov 
was beaten to death with a hammer in 
2000 for his writings on political corrup­
tion. Three years later the deputy editor, 
Yuri Shchekochikhin, mysteriously fell 
ill and died after investigating tax fraud 
of companies with links to Russian offi­
cials. In 2004, Paul Klebnikov, the edi­
tor of the Russian edition of Forbes 
magazine, was shot to death outside of 
his office for allegedly reporting on 
shady corporate business dealings. In 
2002, independent newspaper editor 
Valery Ivanov was shot in the head near 
his home after his newspaper ignored re­
peated requests by the government to 
discontinue their reports on corruption 
and organized crime. He was replaced 
by Aleksei Sidorov, who was stabbed to 
death outside his home in 2003.
Alexander Litvinenko, a former 
KGB spy in exile in Britain for speaking 
out against Putin, was investigating the 
murder of Politkovskaya when he was 
murdered by the same people, he 
claimed, who killed her. He was poi­
soned in Britain in November of 2006 
with polonium 210, which resulted in 
radiation syndrome that slowly killed 
him. The substance, according to a St. 
Petersburg Times article from Jan. 23, 
2007, is only found in nuclear reactors, 
and the majority of the world’s supply is produced in Russia. The 
poison took over a week to finally claim his life, and in a final state­
ment Litvinenko blamed Putin for his death. At a debate at the 
Frontline Club shortly before his poisoning, Litvinenko said of 
Politkovskaya’s murder, “I can directly answer you. It is President 
Putin of the Russian federation who has killed her.” He said that 
after her book, Putin’s Russia, was published, Politkovskaya received 
an increased number of threats and was told that a particularly men­
acing one was directly from Putin. Litvinenko advised her to leave 
the country immediately, but she would not. He added that because 
of his experience with the KGB and in investigating political assassi­
nations, he determined that only one person could get away with 
killing a journalist of the standing of Politkovskaya, and that was the 
former president himself. In fact, he claimed, in the KGB no secret 
service member could touch a dissident without his direct permis­
sion.
There are certain things that journalists in Russia claim the gov­
ernment just doesn’t want citizens to hear about, according to an 
American Journalism Review article in February/March 2007. Those 
topics include government corruption, organized crime and events 
in Chechnya; those killed for their work since Putin came to power
Journalist Anna Politkovskaya. AP file photo
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were all reporting in those areas. Most of those deaths were blamed 
on gang members with their own motives. But these alleged gang as­
sassins are hardly, if ever, brought to justice and appear to delight in 
utter exemption from the law. “What happens to a man after he is 
picked up by the FSB (Federal Security Service)?” asked 
Politkovskaya in Putin’s Russia. “Nobody has any hard facts, but 
everybody is frightened, just as people used to be. And just as under 
the Soviet regime, only rarely does any information get out.”
Aside from the very real possibility of death, imprisonment and 
exile, independent journalists suffer from harassment and threats, 
phone conversations are recorded, emails are monitored and news­
rooms are routinely shut down, or their equipment is taken for vari­
ous infractions. Newspapers are tagged as unpatriotic, and smear 
campaigns to discredit them are rampant. Widespread propaganda 
and censorship tactics in Russia, not to mention CPJ and IFJ head­
lines, are reminiscent of the days of Soviet gulags. And every day, be-
ism” to include media criticism of state officials, which carries a sen­
tence of three years in prison and possible closing of the offender’s 
paper. On Nov. 13, 2007, the CPJ reported “the effective closure last 
week of the local edition of the Moscow-based independent newspa­
per Novaya Gazeta in the southern city of Samara and the criminal 
indictment of the edition’s editor for alleged use of counterfeit soft­
ware.” The local bureau had its only remaining computer taken, as 
well as all their financial papers, on the claim that they had violated 
a copyright law.
Politkovskaya’s story, out of all the journalists killed in Russia 
since Putin came to power, struck a nerve the world over. As a 
human rights worker as well as a journalist, the circumstances of her 
death were all the more disheartening. For many, she was a glimmer 
of hope in a country where so many give into the seemingly endless 
chain of corruption. And the effects of her death are far reaching. 
The fact that someone so well-known and with such influence could
It is a savage crime against a professional and a 
serious journalist and a courageous woman. It is a 
blow to the entire democratic, independent press.
-  Former Soviet leader Mikhail Gorbachev
cause of threats, frivolous lawsuits and reduced funding, more and 
more independent papers close their doors.
Impartial reporting suffered heavily at the hand of the Kremlin 
under Putin’s regime, as the state steadily gained control of all of 
Russia’s TV stations, which accounts for most of the population’s 
news source. The three main television channels, as well as many 
newspapers and radio stations, are now owned directly by the state, 
or indirectly by state-owned Gazprom, Russia’s largest company. Al­
most all of Russia’s papers and stations are owned by businesses 
with ties to the Kremlin — a Nov. 11, 2007 article in the Stanford 
Daily claims that two newspapers remain “independent and outspo­
ken,” of which the Novaya Gazeta is one. Putin’s control of the 
media is evident in his exceedingly high approval ratings, some of 
which top at almost 80 percent. Citizens of Russia love Putin so 
much, the saying goes, because they never have the opportunity to 
hear from anyone who doesn’t.
Russia under Putin, as Politkovskaya stated in her book title, is a 
failing democracy, and in the time since her death things have only 
gotten worse. In April 2007, the new managers of Russia’s largest in­
dependent radio network, Russian News Service, told journalists 
that at least 50 percent of the news must be “positive” and that the 
U.S. was to be “portrayed as an enemy.” As one editor described to 
The New York Times on April 22, 2007: “When we talk of death, vi­
olence or poverty, for example, this is not positive. If the stock mar­
ket is up, that is positive. The weather can also be positive.” In July, 
officials ordered Russia’s radio stations to halt broadcasts of the pro­
grams Voice of America and Radio Free Europe/Radio Liberty. A law 
was also adopted in 2007 that broadens what is considered “extrem-
be murdered in broad daylight will cause every other journalist to se­
riously think twice before publishing divisive opinions.
What also makes her murder distinct is that little effort was 
made to cover up the circumstances. She was killed assassin-style, in 
public, as if to send a message, and those responsible for her murder 
got away. In his much-quoted statement following Politkovskaya’s 
murder, Putin said, “I think that journalists should be aware that her 
influence on political life was extremely insignificant in scale. She 
was known in journalist and human rights circles, but her influence 
on political life in Russia was minimal.” To some degree, he was 
right, but Putin’s attempt at minimizing her importance could itself 
be seen as an act of censorship. The murder of Russia’s most fa­
mous journalist brought the attention of the world to the plight of 
Russian journalists, and hopefully her death will inspire 
Politkovskaya’s colleagues to speak out against oppression of speech, 
rather than fear the repercussions.
“Politkovskaya fought for the victims -  of the state, of terror and 
of that Russian catchall, fate,” read The New York Times article on 
July 1, 2007. “Then she joined them.” Anna Politkovskaya was a 
woman of great courage. Driven by a desire to end injustice, at least 
in her homeland, she spent her life telling the story that few others 
were willing to tell. And it cost her dearly; first her reputation, then 
her family, and ultimately her life. She embraced her status as a 
“pariah.” And she was not afraid. That is why Politkovskaya’s story 
has captured the world’s attention. She persevered, despite all the 
odds against her, out of a profound sense of duty. And sadly, it was 
not until her death that many finally acknowledged her efforts to 
alter the fate of journalism in Vladimir Putin’s Russia.
Anne Pastore was born in N ew  York City and lived in Connecticut, Florida and Colorado before moving to Missoula, 
Mont., to attend the School of Journalism, from which she graduated in May. She plans on pursuing a career in 
journalism, traveling and eventually attending graduate school.
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TH E  C L E V E R E S T 
INSINCERITY
B y  R o y  C o t t o r
W  hen Vic Reinemer was named Dean Stone visiting lec­turer in journalism in 1960, the days were numbered for the dedication plaque on the School of Journalism at 
Montana State University, Missoula.
Reincmer’s initial assignment to his first class, a reporting group 
of which I was a member, would lead to the exposure of a secret 
known then to only a few.
The assignment: Memorize the plaque and be prepared to write 
it word for word next class.
The impressive bronze plaque, bolted to the wall outside the 
building’s library, bad been put up on Jan. 18, 1946, 10 months 
after Stone’s death.
The plaque included a flowery quote: “Who so tells the truth 
dully, he treats a noble friend most shabbily; for truly the truth de­
serves cloth of Brabant and cloak of ermine. Yet is the dullest truth 
better than the cleverest insincerity.” -  
Arthur L. Stone, first dean of the 
School of Journalism.
The quote was a favorite of Stone, 
who ironically also was a stickler for ac­
curacy. He was reputed to have had 
that word, set in capital letters printed 
on sheets of paper, stuck to the ceiling 
of his classroom.
In addition to memorizing the 
plaque, I had given it a little rewrite, 
which I shared with Professor Bue. He 
said something like, “Pretty good, but 
you might want to look into it a bit 
more.” He said no more on the subject.
After class, Bue’s comment contin­
ued to stir curiosity. The search for an­
swers led to the University Library, 
where eventually the puzzle was an­
swered in a book, Sara L. Williams,
“Twenty Years of Education for Jour­
nalism.”
In her book, Williams wrote that 
Stone, in an address at the 20th an­
niversary of the founding of the Missouri School of Journalism, said, 
“I cut from an advertisement years ago a paragraph which I framed 
and which has since hung above my desk.” He went on to quote the 
material that later would be attributed to him.
Accuracy was of prime importance to Dean Stone. Notes that he 
left for posterity say that he told his students, “Write in large letters 
at the head of your notebook, ACCURACY. And write it at the head 
of every other page until it has become a habit with you.”
I wrote the story for the Kaimin, the university’s daily newspa­
per, as part of my class work.
Before turning the story in, I took it to Reinemer. He read it 
and asked what I intended to do with it. I said that I was going to 
turn it in as I would any other story. “Good,” he said, “Let’s see 
what happens.”
When my story hit the Kaimin incoming copy basket and the 
day’s news editor responded with an “omigosh,” several rim editors 
soon were reading over her shoulder. Seconds after that, Professsor 
Ed Dugan, the Kaimin faculty adviser, showed up, saw the gathering 
at the copy desk and asked what was so interesting. He read the 
story, handed it back to the editor and immediately left the room.
At that point I wondered briefly if my journalism career might be 
near an end.
When Ed left, I figured Dean Blumberg soon would appear. I 
was not disappointed. He asked me a couple of questions to make
sure that Stone was no longer alive 
when the plaque was put up, tossed it 
back into the basket and left without 
another word.
The story ran in the next edition 
under the headline, “Dean Stone’s 
‘Quotation’ Raises Accuracy Question 
for J-School.”
In my mind, the dean’s action 
served to underscore the importance 
of everything that Dean Stone stood 
for and was a fine example for all of 
those in my class.
Some time later, after a replace­
ment plaque, sans quote, had been put 
in place of the original, I was given 
temporary custody. I had thought that 
someday it might repose over a fire­
place in a lounge (that I might donate) 
for J-School students and provide an 
example of the power of truth.
However, the plaque gathered dust 
in various closets until last summer 
when, convinced that the dream of a 
lounge for the plaque was not to be, I called the school to see if they 
might like to have it returned.
The new dean, Peggy Kuhr, and students at the school had not 
known of the plaque’s existence, much less of its removal more than 
40 years before.
When we took the plaque to Missoula last summer, its arrival 
was greeted with excitement in the J-school’s new home, Anderson 
Hall, where a final place for it to be displayed is pending.
Roy Cotter and D ean Peggy Kuhr
Roy Cottor is a retired travel writer from the Sacramento Bee. He is a 1962 graduate o f M SU  (later renamed the University of Montana).
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B y  G w e n  F l o r i o
Ever since moving to Missoula last summer, too many of my mornings have started with a text message: “Enjoy today’s KaJjninl”
The Montana Kaimin is The University of Montana’s student 
newspaper, edited by Sean Breslin, a.k.a my son, and the text is his 
snotty (where did he learn his manners, anyway?) way of letting me 
know that once again, the Kaimin has a story that the Missoulian 
does not.
In any other circumstances, this would make me proud.
But I moved here to be assistant city editor of the Missoulian 
and, while I’m glad Sean’s doing such a good job, the fact that some­
times the Kaimin staff gets a leg up on us makes me want to smack 
him upside the head with a rolled-up newspaper.
How did the boy—who grew up complaining about all the times 
his birthday party, Little League game, school event or family outing 
was disrupted by my having to drop everything and cover a story- 
end up going into the same thankless business?
Forget who, what, when, where and how, I told Sean. Just tell 
me: Why?
Turns out it’s Anne Garrels’ fault.
It seems Sean bought a copy of “Naked in Baghdad” at Fact & 
Fiction shortly after he returned to UM in 2004 to resume studies 
interrupted by four years of punk rock not-quite-stardom. When he 
re-enrolled, it was with the stated intention of declaring a music 
major.
Except that the day before classes started, he called to say he’d 
switched to journalism. I contacted Carol Van Valkenburg, an old 
friend and, apparently, Sean’s new advisor. “How could you let this 
happen?”
What happened, Sean told me later, was that he’d stayed up all 
night reading Garrels’ book “and the next morning I went to Carol 
and changed my major to journalism.”
He admired, he said, Garrels’ attempts to portray daily life “in a 
world that doesn’t always make sense.” It struck him that “a lot of 
stories weren’t being told or otherwise wouldn’t be told if it weren’t 
for journalists.”
Case in point: Last year’s Kaimin story by Jacob Baynham about 
a UM student struggling with insurance companies over his brain 
cancer treatment. John Morrison, the state’s auditor and insurance 
commissioner, found out about the case through the Kaimin and 
personally contacted Blue Cross Blue Shield in a successful effort to 
mitigate the family’s staggering costs.
“Stories really do change people’s lives,” Sean said. “It’s not 
often that a story like that comes along, but when it does, it’s nice to 
be part of it.”
Possibly not as exciting, but equally compelling, he said, is the 
Kaimin’s dogged pursuit of both the UM administration and the As­
sociated Students of the University of Montana to be more transpar­
ent in their dealings.
“There’s a lot they try to pass under the community’s noses. 
They’re a lot like the national administration,” he said.
Both of those ideals just about make me burst with pride. Is it 
possible he absorbed them from, you know, moi?
You’d think a mother would know better. Sean said that, despite 
growing up in a journalism-centric household (his dad was briefly a 
reporter, nearly all of my friends were in the business, and Sean and
his sister were always underfoot in various Philadelphia Inquirer bu­
reaus), all of those factors were just background noise.
Still, something -  probably, he said, the news itself; its constant 
presence in the form of two or three daily papers on the doorstep, 
the radio turned to all-news KYW, the television to CNN — activated 
the dormant journalism gene in his DNA.
“The longer I do this, the more it seems to make sense” that 
such exposure was a factor, he said.
It makes sense to me, too. Even when he was a little boy, I re­
member his delight in being able to tell me about something that 
had made news before I’d heard about it myself.
“You call yourself a reporter,” he’d snort.
Now, I call him one. And a damned fine one, too.
Just stop with the texts already, OK?
Gwen Florio, the assistant c ity  editor at the M iaaoulian, and her 
son, Sean Breslin, the editor o f  the M ontana K a im in , search the
web together in the Kaimin newsroom . Photo by Tess M cEnroe.
S C O O P E D !  A  F A M IL Y  S T O R Y
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B y  S e a n  B r e s l i n
W hen my mother told me she was moving to Missoula to be the assistant city editor of the Missoulian, I was just gearing up to be editor of the Kaimin. It’d taken 
me several years to go back to school, and now that I was finally 
doing something with my life, my mom had to follow me out 
here. Sure, she had introduced me to The University of Mon­
tana and had wanted to work out here for years, but I got here 
first. I figured that made it my turf.
Since August, we’ve both been chasing headlines here in 
town, and we’ve learned to watch what we say about our jobs 
when we’re around one another. We’re both incredibly competi­
tive (Scrabble games usually end with shouts even the Kaimin 
won’t print), but we’re horrible gossips and keeping our mouths 
shut to protect a scoop is sometimes brutal. Awkward pauses in
conversation mean something’s up and one of us has something 
the other doesn’t.
At times, our coexistence in the Missoula newspaper scene 
has been pretty rough. The Kaimin has scooped the Missoulian, 
they’ve scooped us, and every morning I bite my nails as I scan 
the Missoulian’s Web site for things we might have missed.
In our respective newsrooms, people wonder what we’re 
saying to one another. Whenever Gwen calls me on the phone, 
reporters wonder what I’m telling her (or, less often, wonder 
what she’s telling me). Gwen said she’s gotten similar reactions 
at the Missoulian.
“I really don’t want people thinking we’re in any kind of col­
lusion,” Gwen told me. “That makes me really uncomfortable.” 
For me, it’s been easier. In fact, sometimes I’ve found it ad­
vantageous to let people think we exchange information, es­
pecially when somebody gives us a tip he doesn’t want his 
name attached to.
Despite the competition, the stunted conversations and 
the fact that my mom is still critiquing everything I do, over 
the course of my editorship she’s been indispensable. Last 
fall the student government and the university administra­
tion pressured me not to publish an article about infighting 
between different organizations on campus, arguing that the 
article could hurl UM in the long term. With all those peo­
ple telling me I was doing wrong, it was nice to have my 
mom telling me I was doing right.
And having been brought up in a traditional newspaper 
household, I haven’t the slightest idea how to work a Web 
site. Yet somehow Gwen’s been assigned to update Web arti­
cles and has begun dabbling in video editing, far more steps 
than the Kaimin, which should be the trend-setter in the in­
dustry.
And when the competition gets too fierce, I’m quick to 
remind her that one day — hopefully -  graduate and move 
on, leaving Missoula (and maybe a few scoops) all to her.
"W e're horrible gossips 
and keeping our mouths 
shut to protect a scoop
is sometimes brutal."
-  Sean Breslin
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Ever heard of...
16mm filmo news camera: cameras with no 
sound capability that could only use a 100-foot 
roll of film, which amounted to a little less than 
three minutes.
2-shot: most often an interview guest and the 
back of the reporter’s head.
The “6”: the newscast airing at the time referred 
to.
Bagger: slang for a piece that will play anytime, 
usually during a slow season or at the last 
minute. Other terms include “on the shelFand 
“in the can.”
Batter: a damaged area on the face of the type 
and the resulting defect in print.
Bird: slang for satellite. “Book the bird” means to 
make a satellite booking.
Bite: a short sound clip. May be a quote or some 
natural sound, i.e. chanting, storm noise.
B-Matter: copy written in advance to be wedded 
with A-matter when immediate details of a story 
become known. Often written by a rewrite man.
Barn doors: devices on light fixtures to aim or 
diffuse light.
Billboards: promo or teaser inside the body of a 
show.
Blog: abridged from “Web log.” Usually main­
tained by an individual who regularly posts com­
mentary, descriptions of events or other material 
such as graphics or video.
Blue-y: a mistake or question pointed out by the 
proof room to the copycutter or linotype operator. 
Most often marked in blue pen.
Bogus: matter set by a compositor and later dis­
carded, duplicating the text of an advertisement 
for which a plate has been supplied or type set by 
another publisher.
Book: five attached pages, carbon backed, on 
which stories were written.
Cans: headphones.
Clip: the term comes from the old days of film, 
when the editor would literally cut out, or clip, a
7 A
piece of film containing an interview quote and 
then physically insert it into the story.
Can: If an item is finished ahead of deadline: it’s 
“in the can.”
Chromakey: switching device that keys a video 
source over a camera shooting a pre-set special 
color -  usually electric blue. Used on television 
weather sets so weatherperson can stand in 
front of maps, satellite pictures, etc.
Chase: form into which lines of type were locked 
prior to printing.
Copycutter: an employee of a newspaper who sep­
arates copy into takes to facilitate printing.
Double ender: out-cue of a sound bite that may be 
confusing to director because the speaker repeats 
himself. Director must be verbally alerted.
Doughnut: hole for a local insertion placed in a 
commercial produced elsewhere.
Downstream key: electronic process which in­
serts video on top of already-processed video, 
such as the insertion of a station.
Em: unit of measurement used by printers. Ap­
proximately equal to a pica.
Echo: poorly written lead-in to a sound bite which 
uses the same words as the speaker in the sound 
bite.
Enlargers: manipulated photographic images to 
make pictures larger and crop out portions of the 
pictures not needed.
Etaoin shrdlu: as the letters on keyboards were 
arranged by letter frequency, ETAOIN SHRDLU 
were the first two vertical columns on the left 
side of the keyboard. Linotype operators who had 
made a typing error could not easily go back to 
delete it, and had to finish the line before they 
could eject the slug and re-key a new one so they 
often times left this phrase in place. It sometimes 
appeared in print accidentally.
Facebook: social networking site launched in 
2004. The free-access Web site allows users to 
join one or more networks to easily connect and 
interact with others.
C O M P IL E D  BY C O L T E R  N U A N E Z
Factoid: slang for a graphic with a kernel of in­
formation written on it.
Filler: material, considered of secondary impor­
tance, used to fill out a column or page.
FLASH: wire service notification of a very impor­
tant story. Sent as all caps to all subscribers.
Floater: newsroom employee not specifically as­
signed to a story. Rare these days.
Fluff: error made when reading a voice track.
Incoming!: externally, flak from PR persons, usu­
ally after a story has been aired; internally, com­
plaints from supervisors, producers, etc., usually 
about your work.
Galley: in the days of hand-set type, the printer 
would set the page into “galleys”: metal trays into 
which the type was laid and tightened into place.
Hellbox: composing room term referring to where 
printers would throw useless type.
Letterset: a printing process combining offset 
printing with a letterpress relief printing plate.
Lightbox: a container with several lightbulbs and 
a pane of frosted glass on the top. Used for view­
ing translucent films, such as slides. This device 
was originally used to sort photographic plates 
with ease.
Mat: stereotyping process in which type was 
changed to go to rotary press.
Matrix: mold from which type is cast. Cardboard 
material would be pressed hard into the type 
until it curved. Then hot metal would be poured 
into the mold.
Melt (CBC): an overview report summarizing a 
range of developments on a story.
Mut: typesetting term for the em space. Also 
called mutton or mutt-mutt.
Noise: the ultimate dead air in television. The ir­
ritating racket and snow that wakes you up on 
the couch after the station signs off.
Pica Pole: tool used to measure typography. It 
measured both points and picas. One pica is 
equal to 1/6 of an inch. 12 points constituted a 
pica, therefore there are 72 points and 6 picas 
per inch of typography.
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Plant: the station, the office, the newsroom. “The 
shoot starts at one, so let’s meet at the plant at 
noon, and we’ll go to the site together.”
Photostat: a photographic copy of a graphic 
image made on a special sensitized paper. Also a 
copy made using a photostat machine.
Projector: in the days of film, it was processed, 
edited, and put on the air through a projector, 
which allowed the film image to be turned into a 
video image for transmission to homes. Now 
there is no need for projectors since all news is 
shot on digital video tapes.
Reel-to-reel: old radio equipment that plays back 
quarter-inch reels of tape. Replaced by iPods and 
other digital audio recorder and playback ma­
chines.
Reverse question: reporter re-asking questions 
on camera following an interview, for ease of edit­
ing because it simulates use of two cameras. Now 
infrequently used because of past ethical abuses.
Rewrite man: took notes gathered by on-the- 
scene-reporters, information gathered by tele­
phone, or from wire services and wrote articles. 
Sometimes an entire front page, with bylines 
from several different reporters, would actually 
be written by a single rewrite man working with 
an editor. At the most extreme example, re­
porters on deadline would telephone into the 
newsroom and dictate their notes to an editor.
Roll cue: a mark a director makes on his/her 
script to indicate when a tape is to be rolled. 
Dated because of instant rolls of hard-drives (and 
instant rolls on tape machines in stations that 
are still on tape).
Rotary Press: a Web fed printing press which 
uses paper on a roll. May either have a cutter to 
sheet the impressions or a rewinder, which puts 
the paper back into roll form.
Rough cut: a first-draft edit. Editorial types 
screen a rough cut and suggest changes.
ROSR: (pronounced ROE-zer) radio on-scene re­
port. Involves reporter speaking live or into a 
recorder, putting himself into a news story as an 
eyewitness (e.g. “The president is just a few feet 
away from me, talking to flood victims”). Coined 
by ABC Radio.
Rule: a type-high strip of metal for printing 
straight, dotted or decorated lines of various 
widths.
Slug: also called catchline, a short phrase or title 
used to indicate the story content of newspaper 
or magazine copy.
Speed Graphic Camera: most popular news pho­
tographer’s still camera before the advent of digi­
tal technology. It was made by Kodak.
Spike: physical object in which material was put 
on if it was not going to be used.
Spray: photographer making quick shots of a 
news event because he has to move on to 
another event (one photographer will spray sev­
eral basketball games in one night).
Stereotype: fixed impression of type from which 
plates were made. Now used to describe a con­
ventional and oversimplified conception, opinion, 
or image of a specific group of people
Stone: a print table with a smooth surface, for­
merly made of stone, on which page forms were 
composed.
Sun gun: battery-powered light that fits on news 
cameras (term, now generic, was a trade name of 
a manufacturer of those lights).
Take: a portion of copy assigned to a Linotype op­
erator or compositor, usually part of a story or 
article.
Talking head: newsmaker talking on camera; too 
common in television, often used derisively as a 
plural to refer to lack of cover footage in a story 
or newscast.
Tease: (noun) video and/or audio promo explain­
ing what’s coming up after the commercial;
(verb) to entice a viewer to keep watching your 
newscast by brief mentions and illustrations of 
following stories.
Throat: slang for talent, often used derisively.
Tree full of owls: people who hang around a live 
television camera to get themselves on TV. Also 
known as remotants.
Turtle: a cart that carried chase from the stone 
to the foundry.
Wallpaper: TV footage not specifically written to. 
It’s not always bad, depending on whether the 
viewer understands what the video is.
Wire: the wire mesh used at the wet end of the 
paper-making process. The wire determines the 
texture of the paper.
Scrim: device on a TV light fixture that diffuses
light. Many thanks to Bob McGiffert
and Bill Knowles
Slot: specific newsroom location of the person in 
charge of the assignment desk. Old newspaper 
term taken from the seat at which he or she was 
seated at horseshoe style desks.
Public Service Broadcasting 
from The University of Montana
M ontana
Public Radio
89.1 Missoula
89.9 Kalispell and Great Falls 
91.3 Butte
91.7 Helena and Whitefish and Dillon 
91.9 Hamilton
www.mtpr.org
MONTANA
Montana’s Largest Classroom  
KUFM-TV, channel 11
www.montanapbs.org
Co nsratulatio ns
UM Journalism Graduate & 
Missoulian Sports Writer Wins!
Help us congratulate Chad 
on winning the 
Associated Press 
Sports Editors Annual 
Nationwide Writing Contest
3rd Place
For his feature story:
“A new balance”
Missoulian
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